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Frecuencia de Visita a la Region

No contesto
2.0%

Un alto
porcentaje es
turismo repetitivo
y representa el
66.0%

Visitan por
primera vez la
region casi una
tercera parte

32.0%
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Ninguna

SAN LUIS POTOSI

7o destineo...

Noches de Estadia

Los excursionistas a esta

La estadia promedio
ponderada es de 2.7

noches.

0.7% 0.7%

Una Dos Tres Cuatro Cinco Seis Siete Ocho
noche noches noches noches noches noches noches noches
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1.3%

Diez
noches

Doce
Noches

Catorce
noches

No
contesto
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Lugar de Hospedaje del Visitante

No
contesto
3.3%

Poco mas de tres
terceras partes de los
visitantes pernoctan
en algun hotel de
esta region (76.0%)
/
\

El 20.7% prefiere
casas de Familiares y
amigos
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Principales Hoteles de Pernocta del visitante

Del 76.0% que pernocta, utilizaron
Hotel Del Parque, Matehuala prInCIpaImente los siguientes
Hoteles:

Hotel Marfa Esther, Matehuala 9.3% | e« Hotel Posada Real, Matehuala
e Las Palmas Midway Inn, Matehuala
e Hotel Casino del Valle, Matehuala

Hotel Maria Bonita, Matehuala 9.3%
Hotel Casa Real, Matehuala 10.0%
Hotel Casino del Valle, Matehuala 11.3%

Las Palmas Midway Inn, Matehuala - 14.0%

Hotel Posada Real, Matehuala - 16.7%

SAN LUIS POTOSI Nota: La diferencia para el 76.0% que se hospedaron en hotel corresponde al No Contesto.
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Forma de Viajar del Visitante

i A No contesto
n
Agrupgao 4.0%
2.0%

.UY%0
realiza este
viaje con

El 22.7%
viaja con
Su pareja

su familia.

/
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Ocho

Siete

Seis

Cinco

Cuatro

Tres

Dos

uUno
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Numero de Acompanantes en su Visita

wWH0.7% El tamano promedio ponderado
| del grupo es de 3.8 personas.

_10.7%

A Destacan grupos tres (22.0%),

5.3%

cuatro (8.0%) y cinco (7.3%).

3%

3.0%

22.0%

3.3%

_ N1.3%
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Medio de Transporte Utilizado por el Visitante

i El 82.0% se ‘
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Gasto Promedio - Hospedaje

El gasto en
hospedaje se
ubica en rangos
de mas de mil
pesos (16.0%).

El gasto
promedio
ponderado
diario es de
$794 pesos.

El 18.0% gasto

entre 400 a 550

pesos por dia en
hospedaje.

8.0% | 8.7% |

300 a 400 401 a 550 551 a 700 701 a 850 851 a 999 Mas de 1,000
pesos pesos pesos pesos pesos pesos
SAN LUIS POTOSI Nota: La diferencia para el 100% corresponde al No Contesto. \0‘*;
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Mas de 500 pesos

De 401 a 500 pesos

De 301 a 400 pesos

De 251 a 300 pesos

De 201 a 250 pesos

De 100 a 200 pesos

SAN LUIS POTOSI
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Gasto Promedio - Compras

— 14.0%

/

- 10.7%

El gasto en Compras
se ubica en rangos
de mas de 500
pesos (14.0%).

~8.7%

S

10.7% @

~ 8.7%

El gasto promedio
ponderado es de
$406 pesos.

10.0%

Nota: La diferencia para el 100% corresponde al No Contesto.
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Gasto Promedio — Alimentos y Bebidas

De 100 a 200 De 201 a 250 De 251 a 300 De 301 a 400 De 401 a 500 Mas de 500
pesos pesos pesos pesos pesos pesos
SAN LUIS POTOSI Nota: La diferencia para el 100% corresponde al No Contesto. &>
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Gasto Promedio - Souvenirs

En lo que se
refiere a Souvenirs
el 12.0% gasto de

100 a 200 peSOS. De 401 a 500 pesos

Mas de 500 pesos

De 301 a 400 pesos

El gasto
promedio
ponderado es
de $436 pesos.

De 251 a 300 pesos

De 201 a 250 pesos

12.0%
De 100 a 200 pesos 0%

SAN LUIS POTOSI Nota: La diferencia para el 100% corresponde al No Contesto. Sz
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Gasto Promedio — Transportacion Local

De los visitantes el
12.7% gasto de 100 a
200 pesos en este
concepto.

El gasto promedio
ponderado es de $375
pesos.

De 100 a De 201 a De 251 a De 301 a De 401 a Mas de 500
200 pesos 250 pesos 300 pesos 400 pesos 500 pesos pesos

SAN LUIS POTOSI . i i 0,
S Nota: La diferencia para el 100% corresponde al No Contesto.
G Perfil del Visitante Invierno 2017 — Matehuala, S.L.P.
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Gasto Promedio — Gasolina

Mé&s de 500 pesos 16.7%

De 401 a 500

pesos

De los visitantes el 16.7%
De 301 a 400 gasto mas de 500 pesos en
e d

pesos este concepto.
De 251 a 300

PR El gasto promedio

ponderado es de $455

De 201 a 250 PESOS.

pesos
De 100 a 200 9.3%

pesos

SAN LUIS POTOSI Nota: La diferencia para el 100% corresponde al No Contesto.
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Gasto Total Promedio Ponderado

I
Hospedaje Gasolina

SAN LUIS POTOSI \O‘A}
==!= . .. . ﬁglnplqno
G Perfil del Visitante Invierno 2017 — Matehuala, S.L.P. Potosino




Razon Principal de Viaje

alud El principal motivo del

viaje a este destino es
por:

Ecoturismo

Deportivo — ™
Visita a familiares

(15.6%)

Compra artesanias

Turismo de Aventura

' Vacaciones (9.1%)

Gastronomico

Cultural ' Negocios (5.1%)
Religioso
Negocios
Vacaciones 9.1%
Visita a familiares 15.6%
E‘E‘SET% Nota: ?_a difer.er?cia para e.I 100% corresponde al No Contesto. «g\?;fm
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Querétaro

San Cristobal

Chihuahua

Monclova

Tepoztlan

Guadalajara, Jal.
Aguascalientes, Ags.

Tula, Hgo.

Puebla, Pue.

Taxco, Gro.

Cerro de San Pedro, S.L.P.
San Juan de los Lagos, Jal.
Nuevo Ledn

San Miguel de Allende, Gto.
San Luis Potosi, S.L.P.
Guanajuato, Gto.

Saltillo, Coah.

Zacatecas, Zac.

Monterrey, N.L.

Ninguno
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Sitios con los que Comparan a la Region

90.3%
90.3%
00.3%
L00.3%
L90.3% .
90.3% Monterrey y Zacatecas son destinos
_0.3% similares a la region para el 10.7% de los
00.3% entrevistados.
.29 0.3% )
90.3% El 2.3% de los entrevistados considera
—20.3% unico el destino al no compararlo con
_00.3% ningun sitio.
0.7%
0.7%
1.0%
2.0%
2.7%
4.7%
6:0%
2.3%
Nota: La diferencia para el 100% corresponde al No Contesto. \o’";
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Razones de Comparacion con Otro Destino

Actividades Culturales 3%

Iglesias 3%

%

0% Clima (5.3%)

Ambiente

0% ¢
Arquitectura Colonial
(3.0%)

Lugares Turisticos

Hospitalidad de la gente

Arquitectura Colonial

Clima

0% 1% 2% 3% 4%, 5% 6%

SAN LUIS POTOSI
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Medio por el que se entero o Conoce de la Region

Familiares o amigos
%

Familiares o
Amigos (28.0%)

Internet (8.3%) Folletos (3.3%)

Internet
8.3%

Revista
Folletos 2.0% Agencias de Viajes

3.3% Redes Sociales 1.0%

2.0%

Television
1 o)

Radio
0.3%

SAN LUIS POTOS| Nota: La diferencia para el 100% corresponde al No Contesto. &>
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Recordacion de la Publicidad

“San Luis Potosi Tu Destino por Naturaleza”

"ME DEJO SIN ALIENTO"
« Renata, Cludad de México / tripadvisor

periddico

Revista

0 contesto
4.0%

Redes Sociales

Espectaculares

Television

Internet

Folletos

SAN LUIS POTOS{ Nota: La diferencia para el 100% corresponde al No Contesto. &>
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Evaluacion de los Visitantes

Regular

No Contesto
10.0%

Malo Regular
1.3% 11.3%

SAN LUIS POTOSI
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No Conte
4.0%

Malo
0.7%

Regular
23.3%

Regular
35.3%

Regular

11.3% Pésimo
0.7%
0,
3.3% \“A}
. - . <Altiplano
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Evaluacion de los Visitantes

No Contesto
13.3%

Regular

Regular
0%

28.7%

Malo
4.0%

SAN LUIS POTOSI
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Regular

25.3% Pésimo
0.7%

Regular
18.7%

Regular
24.7%

Pésim
0.7% Malo =
o . 0.7% .
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Evaluacion de los Visitantes

No Contesto
18.0%

Regular|
13.3%
|

Regular
24.7%

Pésimo
1.3%

2.7%

Regular
Regular

18.7%
18.0%

SAN LUIS POTOSI Pésimo 5.3% o=
I =~{_1— 2.7% ‘4@’% .
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Resumen Evaluacion de los Visitantes

oo
Excelente| Bueno | Regular Malo Pésimo Oonlttsto
Sitios y Atractivos Turisticos =  20.0%|{+ 50.0%[% 16.7%[F  0.7%&  0.0% 12.7%)
Calidad de la Infraestructura Turistica = 26.0%|{r 46.0%|= 23.3%F 0.7%[}F  0.0% 4.0%|
Imagen del destino = 24.0%|{+ 44.0%|=> 20.7%[  2.0%[%  0.0% 9.3%
Experiencia de viaje del destino A 29.3%[4+ 48.0%[% 11.3%[4 1.3%[4  0.0% 10.0%
Hospitalidad de los residentes -+  34.0%[{+ 42.0%[% 11.3%[4 1.3%[4  0.0% 11.3%|
Limpieza en las calles y areas publicas = 14.7%|{+ 30.7%[4+ 35.3%% 3.3%[HF 0.7% 15.3%
Transporte publico local %4 10.0%|f+ 32.7%[#+ 28.7%[  1.3%[%  0.0% 27.3%
Percepcion de seguridad S 12.7%[+  34.7%|1  26.0%[F  4.0%[}  0.0% 22.7%)
Sefalética para llegas al destino = 18.7%l+ 34.7%[+ 29.3%[F  2.7%[}  1.3% 13.3%)
Sefalética del destino turistico A 20.0%[1 32.0%|1 25.3%[%  4.7%[% 1.3% 16.7%)
Disponibilidad de informacion turistica = 19.3%|{r 38.7%| 24.7%[F  2.7%[%  0.7% 14.0%)
La relacion calidad / precio en el destino | 13.3%|{+ 43.3%|= 18.7%|% 0.7%} 0.7% 23.3%
Estacionamientos %y 15.3%|fr  36.7%| 24.7%[HF  6.7%[F  1.3% 15.3%)
Artesanias = 21.3%|{ 43.3%[%  14.7%[HF  2.7%[  0.0% 18.0%)
Gastronomia = 24.7%|{r 48.0%[% 13.3%[F  0.7%[%  0.0% 13.3%)
Vendedores ambulantes = 15.3%|{+ 26.0%|s1 18.0%|%  8.0%[F  2.7% 30.0%
Contaminacion = 14.0%|f+ 29.3%|&1 19.3%[  6.7%[F  2.7% 28.0%)
Sanitarios %4 13.3%|f+ 30.0%|=> 18.7%[ 10.0%%  5.3% 22.7%
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on de Regresar a San Luis Potosi

Definitivamente
Probablemente no
@EI 96.7% de los no 0.7%
visitantes 1.3% 1
definitivamente pr

o

©Solamente el 2.0% probablemente
Probablemente 0 si regresaria a
Definitivamente no este destino.
regresaria

Probablemente si

SAN LUIS POTOSI
-

[

7o destineo...
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Opinion de Recomendar a San Luis Potosi

Probablemente
no
2.0%

No Contesto
j 2.0%

Perfil del Visitante Invierno 2017 — Matehuala, S.L.P.

El 2.0%
Probablemente o
definitivamente no
recomendaria el
destino.

El 96.0% de los
visitantes
definitivamente
o
probablemente
si
Recomendaria
el destino.
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Principales Ciudades de Origen del Visitante

Otras 18.7%
Tampico, Tams. [s—d 1.3%
Ledn, Gto. st 1.3%
Matamoros, Tams. |wet 1.3%
Guadalupe, N.L. [sed 2.0%

Aguascalientes, Ags. [l 2.0%

e Monterrey, N.L.
(15.3%)

e Texas, E.U. (11.3%)

e Ciudad de México
(10.0%)

Cuernavaca, Mor. |l 2.0%
Reynosa, Tams. |sesd 2.0%

Guadalajara, Jal. sl 2.0%

Querétaro, Qro. |8 2. 7%

Zacatecas, Zac. | 87.7%

Nuevo Laredo, Tams. 3.3%

Saltillo, Coah. 4.7%

Matehuala, S.L.P. 6.0%

San Luis Potosi, S.L.P. 7.3%

Ciudad de México 10.0%

Texas, E.U. 11.3%

Monterrey, N.L. 15.3%

SAN LUIS POTOSI Nota: La dif i 9 %
o ota: La diferencia para el 100% corresponde al No Contesto. ‘341?.1(
T ey Perfil del Visitante Invierno 2017 — Matehuala, S.L.P. Potbsn.
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SAN LUIS POTOSI

Principales Estados de Origen del Visitante

_ Hidalgo
0.7%

- Durango
0.7%

_ Chihuahua

0.7%

_ Colima
1.3%

 verac e Nuevo Ledn (21.3%)

_ Aguascalientes

- oraer”? e San Luis Potosi (13.3%)
s e Estados Unidos (13.3%)

2.0%

- Querétar e Ciudad de México (10.0%)

Guanajuato
2.7%
_ Estado de México

3.3%
Zacatecas
4.0%
Coahuila
7.3%
~ Tamaulipas
9.3%
~ Ciudad de México
10.0%

Estados Unidos
o)
San Lullg'Bo/f:’osi
13.3% Nuevo Ledn
21.3%

Nota: La diferencia para el 100% corresponde al No Contesto.
Perfil del Visitante Invierno 2017 — Matehuala, S.L.P.
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Sexo del Visitante a la Region

Perfil del Visitante Invierno 2017 — Matehuala, S.L.P.
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Rango de Edad de los Visitantes

. De 46 a 51 anos
De 39 a 45 anos 20.7%

20.0%

De Zf6a7?:yi a"%Be 32 a 38 afios
: 16.0%

No Contesto
0.0%

De 52 a 59 anos

- 8.0%
De 18 a 24 anos

6.0%

Mas de 60 afios
2.7%

SAN LUIS POTOSI
mmm _
e Perfil del Visitante Invierno 2017 — Matehuala, S.L.P.
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Ocupacion del Visitante a San Luis Potosi

Una importante parte
de los visitantes son
empleados privados
(23.3%)

Otro segmento
importante (19.3%)
laboran por cuenta
propia

El 16.0% se dedican a
las labores del hogar

SAN LUIS POTOSI
<Altiplano
Potosino
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Resumen Resultados

Frecuencia con @

ue vista el Destino

Concepto Mujer Hombre No Contesto Total

Primera vez 9.3% 18.0% 4.7% 32.0%
Una vez al afo 12.0% 12.0% 3.3% 27.3%
Dos veces al afio 8.7% 12.7% 2.7% 24.0%
Tres o mas veces al afo 3.3% 7.3% 4.0% 14.7%
No contesto 1.3% 0.0% 0.7% 2.0%

Total 34.7% 50.0% 15.3% 100.0%

Noches que permanecera en la Region
Concepto Mujer Hombre No Contesto Total

Ninguna 3.3% 2.7% 1.3% 7.3%
Una noche 13.3% 16.7% 4.7% 34.7%
Dos noches 4.7% 10.0% 4.0% 18.7%
Tres noches 4.0% 6.0% 1.3% 11.3%
Cuatro noches 0.7% 6.0% 2.0% 8.7%
Cinco noches 2.7% 2.7% 0.0% 5.3%
Seis noches 2.7% 0.7% 0.7% 4.0%
Siete noches 0.7% 0.0% 0.0% 0.7%
Ocho noches 0.0% 0.0% 0.7% 0.7%
Diez noches 0.7% 0.7% 0.0% 1.3%
Doce Noches 0.0% 0.7% 0.0% 0.7%
Catorce noches 0.0% 0.7% 0.0% 0.7%
No contesto 2.0% 3.3% 0.7% 6.0%

Total 34.7% 50.0% 15.3% 100.0%

Perfil del Visitante Invierno 2017 — Matehuala, S.L.P.
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Resumen Resultados

Lugar donde se esta hospedando

Concepto Mujer Hombre No Contesto Total
Hotel 25.3% 38.0% 12.7% 76.0%
Familia / Amigos 8.0% 10.7% 2.0% 20.7%
No contesto 1.3% 1.3% 0.7% 3.3%
Total 34.7% 50.0% 15.3%  100.0%
Nombre Hotel donde Hospeda
Concepto Mujer Hombre No Contesto
Hotel Posada Real, Matehuala 6.0% 6.0% 4.7% 16.7%
Las Palmas Midway Inn, Matehuala 7.3% 6.7% 0.0% 14.0%
Hotel Casino del Valle, Matehuala 3.3% 8.0% 0.0% 11.3%
Hotel Casa Real, Matehuala 2.7% 2.7% 4.7% 10.0%
Hotel Maria Bonita, Matehuala 2.0% 6.0% 1.3% 9.3%
Hotel Maria Esther, Matehuala 2.7% 6.0% 0.7% 9.3%
Hotel Del Parque, Matehuala 0.0% 0.7% 0.0% 0.7%
No contesto 10.7% 14.0% 4.0% 28.7%
Total 34.7% 50.0% 15.3%: 100.0%
SAN LUIS POTOSI \.;
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Resumen Resultados

Forma de Viaje

Concepto Mujer Hombre No Contesto Total
Solo 2.7% 10.0% 3.3% 16.0%
Pareja 8.0% 10.0% 4.7% 22.7%
Familia 19.3% 25.3% 7.3% 52.0%
Amistades 1.3% 2.0% 0.0% 3.3%
Agrupacion 0.0% 2.0% 0.0% 2.0%
No contesto 3.3% 0.7% 0.0% 4.0%
Total 34.7% 50.0% 15.3% 100.0%
Numero de Acompaiantes

Concepto Mujer Hombre No Contesto

Uno 1.3% 0.0% 0.0% 1.3%
Dos 0.7% 2.7% 0.0% 3.3%
Tres 8.0% 10.0% 4.0% 22.0%
Cuatro 4.7% 3.3% 0.0% 8.0%
Cinco 1.3% 4.7% 1.3% 7.3%
Seis 2.0% 3.3% 0.0% 5.3%
Siete 0.7% 0.0% 0.0% 0.7%
Ocho 0.7% 0.0% 0.0% 0.7%
No contesto 15.3% 26.0% 10.0% 51.3%

Total 34.7% 50.0% 15.3%: 100.0%

Medio de Trans

porte Utilizado

Concepto Mujer Hombre No Contesto
Automovil 27.3% 42.7% 12.0% 82.0%
Autobus de linea 4.7% 2.7% 3.3% 10.7%
No contestd 2.7% 4.7% 0.0% 7.3%
Total 34.7% 50.0% 15.3%  100.0%

Perfil del Visitante Invierno 2017 — Matehuala, S.L.P.
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Resumen Resultados

Gasto Promedio en Hospedaje Gasto Promedio en Souvenirs

Concepto Mujer Hombre No Contesto Total Concepto Mujer Hombre No Contesto Total

300 a 400 pesos 2.7% 4.7% 0.7% 8.0% De 100 a 200 pesos 4.7% 7.3% 0.0% 12.0%
401 a 550 pesos 6.0% 8.7% 3.3% 18.0% De 201 a 250 pesos 3.3% 6.0% 0.0% 9.3%
551 a 700 pesos 3.3% 6.7% 3.3% 13.3% De 251 a 300 pesos 2.7% 3.3% 1.3% 7.3%
701 a 850 pesos 0.7% 4.7% 0.7% 6.0% De 301 a 400 pesos 2.7% 2.7% 1.3% 6.7%
851 a 999 pesos 4.7% 3.3% 0.7% 8.7% De 401 a 500 pesos 3.3% 2.0% 0.7% 6.0%
Mas de 1,000 pesos 5.3% 8.0% 2.7% 16.0% Més de 500 pesos 3.3% 4.7% 1.3% 9.3%
No contesto 12.0% 14.0% 4.0% 30.0% No contesto 14.7% 24.0% 10.7% 49.3%

Total 34.7% 50.0% 15.3% 100.0% Total 34.7% 50.0% 15.3% 100.0%

Gasto Promedio en Compras Gasto Promedio en Transportacion Local

Concepto Mujer Hombre No Contesto Concepto Mujer Hombre No Contesto Total
De 100 a 200 pesos 5.3% 3.3% 1.3% 10.0% De 100 a 200 pesos 5.3% 6.7% 0.7% 12.7%
De 201 a 250 pesos 2.7% 6.0% 0.0% 8.7% De 201 a 250 pesos 2.7% 5.3% 0.0% 8.0%
De 251 a 300 pesos 2.0% 6.7% 2.0% 10.7% De 251 a 300 pesos 2.7% 1.3% 1.3% 5.3%
De 301 a 400 pesos 1.3% 6.7% 0.7% 8.7% De 301 a 400 pesos 1.3% 5.3% 0.0% 6.7%
De 401 a 500 pesos 5.3% 4.7% 0.7% 10.7% De 401 a 500 pesos 1.3% 1.3% 0.7% 3.3%
Mas de 500 pesos 6.7% 5.3% 2.0% 14.0% Més de 500 pesos 2.7% 3.3% 0.7% 6.7%
No contesto 11.3% 17.3% 8.7% 37.3% No contesto 18.7% 26.7% 12.0% 57.3%
Total 34.7% 50.0% 15.3% 100.0% Total 34.7% 50.0% 15.3% 100.0%
Gasto Promedio en Alimentos y Bebidas Gasto Promedio en Gasolina
Concepto Mujer Hombre No Contesto Total Concepto Mujer Hombre No Contesto Total
De 100 a 200 pesos 8.7% 10.7% 3.3% 22.7% De 100 a 200 pesos 4.0% 4.7% 0.7% 9.3%
De 201 a 250 pesos 7.3% 15.3% 2.7% 25.3% De 201 a 250 pesos 2.7% 2.0% 0.0% 4.7%
De 251 a 300 pesos 3.3% 2.0% 2.0% 7.3% De 251 a 300 pesos 2.7% 2.7% 0.7% 6.0%
De 301 a 400 pesos 2.0% 5.3% 0.7% 8.0% De 301 a 400 pesos 0.0% 3.3% 0.0% 3.3%
De 401 a 500 pesos 3.3% 0.0% 0.7% 4.0% De 401 a 500 pesos 2.7% 4.0% 1.3% 8.0%
Mas de 500 pesos 5.3% 6.7% 2.7% 14.7% Mas de 500 pesos 8.0% 7.3% 1.3% 16.7%
No contesto 4.7% 10.0% 3.3% 18.0% No contesto 14.7% 26.0% 11.3% 52.0%
Total 34.7% 50.0% 15.3% 100.0% Total 34.7% 50.0% 15.3%: 100.0%
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Resumen Resultados

Concepto j Hombre No Contesto Total

Visita a familiares 4.7% 8.0% 2.9% 15.6%
Vacaciones 4.4% 4.2% 0.4% 9.1%
Negocios 0.9% 3.3% 0.9% 5.1%
Religioso 1.6% 2.4% 0.4% 4.4%
Cultural 1.1% 2.4% 0.2% 3.8%
Gastrondmico 0.9% 1.3% 0.4% 2.7%
Turismo de Aventura 0.7% 1.1% 0.2% 2.0%
Compra artesanias 0.0% 0.4% 0.2% 0.7%
Deportivo 0.4% 0.0% 0.0% 0.4%
Ecoturismo 0.2% 0.0% 0.0% 0.2%
Salud 0.0% 0.2% 0.0% 0.2%
No Contesto 19.8% 26.4% 9.6% 55.8%

Total 34.7% 50.0% 15.3% 100.0%
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Concepto Mujer Hombre No Contesto Total Concepto Hombre No Contesto Total

Ninguno 1.0% 1.3% 0.0% 2.3%: Clima 2.3% 2.7% 0.3% 5.3%
Monterrey, N.L. 2.3% 2.0% 1.7% 6.0%:; :Arquitectura Colonial 0.7% 1.3% 1.0% 3.0%
Zacatecas, Zac. 2.3% 2.3% 0.0% 4.7%; iHospitalidad de la gente 1.7% 0.7% 0.0% 2.3%
Saltillo, Coah. 1.3% 0.7% 0.7% 2.7%:; :Lugares Turisticos 0.7% 0.3% 0.0% 1.0%
Guanajuato, Gto. 1.0% 0.7% 0.3% 2.0%:; Ambiente 0.0% 1.0% 0.0% 1.0%
San Luis Potosi, S.L.P. 0.3% 0.7% 0.0% 1.0%: iIglesias 0.0% 0.3% 0.0% 0.3%
San Miguel de Allende, Gto. 0.0% 0.7% 0.0% 0.7%: :Actividades Culturales 0.0% 0.3% 0.0% 0.3%
Nuevo Le6n 0.0% 0.7% 0.0% 0.7%; :No contest6 29.3% 43.3% 14.0% 86.7%
San Juan de los Lagos, Jal. 0.0% 0.3% 0.0% 0.3% Total 34.7% 50.0% 15.3%: 100.0%
Cerro de San Pedro, S.L.P. 0.0% 0.3% 0.0% 0.3%
Taxco, Gro. 0.3% 0.0% 0.0% 0.3%
Puebla, Pue. 0.3% 0.0% 0.0% 0.3%
Tula, Hgo. 0.0% 0.3% 0.0% 0.3%
Aguascalientes, Ags. 0.0% 0.3% 0.0% 0.3%
Guadalajara, Jal. 0.0% 0.3% 0.0% 0.3%
Tepoztlan 0.0% 0.3% 0.0% 0.3%
Monclova 0.0% 0.3% 0.0% 0.3%
Chihuahua 0.0% 0.3% 0.0% 0.3%
San Cristdbal 0.3% 0.0% 0.0% 0.3%
Querétaro 0.3% 0.0% 0.0% 0.3%
No Contesto 25.0% 38.3% 12.7% 76.0%

Total 34.7% 50.0% 15.3%: 100.0%
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Resumen Resultados

ue se enterd o conoce reg

Recordacion de Publicidad con Imagen

Concepto Mujer Hombre No Contesto Total Concepto Mujer Hombre No Contesto Total
Familiares o amigos 10.3% 14.0% 3.7% 28.0% : Si 12.0% 20.0% 5.3% 37.3%
Internet 2.7% 4.7% 1.0% 8.3% : No 20.0% 29.3% 9.3% 58.7%
Folletos 0.7% 2.0% 0.7% 3.3% : No contesto 2.7% 0.7% 0.7% 4.0%
Redes Sociales 0.3% 1.7% 0.0% 2.0% Total 34.7% 50.0% 15.3% 100.0%
SEHE Hik L2 L Lugar de Recordacion de la Publicidad
Television 1.0% 0.7% 0.0% 1.7%

Agencias de Viajes 0.3% 0.7% 0.0% 1.0% Concepto Mujer Hombre No Contesto fotal

Radio 0.0% 0.3% 0.0% 0.3% :Folletos 2.7% 6.0% 0.0% 8.7%
Otro 0.7% 2.3% 1.0% 4.0% :Internet 0.0% 6.7% 0.7% 7.3%
No contesto 18.0% 22.3% 9.0% 49.3% iTelevision 3.3% 3.3% 0.0% 6.7%
Total 34.7% 50.0% 15.3% 100.0% :Espectaculares 2.0% 2.0% 0.7% 4.7%
Redes Sociales 1.3% 0.0% 2.7% 4.0%
Revista 1.3% 0.0% 0.7% 2.0%
periddico 0.7% 0.7% 0.0% 1.3%
Otro 1.3% 2.0% 0.0% 3.3%
No contesto 22.0% 29.3% 10.7% 62.0%
Total 34.7% 50.0% 15.3% 100.0%
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Resumen Resultados

Evaluacion de los sitios vy atractivos turisticos Evaluacion de la Experiencia de viaje en el destino

Excelente 6.7% 9.3% 4.0% 20.0%
Bueno 20.0% 23.3% 6.7% 50.0%
Regular 3.3% 10.0% 3.3% 16.7%
Malo 0.0% 0.0% 0.7% 0.7%
No Contesto 4.7% 7.3% 0.7% 12.7%

Total 34.7% 50.0% 15.3% 100.0%

Evaluacion de la Calidad de la Infraestructura Turistica

Excelente 12.7% 13.3% 3.3% 29.3%
Bueno 17.3% 23.3% 7.3% 48.0%
Regular 2.0% 6.0% 3.3% 11.3%
Malo 0.0% 0.7% 0.7% 1.3%
No Contesto 2.7% 6.7% 0.7% 10.0%

Total 34.7% 50.0% 15.3% 100.0%

Evaluacion de la hospitalidad de los residentes
Concepto Mujer Hombre No Contesto Total

Concepto Mujer Hombre No Contesto Total
Excelente 8.7% 13.3% 4.0% 26.0%; :Excelente 12.0% 18.7% 3.3% 34.0%
Bueno 19.3% 20.7% 6.0% 46.0% :Bueno 14.7% 18.7% 8.7% 42.0%
Regular 6.0% 13.3% 4.0% 23.3%; :Regular 4.0% 6.0% 1.3% 11.3%
Malo 0.0% 0.0% 0.7% 0.7%; iMalo 0.0% 0.7% 0.7% 1.3%
No Contesto 0.7% 2.7% 0.7% 4.0%; :No Contesto 4.0% 6.0% 1.3% 11.3%
Total 34.7% 50.0% 15.3% 100.0% Total 34.7% 50.0% 15.3% 100.0%

Evaluacion de la Imagen del Destino
Concepto Mujer Hombre No Contesto Total

Evaluacion de la limpieza en calles y areas publicas
Concepto Mujer Hombre No Contesto Total

Excelente 8.0% 12.0% 4.0% 24.0% Excelente 5.3% 5.3% 4.0% 14.7%
Bueno 19.3% 19.3% 5.3% 44.0%; Bueno 10.7% 16.0% 4.0% 30.7%
Regular 4.7% 11.3% 4.7% 20.7%) iRegular 14.0% 16.0% 5.3% 35.3%
Malo 0.0% 1.3% 0.7% 2.0% :Malo 0.0% 2.7% 0.7% 3.3%
No Contesto 2.7% 6.0% 0.7% 9.3% :Pésimo 0.0% 0.7% 0.0% 0.7%
Total 34.7% 50.0% 15.3% 100.0% :No Contesto 4.7% 9.3% 1.3% 15.3%
Total 34.7% 50.0% 15.3% 100.0%
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Resumen Resultados

Evaluacion del transporte publico local
Concepto Mujer Hombre No Contesto Total

Evaluacion de la seialética en el destino

Evaluacion de la percepcion de seguridad
Concepto Mujer Hombre No Contesto Total

Concepto Mujer Hombre No Contesto Total

Excelente 5.3% 3.3% 1.3% 10.0% Excelente 8.0% 8.7% 3.3% 20.0%
Bueno 14.0% 13.3% 5.3% 32.7% Bueno 15.3% 12.0% 4.7% 32.0%
Regular 6.0% 16.7% 6.0% 28.7% Regular 6.0% 14.7% 4.7% 25.3%
Malo 0.0% 1.3% 0.0% 1.3% Malo 0.7% 3.3% 0.7% 4.7%
No Contesto 9.3% 15.3% 2.7% 27.3% Pésimo 0.7% 0.7% 0.0% 1.3%
Total 34.7% 50.0% 15.3%: 100.0% No Contesto 4.0% 10.7% 2.0% 16.7%

Total 34.7% 50.0% 15.3%: 100.0%

Evaluacion de la dis

nonibilidad de informacion turistica

Excelente 4.7% 5.3% 2.7% 12.7% Concepto Mujer Hombre No Contesto Total
Bueno 15.3% 14.7% 4.7% 34.7% Excelente 8.0% 9.3% 2.0% 19.3%
Regular 6.7% 14.7% 4.7% 26.0% Bueno 16.7% 14.7% 7.3% 38.7%
Malo 0.0% 2.7% 1.3% 4.0% Regular 5.3% 14.7% 4.7% 24.7%
No Contesto 8.0% 12.7% 2.0% 22.7% Malo 0.7% 2.0% 0.0% 2.7%
Total 34.7% 50.0% 15.3%: 100.0% Pésimo 0.0% 0.7% 0.0% 0.7%
Evaluacién de la sefialética para llegar al destino o Beifesiy g CHe L B0
Total 34.7% 50.0% 15.3%: 100.0%

Concepto Mujer Hombre No Contesto Total

B celente 8.0% 8.0% 57%  18.7% Evaluacion de la calidad / i recio del destino

Bueno 16.0% 14.0% 4.7% 34.7% Concepto Mujer Hombre No Contesto Total
Regular 7.3% 16.0% 6.0% 29.3% Excelente 6.0% 6.0% 1.3% 13.3%
Malo 0.0% 2.0% 0.7% 2.7% Bueno 14.7% 18.7% 10.0% 43.3%
Pésimo 0.7% 0.7% 0.0% 1.3% Regular 6.0% 9.3% 3.3% 18.7%
No Contesto 2.7% 9.3% 1.3% 13.3% Malo 0.0% 0.7% 0.0% 0.7%
Total 34.7% 50.0% 15.3%: 100.0% Pésimo 0.0% 0.7% 0.0% 0.7%
No Contesto 8.0% 14.7% 0.7% 23.3%
Total 34.7% 50.0% 15.3%: 100.0%
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Resumen Resultados

Evaluacion de los estacionamientos

Evaluacion de vendedores ambulantes

Concepto Mujer Hombre No Contesto Total Concepto Mujer Hombre No Contesto Total
Excelente 6.0% 6.0% 3.3% 15.3% Excelente 7.3% 6.7% 1.3% 15.3%
Bueno 14.0% 16.0% 6.7% 36.7% Bueno 9.3% 10.0% 6.7% 26.0%
Regular 7.3% 14.0% 3.3% 24.7% Regular 5.3% 8.7% 4.0% 18.0%
Malo 2.0% 3.3% 1.3% 6.7% Malo 2.7% 5.3% 0.0% 8.0%
Pésimo 0.0% 1.3% 0.0% 1.3% Pésimo 0.0% 2.0% 0.7% 2.7%
No Contesto 5.3% 9.3% 0.7% 15.3% No Contesto 10.0% 17.3% 2.7% 30.0%
Total 34.7% 50.0% 15.3%: 100.0% Total 34.7% 50.0% 15.3%: 100.0%

Evaluacion de las artesanias Evaluacion de la contaminacion

Concepto Mujer Hombre No Contesto Total Concepto Mujer Hombre No Contesto Total
Excelente 9.3% 8.0% 4.0% 21.3% Excelente 5.3% 7.3% 1.3% 14.0%
Bueno 15.3% 20.0% 8.0% 43.3% Bueno 12.7% 10.7% 6.0% 29.3%
Regular 4.0% 8.7% 2.0% 14.7% Regular 4.0% 10.7% 4.7% 19.3%
Malo 0.7% 2.0% 0.0% 2.7% Malo 2.0% 4.0% 0.7% 6.7%
No Contesto 5.3% 11.3% 1.3% 18.0% Pésimo 0.7% 1.3% 0.7% 2.7%
Total 34.7% 50.0% 15.3%  100.0% No Contesto 10.0% 16.0% 2.0% 28.0%
Evaluacion de la gastronomia Total 34.7% 50.0% 15.3%: 100.0%

A R (AT T

Excelente 10.0% 11.3% 33%  24.7% Concepto Mujer Hombre  No Contesto  Total
Bueno 16.7% 24.0% 7.3% 48.0% Excelente 6.0% 6.0% 1.3% 13.3%
Regular 4.0% 6.0% 3.3% 13.3% Bueno 12.0% 12.0% 6.0% 30.0%
Malo 0.7% 0.0% 0.0% 0.7% Regular 4.0% 11.3% 3.3% 18.7%
No Contesto 3.3% 8.7% 1.3% 13.3% Malo 4.0% 4.7% 1.3% 10.0%
Total 34.7% 50.0% 15.3%: 100.0% Pésimo 0.7% 2.7% 2.0% 5.3%
No Contesto 8.0% 13.3% 1.3% 22.7%
Total 34.7% 50.0% 15.3%: 100.0%
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Resumen Resultados

resaria al Destino

Concepto Mujer Hombre No Contesto Total
Definitivamente si 25.3% 30.7% 7.3% 63.3%
Probablemente si 8.7% 17.3% 7.3% 33.3%
Probablemente no 0.7% 0.7% 0.0% 1.3%
Definitivamente no 0.0% 0.7% 0.0% 0.7%
No Contesto 0.0% 0.7% 0.7% 1.3%

Total 34.7% 50.0% 15.3% 100.0%

Recomendaria el Destino

Concepto Mujer Hombre No Contesto Total

Definitivamente si 27.3% 31.3% 6.7% 65.3%
Probablemente si 6.7% 16.0% 8.0% 30.7%
Probablemente no 0.7% 1.3% 0.0% 2.0%
No Contesto 0.0% 1.3% 0.7% 2.0%

Total 34.7% 50.0% 15.3%: 100.0%
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Resumen Resultados

Ciudad de Origen

Concepto Mujer Hombre No Contesto Total Concepto Mujer Hombre No Contesto Total
Monterrey, N.L. 6.0% 7.3% 2.0% 15.3% iTexcoco, Edo. Méx. 0.0% 0.7% 0.0% 0.7%
Texas, E.U. 7.3% 2.7% 1.3% 11.3% :San Pedro Garza Garcia, N.L. 0.7% 0.0% 0.0% 0.7%
Ciudad de México 4.7% 3.3% 2.0% 10.0%: ;Apodaca, N.L. 0.0% 0.7% 0.0% 0.7%
San Luis Potosi, S.L.P. 0.0% 5.3% 2.0% 7.3% :San Miguel de Allende, Gto. 0.7% 0.0% 0.0% 0.7%
Matehuala, S.L.P. 1.3% 1.3% 3.3% 6.0% iTula, Hgo. 0.0% 0.7% 0.0% 0.7%
Saltillo, Coah. 0.7% 3.3% 0.7% 4.7%; iChicago, E.U. 0.0% 0.7% 0.0% 0.7%
Nuevo Laredo, Tams. 1.3% 2.0% 0.0% 3.3% Monclova, Coah. 0.0% 0.7% 0.0% 0.7%
Zacatecas, Zac. 0.7% 2.0% 0.0% 2.7% iSan Nicolas, N.L. 0.7% 0.0% 0.0% 0.7%
Querétaro, Qro. 0.7% 2.0% 0.0% 2.7%; iLinares, N.L. 0.7% 0.0% 0.0% 0.7%
Guadalajara, Jal. 0.7% 0.7% 0.7% 2.0% (Orizaba, Ver. 0.0% 0.7% 0.0% 0.7%
Reynosa, Tams. 1.3% 0.7% 0.0% 2.0%: Altamira, Tams. 0.7% 0.0% 0.0% 0.7%
Cuernavaca, Mor. 0.7% 0.7% 0.7% 2.0%: (San Tiburcio, Zac. 0.0% 0.7% 0.0% 0.7%
Aguascalientes, Ags. 0.0% 2.0% 0.0% 2.0%; ;Durango, Dgo. 0.0% 0.7% 0.0% 0.7%
Guadalupe, N.L. 0.0% 2.0% 0.0% 2.0% :Santa Catarina, N.L. 0.0% 0.7% 0.0% 0.7%
Matamoros, Tams. 0.7% 0.0% 0.7% 1.3%; iTorredn, Coah. 0.0% 0.7% 0.0% 0.7%
Ledn, Gto. 0.7% 0.7% 0.0% 1.3% :Pachuca, Hgo. 0.0% 0.7% 0.0% 0.7%
Tampico, Tams. 0.7% 0.0% 0.7% 1.3% |Delicias, Chih. 0.7% 0.0% 0.0% 0.7%
Galeana, N.L. 1.3% 0.0% 0.0% 1.3% Arteaga, Coah. 0.7% 0.0% 0.0% 0.7%
Veracruz 0.0% 0.7% 0.0% 0.7% iTennessee, E.U. 0.0% 0.7% 0.0% 0.7%
Guanajuato, Gto. 0.0% 0.0% 0.7% 0.7%; :Atizapan, Edo. Méx. 0.7% 0.0% 0.0% 0.7%
Colima, Col. 0.0% 0.7% 0.0% 0.7%; iTecoman, Col. 0.0% 0.7% 0.0% 0.7%
Toluca, Edo. Méx. 0.7% 0.0% 0.0% 0.7%; :No Contesto 0.0% 3.3% 0.7% 4.0%
Piedras Negras, Coah. 0.0% 0.7% 0.0% 0.7% Total 34.7% 50.0% 15.3%: 100.0%
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Resumen Resultados

Estado de Origen del Entrevistado

Concepto Mujer Hombre No Contesto Total

Nuevo Ledn 9.3% 10.0% 2.0% 21.3%
San Luis Potosi 1.3% 6.7% 5.3% 13.3%
Estados Unidos 7.3% 4.7% 1.3% 13.3%
Ciudad de México 4.7% 3.3% 2.0% 10.0%
Tamaulipas 4.7% 3.3% 1.3% 9.3%
Coahuila 1.3% 5.3% 0.7% 7.3%
Zacatecas 0.7% 3.3% 0.0% 4.0%
Estado de México 1.3% 2.0% 0.0% 3.3%
Guanajuato 1.3% 0.7% 0.7% 2.7%
Querétaro 0.7% 2.0% 0.0% 2.7%
Jalisco 0.7% 0.7% 0.7% 2.0%
Morelos 0.7% 0.7% 0.7% 2.0%
Aguascalientes 0.0% 2.0% 0.0% 2.0%
Veracruz 0.0% 1.3% 0.0% 1.3%
Colima 0.0% 1.3% 0.0% 1.3%
Chihuahua 0.7% 0.0% 0.0% 0.7%
Durango 0.0% 0.7% 0.0% 0.7%
Hidalgo 0.0% 0.7% 0.0% 0.7%
No contesto 0.0% 1.3% 0.7% 2.0%

Total 34.7% 50.0% 15.3% 100.0%
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Resumen Resultados

Edad Promedio de los Entrevistados

Concepto Mujer Hombre No Contesto Total

De 18 a 24 afios 4.7% 1.3% 0.0% 6.0%
De 25 a 31 afios 8.7% 7.3% 0.7% 16.7%
De 32 a 38 afios 4.0% 10.0% 2.0% 16.0%
De 39 a 45 afios 5.3% 9.3% 5.3% 20.0%
De 46 a 51 afos 6.7% 12.0% 2.0% 20.7%
De 52 a 59 afios 1.3% 6.7% 0.0% 8.0%
Mas de 60 afios 0.7% 1.3% 0.7% 2.7%
No Contesto 3.3% 2.0% 4.7% 10.0%

Total 34.7% 50.0% 15.3% 100.0%

Ocupacion de los Entrevistados
Empleado Privado 8.7% 13.3% 1.3% 23.3%
Por cuenta propia 5.3% 12.7% 1.3% 19.3%
Labores del hogar 13.3% 0.0% 2.7% 16.0%
Empleado de Gobierno 1.3% 8.7% 0.7% 10.7%
Comerciante 2.0% 6.0% 1.3% 9.3%
Un oficio (obrero, plomero, carpintero, etc.) 0.7% 5.3% 0.0% 6.0%
Estudiante 2.7% 0.7% 2.0% 5.3%
Empresario (a) 0.0% 2.0% 0.7% 2.7%
Retirado (a) / Jubilado(a) 0.0% 0.7% 0.7% 1.3%
No Contesto 0.7% 0.7% 4.7% 6.0%
Lt orost Total 34.7% _ 50.0%  15.3% 100.0% >
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Resumen Resultados

Frecuencia con que vista el Destino

Concepto Millenials Fa;_: Ii:o/ ::::::ss Oon::sto Total

Primera vez 6.7% 22.0% 0.0% 3.3% 32.0%
Una vez al afio 7.3% 15.3% 1.3% 3.3% 27.3%
Dos veces al afio 4.7% 16.0% 1.3% 2.0% 24.0%
Tres o mas veces al afno 3.3% 10.7% 0.0% 0.7% 14.7%
No contesto 0.7% 0.7% 0.0% 0.7% 2.0%

Total 22.7% 64.7% 2.7%  10.0% 100.0%

Noches que permanecera en la Region
Concepto Millenials Fa;‘: Ii:o/ ::::::ss Oon::sto Total

Ninguna 2.7% 2.7% 0.0% 2.0% 7.3%
Una noche 9.3% 21.3% 2.7% 1.3% 34.7%
Dos noches 2.0% 14.0% 0.0% 2.7% 18.7%
Tres noches 4.0% 7.3% 0.0% 0.0% 11.3%
Cuatro noches 0.7% 6.7% 0.0% 1.3% 8.7%
Cinco noches 0.7% 4.0% 0.0% 0.7% 5.3%
Seis noches 2.0% 0.7% 0.0% 1.3% 4.0%
Siete noches 0.0% 0.7% 0.0% 0.0% 0.7%
Ocho noches 0.0% 0.7% 0.0% 0.0% 0.7%
Diez noches 0.7% 0.7% 0.0% 0.0% 1.3%
Doce Noches 0.0% 0.7% 0.0% 0.0% 0.7%
Catorce noches 0.0% 0.7% 0.0% 0.0% 0.7%
No contesto 0.7% 4.7% 0.0% 0.7% 5.3%

Total 22.7% 64.7% 2.7% 10.0% 99.3%

Perfil del Visitante Invierno 2017 — Matehuala, S.L.P.
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Resumen Resultados

Lugar donde se esta hospedando

Concepto Millenials FaG“_: Ili)aol I\l::::r?s Conl::sto Total
Hotel 16.0% 50.0% 2.7% 7.3% 76.0%
Familia / Amigos 5.3% 12.7% 0.0% 2.7% 20.7%
No contesto 1.3% 2.0% 0.0% 0.0% 3.3%
Total 22.7%: 64.7% 2.7% 10.0% 100.0%

Nombre Hotel donde Hospeda

Concepto Millenials Faen:'l I:)ao/ I\I::::;ss Conl::sto Total
Hotel Posada Real, Matehuala 4.7% 9.3% 0.0% 2.7% 16.7%
Las Palmas Midway Inn, Matehuala 2.7% 9.3% 1.3% 0.7% 14.0%
Hotel Casino del Valle, Matehuala 3.3% 8.0% 0.0% 0.0% 11.3%
Hotel Casa Real, Matehuala 1.3% 7.3% 0.0% 1.3% 10.0%
Hotel Maria Bonita, Matehuala 2.0% 6.0% 0.7% 0.7% 9.3%
Hotel Maria Esther, Matehuala 1.3% 6.7% 0.0% 1.3% 9.3%
Hotel Del Parque, Matehuala 0.0% 0.7% 0.0% 0.0% 0.7%
No contesto 7.3% 17.3% 0.7% 3.3% 28.7%
Total 22.7% 64.7% 2.7%  10.0% 100.0%

Perfil del Visitante Invierno 2017 — Matehuala, S.L.P.
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Resumen Resultados

Forma de Viaje

Concepto Millenials Fa;: “:ol a:::;ss Oonl::sto Total
Solo 4.0% 11.3% 0.0% 0.7% 16.0%
Pareja 4.7% 13.3% 1.3% 3.3% 22.7%
Familia 10.0% 34.7% 1.3% 6.0% 52.0%
Amistades 2.0% 1.3% 0.0% 0.0% 3.3%
Agrupacion 0.7% 1.3% 0.0% 0.0% 2.0%
No contesto 1.3% 2.7% 0.0% 0.0% 4.0%
Total 22,.7% 64.7% 2.7%  10.0% 100.0%

Numero de Acompaiiantes

Concepto Millenials Fa;: “:0/ I\‘::::%ss Oonlt:sto Total
Uno 0.7% 0.7% 0.0% 0.0% 1.3%
Dos 0.0% 3.3% 0.0% 0.0% 3.3%
Tres 4.7% 14.7% 0.0% 2.7% 22.0%
Cuatro 2.7% 4.0% 0.0% 1.3% 8.0%
Cinco 0.7% 6.7% 0.0% 0.0% 7.3%
Seis 1.3% 3.3% 0.0% 0.7% 5.3%
Siete 0.7% 0.0% 0.0% 0.0% 0.7%
Ocho 0.0% 0.7% 0.0% 0.0% 0.7%
No contesto 12.0% 31.3% 2.7% 5.3% 51.3%
Total 22.7% 64.7% 2.7%  10.0% 100.0%

Medio de Transporte Utilizado

Concepto Millenials FaGn-:il “:ol a:;':;ss Oonl::sto Total
Automovil 16.7% 56.0% 2.7% 6.7% 82.0%
Autobs de linea 3.3% 5.3% 0.0% 2.0% 10.7%
No contesto 2.7% 3.3% 0.0% 1.3% 7.3%

SAN LUIS POTOSI Total 22.7%  64.7% 2.7%  10.0% 100.0% oz
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Resumen Resultados

Gasto Promedio en Hospedaje

Gasto Promedio en Souvenirs

Concepto Millenials FaGn—: I:o/ ::::;t;ss Oonl::sto Total Concepto Millenials Fae'f:' ;aol I\‘::;tl)t:-:ss Conlttsto Total
300 a 400 pesos 1.3% 6.0% 0.0% 0.7% 8.0%; | De 100 a 200 pesos 2.7% 8.7% 0.0% 0.7% 12.0%
401 a 550 pesos 4.7% 11.3% 0.0% 2.0% 18.0% | De 201 a 250 pesos 2.7% 6.7% 0.0% 0.0% 9.3%
551 a 700 pesos 2.7% 9.3% 0.0% 1.3% 13.3% De 251 a 300 pesos 4.0% 2.7% 0.0% 0.7% 7.3%
701 a 850 pesos 0.0% 5.3% 0.0% 0.7% 6.0%; | De 301 a 400 pesos 0.7% 5.3% 0.0% 0.7% 6.7%
851 a 999 pesos 2.7% 5.3% 0.0% 0.7% 8.7%; | De 401 a 500 pesos 0.0% 4.0% 0.0% 2.0% 6.0%
Mas de 1,000 pesos 3.3% 10.7% 0.7% 1.3% 16.0%; | Mas de 500 pesos 3.3% 4.7% 0.0% 1.3% 9.3%
No contesto 8.0% 16.7% 2.0% 3.3% 30.0% No contesto 9.3% 32.7% 2.7% 4.7% 49.3%
Total 22.7% . 64.7% 2.7% 10.0% 100.0% Total 22.7% 64.7% 2.7% | 10.0% 100.0%

Gasto Promedio en Compras Gasto Promedio en Transportacion Local

Concepto Millenials Fa;: I;aol :::::_?s Oonl::sto Total Concepto Millenials FaGn-':'II :,aol ::;::ess Con't:sto Total
De 100 a 200 pesos 4.0% 5.3% 0.0% 0.7% 10.0% | De 100 a 200 pesos 3.3% 8.7% 0.0% 0.7% 12.7%
De 201 a 250 pesos 1.3% 7.3% 0.0% 0.0% 8.7% | De 201 a 250 pesos 2.7% 5.3% 0.0% 0.0% 8.0%
De 251 a 300 pesos 2.7% 6.0% 0.0% 2.0% 10.7% | De 251 a 300 pesos 1.3% 3.3% 0.0% 0.7% 5.3%
De 301 a 400 pesos 0.7% 7.3% 0.7% 0.0% 8.7% | De 301 a 400 pesos 0.7% 4.7% 0.7% 0.7% 6.7%
De 401 a 500 pesos 0.7% 8.0% 0.0% 2.0% 10.7%; | De 401 a 500 pesos 0.0% 2.0% 0.0% 1.3% 3.3%
Mas de 500 pesos 5.3% 6.0% 0.7% 2.0% 14.0% | Mas de 500 pesos 2.0% 3.3% 0.0% 1.3% 6.7%
No contesto 8.0% 24.7% 1.3% 3.3% 37.3%; | No contesto 12.7% 37.3% 2.0% 5.3% 57.3%
Total 22.7% . 64.7% 2.7%  10.0% 100.0% Total 22.7% 64.7% 2.7% | 10.0% 100.0%

Gasto Promedio en Alimentos y Bebidas Gasto Promedio en Gasolina

Concepto Millenials F"Gr":'i:o/ ::;'f;ss mn'::sto Total Concepto Millenials Fac:rol a:;':r‘;ss (bn:::sto Total
De 100 a 200 pesos 4.7% 16.7% 0.7% 0.7% 22.7% De 100 a 200 pesos 1.3% 6.7% 0.0% 1.3% 9.3%
De 201 a 250 pesos 4.0% 20.0% 0.0% 1.3% 25.3% De 201 a 250 pesos 2.0% 2.7% 0.0% 0.0% 4.7%
De 251 a 300 pesos 3.3% 2.7% 0.0% 1.3% 7.3% De 251 a 300 pesos 1.3% 4.7% 0.0% 0.0% 6.0%
De 301 a 400 pesos 0.7% 7.3% 0.0% 0.0% 8.0% De 301 a 400 pesos 0.0% 2.7% 0.0% 0.7% 3.3%
De 401 a 500 pesos 1.3% 1.3% 0.0% 1.3% 4.0% De 401 a 500 pesos 1.3% 4.7% 0.0% 2.0% 8.0%
Mas de 500 pesos 3.3% 8.7% 0.7% 2.0% 14.7% Mas de 500 pesos 6.0% 8.7% 0.7% 1.3% 16.7%
No contesto 5.3% 8.0% 1.3% 3.3% 18.0% No contesto 10.7% 34.7% 2.0% 4.7% 52.0%
ST Total 22.7%: 64.7% 2.7% 10.0% 100.0% Total 22.7%: 64.7% 2.7% 10.0% 100.0%

~ 1]

T destineo...

Perfil del Visitante Invierno 2017 — Matehuala, S.L.P.

EX S

<Altiplano
Potosino
RecarodeLeyedas




SAN LUIS POTOSI
)
—~

T destineo...

Resumen Resultados

Razon Princi

al de Viaje a la Region

Concepto Millenials Fa;_: I::OI l‘::yu:;ss Conlt:sto Total
Visita a familiares 3.1% 9.3% 0.4% 2.7% 15.6%
Vacaciones 2.0% 6.7% 0.0% 0.4% 9.1%
Negocios 1.1% 3.8% 0.0% 0.2% 5.1%
Religioso 0.4% 3.6% 0.0% 0.4% 4.4%
Cultural 1.6% 2.2% 0.0% 0.0% 3.8%
Gastrondmico 0.2% 1.8% 0.4% 0.2% 2.7%
Turismo de Aventura 0.9% 0.9% 0.0% 0.2% 2.0%
Compra artesanias 0.2% 0.2% 0.0% 0.2% 0.7%
Deportivo 0.2% 0.2% 0.0% 0.0% 0.4%
Ecoturismo 0.2% 0.0% 0.0% 0.0% 0.2%
Salud 0.0% 0.2% 0.0% 0.0% 0.2%
No Contesto 12.7% 35.8% 1.8% 5.6% 55.8%

Total 22.7% 64.7% 2.7% 10.0%: 100.0%
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Resumen Resultados

Con que sitios compararia la Region

Razones de Comparacion con la Region

Concepto Millenials Faen:'l I:o/ :::::;ss mnl::sto Total Concepto Millenials Fa(:: I;aol I::::;i Oonllzsto Total

Ninguno 17.3% 49.3% 2.3% 7.0% 76.0%: :Concepto 19.3% 55.7% 2.7% 9.0% 86.7%
Monterrey, N.L. 0.7% 1.3% 0.3% 0.0% 2.3%: :Clima 0.7% 4.3% 0.0% 0.3% 5.3%
Zacatecas, Zac. 2.0% 3.0% 0.0% 1.0% 6.0%: :Arquitectura Colonial 1.0% 1.7% 0.0% 0.3% 3.0%
Saltillo, Coah. 0.3% 3.3% 0.0% 1.0% 4.7%; :Hospitalidad de la gente 0.7% 1.3% 0.0% 0.3% 2.3%
Guanajuato, Gto. 0.0% 1.7% 0.0% 1.0% 2.7% ilugares Turisticos 0.7% 0.3% 0.0% 0.0% 1.0%
San Luis Potosi, S.L.P. 0.7% 1.3% 0.0% 0.0% 2.0%: :Ambiente 0.3% 0.7% 0.0% 0.0% 1.0%
San Miguel de Allende, Gto. 0.3% 0.7% 0.0% 0.0% 1.0% :lIglesias 0.0% 0.3% 0.0% 0.0% 0.3%
Nuevo Ledn 0.0% 0.7% 0.0% 0.0% 0.7%: :Museos 0.0% 0.0% 0.0% 0.0% 0.0%
San Juan de los Lagos, Jal. 0.0% 0.7% 0.0% 0.0% 0.7% Total 22.7%  64.7% 2.7%  10.0% : 100.0%
Cerro de San Pedro, S.L.P. 0.0% 0.3% 0.0% 0.0% 0.3%
Taxco, Gro. 0.0% 0.3% 0.0% 0.0% 0.3%
Puebla, Pue. 0.3% 0.0% 0.0% 0.0% 0.3%
Tula, Hgo. 0.3% 0.0% 0.0% 0.0% 0.3%
Aguascalientes, Ags. 0.0% 0.3% 0.0% 0.0% 0.3%
Guadalajara, Jal. 0.0% 0.3% 0.0% 0.0% 0.3%
Tepoztlan 0.3% 0.0% 0.0% 0.0% 0.3%
Monclova 0.0% 0.3% 0.0% 0.0% 0.3%
Chihuahua 0.0% 0.3% 0.0% 0.0% 0.3%
San Cristobal 0.0% 0.3% 0.0% 0.0% 0.3%
Querétaro 0.3% 0.0% 0.0% 0.0% 0.3%
No Contesto 0.0% 0.0% 0.0% 0.0% 0.0%

Total 22.7%: 64.7% 2.7%  10.0%: 100.0%
SAN LUIS POTOSI JO%
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Resumen Resultados

Medio por el que se enter6 o conoce region

Concepto Millenials Fa(:: i:ol lc:::r:ss Conlt:sto Total
Familiares o amigos 5.7% 19.7% 0.3% 2.3% 28.0%
Internet 2.0% 6.0% 0.0% 0.3% 8.3%
Folletos 0.3% 2.7% 0.0% 0.3% 3.3%
Redes Sociales 0.7% 1.3% 0.0% 0.0% 2.0%
Revista 0.0% 1.7% 0.0% 0.3% 2.0%
Television 0.7% 1.0% 0.0% 0.0% 1.7%
Agencias de Viajes 0.7% 0.3% 0.0% 0.0% 1.0%
Radio 0.0% 0.3% 0.0% 0.0% 0.3%
Otro 0.3% 2.3% 1.0% 0.3% 4.0%
No contesto 12.3% 29.3% 1.3% 6.3% 49.3%

Total 22.7%  64.7% 2.7% 10.0%  100.0%
Recordacion de Publicidad con Imagen

Concepto Millenials FaG':::f'o’ c:;‘:rfs o o Total
Si 8.7% 24.7% 0.7% 3.3% 37.3%
No 12.7% 38.0% 2.0% 6.0% 58.7%
No contesto 1.3% 2.0% 0.0% 0.7% 4.0%

Total 22.7% 64.7% 2.7%  10.0% 100.0%
Lugar de Recordacién de la Publicidad

Concepto Millenials ﬁ;;i:ol l\‘d\:::r‘;ss Conlttsto Total
Folletos 3.3% 5.3% 0.0% 0.0% 8.7%
Internet 0.0% 6.7% 0.0% 0.7% 7.3%
Television 2.0% 4.7% 0.0% 0.0% 6.7%
Espectaculares 1.3% 2.7% 0.0% 0.7% 4.7%
Redes Sociales 1.3% 2.7% 0.0% 0.0% 4.0%
Revista 0.0% 2.0% 0.0% 0.0% 2.0%
periodico 0.0% 1.3% 0.0% 0.0% 1.3%
Otro 1.3% 0.7% 0.7% 0.7% 3.3%
No contesto 13.3% 38.7% 2.0% 8.0% 62.0%

Total 22.7% 64.7% 2.7%  10.0% 100.0%
SAN LUIS POTOSI \.;
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Evaluacion de los sitios y atractivos turisticos

Resumen Resultados

Evaluacion de la Experiencia de viaje en el destino

T destineo...

Perfil del Visitante Invierno 2017 — Matehuala, S.L.P.

Excelente 2.0% 14.7% 0.7% 2.7% 20.0% Excelente 5.3% 20.7% 0.7% 2.7% 29.3%
Bueno 14.7% 29.3% 1.3% 4.7% 50.0% Bueno 14.0% 27.3% 1.3% 5.3% 48.0%
Regular 4.7% 10.0% 0.0% 2.0% 16.7% Regular 2.0% 8.0% 0.0% 1.3% 11.3%
Malo 0.0% 0.7% 0.0% 0.0% 0.7% Malo 0.7% 0.7% 0.0% 0.0% 1.3%
No Contesto 1.3% 10.0% 0.7% 0.7% 12.7% No Contesto 0.7% 8.0% 0.7% 0.7% 10.0%
Total 22.7% 64.7% 2.7% 10.0% 100.0% Total 22.7% 64.7% 2.7% 10.0% 100.0%
Evaluacion de la Calidad de la Infraestructura Turistica Evaluacién de la hospitalidad de los residentes

Concepto Millenials h$o / ::“:;ss mn'::sto Total Concepto Millenials Fae'f‘l"l':’ao/ c:“:r":s oo, Total
Excelente 3.3% 19.3% 0.7% 2.7% 26.0% Excelente 7.3% 21.3% 1.3% 4.0% 34.0%
Bueno 14.0% 26.7% 0.7% 4.7% 46.0% Bueno 11.3% 26.0% 0.7% 4.0% 42.0%
Regular 5.3% 15.3% 0.0% 2.7% 23.3% Regular 2.7% 8.0% 0.0% 0.7% 11.3%
Malo 0.0% 0.7% 0.0% 0.0% 0.7% Malo 0.7% 0.7% 0.0% 0.0% 1.3%
No Contesto 0.0% 2.7% 1.3% 0.0% 4.0% No Contesto 0.7% 8.7% 0.7% 1.3% 11.3%
Total 22.7% 64.7% 2.7% 10.0% 100.0% Total 22.7% 64.7% 2.7% 10.0% 100.0%

Evaluacion de la Imagen del Destino Evaluacion de la limpieza en calles y areas publicas

Concepto Millenials Fa(;:i:o / I\ﬁ:u:;ss Oon:sto Total Concepto Millenials Fag_:-: :aaol '::u:f::s Oonllzsto Total
Excelente 4.0% 16.7% 0.7% 2.7% 24.0% Excelente 2.0% 8.7% 0.7% 3.3% 14.7%
Bueno 12.0% 28.0% 0.7% 3.3% 44.0% Bueno 8.7% 18.0% 1.3% 2.7% 30.7%
Regular 6.0% 10.7% 0.0% 4.0% 20.7% Regular 8.7% 24.0% 0.0% 2.7% 35.3%
Malo 0.7% 0.7% 0.7% 0.0% 2.0% Malo 2.0% 1.3% 0.0% 0.0% 3.3%
No Contesto 0.0% 8.7% 0.7% 0.0% 9.3% Pésimo 0.0% 0.7% 0.0% 0.0% 0.7%
Total 22.7% 64.7% 2.7% 10.0% 100.0% No Contesto 1.3% 12.0% 0.7% 1.3% 15.3%
Total 22.7% 64.7% 2.7% 10.0% 100.0%
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Resumen Resultados

Evaluacion del transporte publico local

Evaluacion de la sefalética en el destino

S Familia / Adultos No S Familia / Adultos No
Concepto Millenials Grupo Mavores | Contesto Total Concepto Millenials Grupo Mayores | Contesto Total
Excelente 1.3% 6.7% 0.0% 2.0% 10.0% |Excelente 3.3% 14.0% 0.0% 2.7% 20.0%
Bueno 8.7% 20.0% 1.3% 2.7% 32.7%; |Bueno 9.3% 18.7% 0.7% 3.3% 32.0%
Regular 8.7% 16.7% 0.0% 3.3% 28.7% [Regular 7.3% 16.0% 0.0% 2.0% 25.3%
Malo 0.0% 1.3% 0.0% 0.0% 1.3% [Malo 1.3% 2.7% 0.0% 0.7% 4.7%
No Contesto 4.0% 20.0% 1.3% 2.0%  27.3% |Pésimo 0.7% 0.0% 0.7% 0.0% 1.3%
Total 22.7%  64.7% 2.7%  10.0% 100.0% No Contesto 0.7% 13.3% 1.3% 1.3% 16.7%
. s .z - o [\ [\ 0 0
Evaluacién de la percepcion de segurldad Total 22.7% 64.7% 2.7% | 10.0% 100.0%
Concepto Millenials | Familia / | Adultos No Total Evaluacion de la disponibilidad de informacion turistica
Grupo Mayores _: Contesto rm
Concepto Millenials | Fomilla / | Adultos i Total
Excelente 1.3% 8.7% 0.7% 2.0% 12.7% Grupo Mayores | Contesto
Bueno 10.7% 20.0% 0.7% 3.3% 34.7%; |Excelente 2.7% 14.0% 0.0% 2.7% 19.3%
Regular 8.0% 14.7% 0.7% 2.7% 26.0% (Bueno 13.3% 20.7% 1.3% 3.3% 38.7%
Malo 0.7% 2.7% 0.0% 0.7% 4.0%; |Regular 5.3% 16.7% 0.0% 2.7% 24.7%
No Contesto 2.0% 18.7% 0.7% 1.3% 22.7%; iMalo 0.7% 2.0% 0.0% 0.0% 2.7%
Total 22.7%: 64.7% 2.7%  10.0% 100.0% Pésimo 0.7% 0.0% 0.0% 0.0% 0.7%
- ~ ) - 0, 0, 0, 0, 0,
Evaluacién de la sefialética para llegar al destino No Contesto 0.0% ... 11:3% L3% L3 14.0%
ili Total 22.7% 64.7% 2.7% 10.0% 100.0%
Concepto Millenials e bl b2 Total
Grupo Mayores _: Contesto .z = = =
Evaluacion de la calidad / precio del destino
Excelente 4.7% 12.0% 0.0% 2.0% 18.7% —
Concepto Millenials Gl e P Total
Bueno 7.3% 22.7% 1.3% 3.3% 34.7% Grupo Mayores | Contesto
Regular 9.3% 16.0% 0.0% 4.0% 29.3% (Excelente 3.3% 6.0% 0.7% 3.3% 13.3%
Malo 0.7% 2.0% 0.0% 0.0% 2.7% [Bueno 11.3% 26.7% 1.3% 4.0% 43.3%
Pésimo 0.7% 0.0% 0.7% 0.0% 1.3% |Regular 6.0% 10.7% 0.0% 2.0% 18.7%
No Contesto 0.0% 12.0% 0.7% 0.7% 13.3% iMalo 0.0% 0.7% 0.0% 0.0% 0.7%
Total 22.7% 64.7% 2.7% 10.0% 100.0% Pésimo 0.7% 0.0% 0.0% 0.0% 0.7%
No Contesto 1.3% 20.7% 0.7% 0.7% 23.3%
Total 22.7%  64.7% 2.7% 10.0% 100.0%
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Resumen Resultados

Evaluacion de los estacionamientos

Evaluacion de vendedores ambulantes

Concepto Millenials FaG'::':‘ao/ oS comocte Total Concepto Millenials FaG'::';"ao/ c:“:r‘;ss comto Total
Excelente 2.0% 8.7% 0.7% 4.0%  15.3%; |Excelente 4.0% 8.7% 0.7% 2.0%  15.3%
Bueno 8.7% 24.7% 1.3% 2.0%,  36.7% |Bueno 6.0% 17.3% 0.0% 2.7%  26.0%
Regular 8.7% 13.3% 0.0% 2.7%  24.7% [Regular 6.0% 8.7% 0.7% 2.7%  18.0%
Malo 1.3% 4.7% 0.0% 0.7% 6.7% Malo 2.7% 4.7% 0.0% 0.7% 8.0%
Pésimo 0.7% 0.7% 0.0% 0.0% 1.3%; |Pésimo 0.0% 2.7% 0.0% 0.0% 2.7%
No Contesto 1.3% 12.7% 0.7% 0.7%  15.3% {No Contesto 4.0% 22.7% 1.3% 2.0%  30.0%

Total 22.7%: 64.7% 2.7%  10.0%: 100.0% Total 22.7%: 64.7% 2.7%  10.0%: 100.0%

Evaluacion de las artesanias Evaluacion de la contaminacion

Concepto Millenials Fa(:_:I :,aol '::u‘l,t;ss Conli:sto Total Concepto Millenials FaGn-:I ::o/ '::u‘l,trt;ss Oon:sto Total
Excelente 3.3% 14.7% 0.0% 3.3%  21.3% | Excelente 2.7% 8.7% 0.0% 2.7%  14.0%
Bueno 13.3% 24.7% 1.3% 4.0%  43.3% [Bueno 8.0% 18.0% 0.7% 2.7%  29.3%
Regular 4.0% 9.3% 0.0% 1.3%  14.7% Regular 6.0% 10.7% 0.7% 2.0%  19.3%
Malo 0.7% 1.3% 0.0% 0.7% 2.7% Malo 2.7% 3.3% 0.0% 0.7% 6.7%
No Contesto 1.3% 14.7% 1.3% 0.7%;  18.0% Pésimo 0.7% 2.0% 0.0% 0.0% 2.7%

Total 22.7% 64.7% 2.7% 10.0% 100.0%  No Contesto 2.7% 22.0% 1.3% 2.0% 28.0%

Evaluacién de la gastronomia Total 22.7%: 64.7% 2.7%  10.0%: 100.0%
Concepto Milenials | P/ | Adultos | Mo | Total Evaluacién Fg:r:a/mitaArjoui S—
Excelente 2.7% 17.3% 13%  33%  24.7% Concepto Millenials |~ oo Ma!uores Contesto! Tote!
Bueno 13.3% 30.7% 0.7% 3.3%  48.0% iExcelente 2.7% 8.0% 0.0% 2.7%  13.3%
Regular 5.3% 6.0% 0.0% 2.0%  13.3% |Bueno 8.7% 18.7% 1.3% 13%  30.0%
Malo 0.0% 0.7% 0.0% 0.0% 0.7%: |Regular 5.3% 10.0% 0.7% 2.7%  18.7%
No Contesto 1.3% 10.0% 0.7% 1.3%  13.3% Malo 2.7% 6.0% 0.0% 1.3%  10.0%
Total 22.7%: 64.7% 2.7%  10.0% 100.0% :Pésimo 0.7% 3.3% 0.0% 1.3% 5.3%
No Contesto 2.7% 18.7% 0.7% 0.7% 22.7%
Total 22.7% 64.7% 2.7%  10.0%  100.0%
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Regresaria al Destino

Resumen Resultados

Concepto Millenials F“‘G'::“:o/ 3:;':;1 oo Total
Definitivamente si 15.3% 42.0% 1.3% 4.7% 63.3%
Probablemente si 6.7% 21.3% 1.3% 4.0% 33.3%
Probablemente no 0.7% 0.7% 0.0% 0.0% 1.3%
Definitivamente no 0.0% 0.0% 0.0% 0.7% 0.7%
No Contesto 0.0% 0.7% 0.0% 0.7% 1.3%

Total 22.7% 64.7% 2.7% 10.0% 100.0%
Recomendaria el Destino

Concepto Millenials Fa(;: Irol 3:::;‘: Oonlt:sto Total
Definitivamente si 16.0% 43.3% 1.3% 4.7% 65.3%
Probablemente si 5.3% 20.0% 1.3% 4.0% 30.7%
Probablemente no 1.3% 0.7% 0.0% 0.0% 2.0%
No Contesto 0.0% 0.7% 0.0% 1.3% 2.0%

Total 22.7% 64.7% 2.7% 10.0% 100.0%
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Resumen Resultados

Ciudad de Origen

Estado de Origen del Entrevistado

Familia /

Adultos

No

Familia /

Adultos

Concepto Millenials G Mayores | Contesto Total Concepto Millenials i Mayores | Contesto Total

Texcoco, Edo. Méx. 0.0% 0.7% 0.0% 0.0% 0.7%; (Nuevo Le6n 4.7% 14.7% 0.7% 1.3% 21.3%
San Pedro Garza Garcia, N.L. 0.0% 0.7% 0.0% 0.0% 0.7%: :San Luis Potosi 2.7% 9.3% 0.0% 1.3% 13.3%
Apodaca, N.L. 0.7% 0.0% 0.0% 0.0% 0.7%; Estados Unidos 4.7% 6.0% 1.3% 1.3% 13.3%
San Miguel de Allende, Gto. 0.0% 0.7% 0.0% 0.0% 0.7% Ciudad de México 2.0% 5.3% 0.7% 2.0% 10.0%
Tula, Hgo. 0.0% 0.7% 0.0% 0.0% 0.7%; Tamaulipas 2.0% 7.3% 0.0% 0.0% 9.3%
Chicago, E.U. 0.0% 0.7% 0.0% 0.0% 0.7%; (Coahuila 2.0% 4.7% 0.0% 0.7% 7.3%
Monclova, Coah. 0.7% 0.0% 0.0% 0.0% 0.7%; Zacatecas 1.3% 2.7% 0.0% 0.0% 4.0%
San Nicolas, N.L. 0.0% 0.7% 0.0% 0.0% 0.7%; Estado de México 0.0% 2.7% 0.0% 0.7% 3.3%
Linares, N.L. 0.0% 0.7% 0.0% 0.0% 0.7%; [Guanajuato 0.0% 2.0% 0.0% 0.7% 2.7%
Orizaba, Ver. 0.0% 0.7% 0.0% 0.0% 0.7%; [Querétaro 0.0% 2.7% 0.0% 0.0% 2.7%
Altamira, Tams. 0.7% 0.0% 0.0% 0.0% 0.7%; |Jalisco 0.7% 1.3% 0.0% 0.0% 2.0%
San Tiburcio, Zac. 0.0% 0.7% 0.0% 0.0% 0.7%; :Morelos 0.0% 1.3% 0.0% 0.7% 2.0%
Durango, Dgo. 0.7% 0.0% 0.0% 0.0% 0.7%; :Aguascalientes 0.0% 2.0% 0.0% 0.0% 2.0%
Santa Catarina, N.L. 0.0% 0.7% 0.0% 0.0% 0.7%; [Veracruz 0.7% 0.7% 0.0% 0.0% 1.3%
Torreodn, Coah. 0.0% 0.7% 0.0% 0.0% 0.7%; (Colima 0.0% 1.3% 0.0% 0.0% 1.3%
Pachuca, Hgo. 0.7% 0.0% 0.0% 0.0% 0.7%; Chihuahua 0.0% 0.7% 0.0% 0.0% 0.7%
Delicias, Chih. 0.0% 0.7% 0.0% 0.0% 0.7%; (Durango 0.7% 0.0% 0.0% 0.0% 0.7%
Arteaga, Coah. 0.0% 0.7% 0.0% 0.0% 0.7%; Hidalgo 0.7% 0.0% 0.0% 0.0% 0.7%
Tennessee, E.U. 0.0% 0.7% 0.0% 0.0% 0.7%: :No contesto 0.7% 0.0% 0.0% 1.3% 2.0%
Atizapan, Edo. Méx. 0.0% 0.7% 0.0% 0.0% 0.7% Total 22.7%: 64.7% 2.7% 10.0%: 100.0%
Tecoman, Col. 0.0% 0.7% 0.0% 0.0% 0.7%
No Contesto 0.7% 1.3% 0.7% 1.3% 4.0%

Total 22.7%  64.7% 2.7% 10.0% 100.0%
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Resumen Resultados

Sexo del entrevistado

Familia /

Adultos

No

Concepto Millenials Grupo Mayores | Contesto Total
Mujer 13.3% 17.3% 0.7% 3.3% 34.7%
Hombre 8.7% 38.0% 1.3% 2.0% 50.0%
No contesto 0.7% 9.3% 0.7% 4.7% 15.3%
Total 22.7%  64.7% 2.7% 10.0%: 100.0%

Ocupacion de los Entrevistados

Concepto Millenials F“GL“':Z /) fdukos COL':; o Total
Empleado Privado 5.3% 16.0% 0.0% 2.0% 23.3%
Por cuenta propia 3.3% 14.7% 1.3% 0.0% 19.3%
Labores del hogar 3.3% 11.3% 0.0% 1.3% 16.0%
Empleado de Gobierno 2.0% 8.7% 0.0% 0.0% 10.7%
Comerciante 2.7% 6.0% 0.0% 0.7% 9.3%
Un oficio (obrero, plomero, carpintero, etc.) 1.3% 3.3% 0.7% 0.7% 6.0%
Estudiante 3.3% 1.3% 0.0% 0.7% 5.3%
Empresario (a) 0.0% 2.7% 0.0% 0.0% 2.7%
Retirado (a) / Jubilado(a) 0.0% 0.7% 0.7% 0.0% 1.3%
No Contesto 1.3% 0.0% 0.0% 4.7% 6.0%
Total 22.7%: 64.7% 2.7% 10.0%: 100.0%
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Resumen Resultados

Frecuencia con que vista el Destino

Concepto Monterrey CDMX Guadalajara R;angn Cigctlgadses Oon:sto Total
Primera vez 3.3% 4.0% 2.0% 2.7% 18.7% 1.3% 32.0%
Una vez al afo 4.0% 4.0% 0.0% 1.3% 16.7% 1.3% 27.3%
Dos veces al afio 4.0% 0.7% 0.0% 4.7% 14.0% 0.7% 24.0%
Tres o mas veces al afio 2.7% 1.3% 0.0% 1.3% 8.7% 0.7% 14.7%
No contesto 1.3% 0.0% 0.0% 0.0% 0.7% 0.0% 2.0%

Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0%
Noches que permanecera en la Region

Concepto Monterrey CDMX Guadalajara R;:J.:" Cigctlgadses Oonl::sto Total
Ninguna 2.7% 1.3% 0.0% 0.7% 1.3% 1.3% 7.3%
Una noche 6.0% 6.0% 0.7% 2.7% 18.7% 0.7% 34.7%
Dos noches 0.7% 0.7% 0.0% 2.7% 14.0% 0.7% 18.7%
Tres noches 2.0% 0.0% 0.0% 1.3% 8.0% 0.0% 11.3%
Cuatro noches 0.0% 1.3% 1.3% 1.3% 3.3% 1.3% 8.7%
Cinco noches 1.3% 0.0% 0.0% 0.0% 4.0% 0.0% 5.3%
Seis noches 0.0% 0.0% 0.0% 0.0% 4.0% 0.0% 4.0%
Siete noches 0.0% 0.7% 0.0% 0.0% 0.0% 0.0% 0.7%
Ocho noches 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Diez noches 0.0% 0.0% 0.0% 0.7% 0.7% 0.0% 1.3%
Doce Noches 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Catorce noches 0.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7%
No contesto 2.0% 0.0% 0.0% 0.7% 3.3% 0.0% 6.0%

Total 15.3% 10.0% 2.0%: 10.0% 58.7% 4.0% 100.0%
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Resumen Resultados

Lugar donde se esta hospedando

Concepto Monterrey CDMX Guadalajara R;angn Cigctlgadses Conl::sto Total
Hotel 12.7% 8.0% 0.7% 6.7% 45.3% 2.7% 76.0%
Familia / Amigos 1.3% 1.3% 1.3% 3.3% 12.7% 0.7% 20.7%
No contesto 1.3% 0.7% 0.0% 0.0% 0.7% 0.7% 3.3%
Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0%

Nombre Hotel donde Hospeda

Concepto Monterrey CDMX Guadalajara R;:J.Z" CigctI:lses Oonl::sto Total
Hotel Posada Real, Mat 3.3% 0.0% 0.0% 0.7% 12.0% 0.7% 16.7%
Las Palmas Midway Inn 0.7% 2.7% 0.7% 2.0% 7.3% 0.7% 14.0%
Hotel Casino del Valle, 3.3% 0.7% 0.0% 0.7% 6.7% 0.0% 11.3%
Hotel Casa Real, Mateh 0.7% 0.0% 0.0% 0.0% 8.7% 0.7% 10.0%
Hotel Maria Bonita, Mat 2.7% 1.3% 0.0% 1.3% 3.3% 0.7% 9.3%
Hotel Maria Esther, Mat 2.0% 2.0% 0.0% 1.3% 4.0% 0.0% 9.3%
Hotel Del Parque, Mate 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
No contesto 2.7% 3.3% 1.3% 4.0% 16.0% 1.3% 28.7%
Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0%
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Resumen Resultados

Forma de Viaje

Concepto Monterrey CDMX Guadalajara R;agjign Cig;::adses Conlt:sto Total
Solo 4.0% 0.7% 0.0% 1.3% 8.7% 1.3% 16.0%
Pareja 4.7% 2.0% 2.0% 1.3% 12.7% 0.0% 22.7%
Familia 4.7% 6.0% 0.0% 5.3% 33.3% 2.7% 52.0%
Amistades 0.0% 0.0% 0.0% 0.7% 2.7% 0.0% 3.3%
Agrupacion 0.7% 0.7% 0.0% 0.0% 0.7% 0.0% 2.0%
No contesto 1.3% 0.7% 0.0% 1.3% 0.7% 0.0% 4.0%
Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0%

Nuimero de Acompaiiantes

Concepto Monterrey CDMX Guadalajara R;agjiit:n ng;::adses Conlt*e)sto Total
Uno 0.7% 0.0% 0.0% 0.0% 0.7% 0.0% 1.3%
Dos 0.7% 1.3% 0.0% 0.0% 1.3% 0.0% 3.3%
Tres 1.3% 0.7% 0.0% 1.3% 18.0% 0.7% 22.0%
Cuatro 0.0% 0.0% 0.0% 1.3% 6.0% 0.7% 8.0%
Cinco 2.0% 0.7% 0.0% 0.7% 4.0% 0.0% 7.3%
Seis 0.0% 1.3% 0.0% 0.0% 4.0% 0.0% 5.3%
Siete 0.0% 0.7% 0.0% 0.0% 0.0% 0.0% 0.7%
Ocho 0.0% 0.0% 0.0% 0.7% 0.0% 0.0% 0.7%
No contesto 10.7% 5.3% 2.0% 6.0% 24.7% 2.7% 51.3%
Total 15.3% 10.0% 2.0% 10.0%: 58.7% 4.0%: 100.0%

Medio de Transporte Utilizado

Concepto Monterrey CDMX Guadalajara R;agjiit:n df:;;adses Conlt*e)sto Total
Automovil 10.7% 8.0% 2.0% 8.7% 48.7% 4.0% 82.0%
AutobUs de linea 2.0% 1.3% 0.0% 0.7% 6.7% 0.0% 10.7%
No contestd 2.7% 0.7% 0.0% 0.7% 3.3% 0.0% 7.3%
Total 15.3% 10.0% 2.0%  10.0%  58.7% 4.0% 100.0%
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Resumen Resultados

Gasto Promedio en Hospedaje

Gasto Promedio en Souvenirs

Concepto Monterrey CDMX Guadalajara R;:jﬁn Cigtd::ises Con't:sto Total Concepto Monterrey CDMX Guadalajara R;:jign G(:::\adses conl::sto Total
300 a 400 pesos 0.7% 1.3% 0.0% 1.3% 3.3%| 1.3% 8.0%| | De 100 a 200 pesos 2.0% 1.3% 0.0% 1.3% 6.7% 0.7% 12.0%
401 a 550 pesos 5.3% 0.7%)| 0.0% 2.0%| 10.0% 0.0% 18.0%; | De 201 a 250 pesos 4.0% 0.0% 0.0% 1.3% 4.0% 0.0% 9.3%
551 a 700 pesos 2.7% 0.0%) 0.0% 0.0% 10.7% 0.0% 13.3% | De 251 a 300 pesos 2.7% 0.7% 0.0% 0.0% 4.0% 0.0% 7.3%
701 a 850 pesos 0.7% 0.7%)| 0.0% 0.0% 4.7% 0.0% 6.0%; | De 301 a 400 pesos 0.7% 0.0% 0.7% 0.0% 5.3% 0.0% 6.7%
851 a 999 pesos 0.7% 0.7%)| 0.7% 0.0% 6.7% 0.0% 8.7%| | De 401 a 500 pesos 0.7% 1.3% 0.0% 0.7% 3.3% 0.0% 6.0%
Mas de 1,000 pesos 1.3% 3.3%) 0.0% 2.7%| 7.3%)| 1.3% 16.0% : Mas de 500 pesos 0.7% 0.0% 0.0% 0.7% 8.0% 0.0% 9.3%
No contesto 4.0% 3.3%) 1.3% 4.0% 16.0% 1.3% 30.0%; : No contesto 4.7% 6.7% 1.3% 6.0% 27.3% 3.3% 49.3%
Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0% Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0%
Gasto Promedio en Compras Gasto Promedio en Transportacion Local
Concepto Monterrey CDMX Guadalajara R;:jﬁn Cigtd:is Con't:sto Total Concepto Monterrey CDMX Guadalajara R;:jign chtI:lses conl::sto Total
De 100 a 200 pesos 0.7% 0.7%| 0.7% 2.0%| 5.3%) 0.7% 10.0% | De 100 a 200 pesos 2.0% 2.0% 0.0% 2.0% 6.0% 0.7% 12.7%
De 201 a 250 pesos 3.3% 1.3% 0.0% 0.7% 3.3%) 0.0% 8.7% | De 201 a 250 pesos 3.3% 0.0% 0.7% 0.7% 3.3% 0.0% 8.0%
De 251 a 300 pesos 2.7% 1.3% 0.7% 0.7% 4.7% 0.7% 10.7% | De 251 a 300 pesos 1.3% 0.7% 0.0% 0.0% 3.3% 0.0% 5.3%
De 301 a 400 pesos 2.7% 0.0%) 0.0% 0.7% 5.3%) 0.0% 8.7% | De 301 a 400 pesos 0.7% 0.7% 0.0% 0.7% 4.0% 0.7% 6.7%
De 401 a 500 pesos 0.7% 0.7%| 0.0% 0.7% 8.7% 0.0% 10.7% | De 401 a 500 pesos 0.0% 0.0% 0.0% 0.7% 2.7% 0.0% 3.3%
Mas de 500 pesos 2.0% 1.3% 0.7% 1.3% 8.0% 0.7% 14.0% : Mas de 500 pesos 0.7% 0.7% 0.0% 0.0% 5.3% 0.0% 6.7%
No contesto 3.3% 4.7% 0.0% 4.0% 23.3% 2.0%)| 37.3%) i No contesto 7.3% 6.0% 1.3% 6.0% 34.0% 2.7% 57.3%
Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0% Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0%
Gasto Promedio en Alimentos y Bebidas Gasto Promedio en Gasolina
Concepto Monterrey CDMX Guadalajara R;:jﬁn Cig:I;adses Con't:sto Total Concepto Monterrey CDMX Guadalajara R;:jign G:::lses Oonl::sto Total
De 100 a 200 pesos 2.0% 2.0%)| 0.0% 2.0% 16.0% 0.7% 22.7%; i De 100 a 200 pesos 0.7% 1.3% 0.0% 1.3% 5.3% 0.7% 9.3%
De 201 a 250 pesos 4.7% 1.3% 0.0% 2.7% 15.3% 1.3% 25.3% | De 201 a 250 pesos 2.0% 1.3% 0.0% 0.7% 0.7% 0.0% 4.7%
De 251 a 300 pesos 1.3% 1.3% 0.7% 0.7% 3.3%)| 0.0% 7.3%; | De 251 a 300 pesos 1.3% 2.0% 0.0% 0.0% 2.7% 0.0% 6.0%
De 301 a 400 pesos 2.0% 0.7%)| 0.0% 1.3% 4.0% 0.0% 8.0%; | De 301 a 400 pesos 0.0% 0.0% 0.0% 0.7% 1.3% 1.3% 3.3%
De 401 a 500 pesos 1.3% 0.0%)| 0.0% 0.0% 2.7%| 0.0% 4.0%; | De 401 a 500 pesos 0.7% 0.0% 0.0% 1.3% 6.0% 0.0% 8.0%
Mas de 500 pesos 0.7% 2.7%| 1.3% 0.7% 8.7% 0.7% 14.7% : Mas de 500 pesos 2.0% 1.3% 2.0%)| 0.7% 10.0% 0.7% 16.7%
No contesto 3.3% 2.0%)| 0.0% 2.7% 8.7% 1.3% 18.0%; | No contesto 8.7% 4.0% 0.0% 5.3% 32.7% 1.3% 52.0%
Total 15.3% 10.0% 2.0%: 10.0% 58.7% 4.0% 100.0% Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0%
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Resumen Resultados

Razon Principal de Viaje a la Region
Concepto Monterrey CDMX Guadalajara R;:jzn Ci::l:\:ses Oonltte,sto Total

Visita a familiares 2.2% 0.9% 0.4% 1.1% 10.2% 0.7% 15.6%
Vacaciones 1.6% 0.9% 0.2% 1.1% 5.3% 0.0% 9.1%
Negocios 0.9% 0.9% 0.0% 0.7% 2.2% 0.4% 5.1%
Religioso 0.0% 0.2% 0.0% 0.9% 3.1% 0.2% 4.4%
Cultural 0.2% 0.0% 0.0% 0.4% 3.1% 0.0% 3.8%
Gastrondmico 0.2% 0.4% 0.0% 0.2% 1.8% 0.0% 2.7%
Turismo de Aventura 0.2% 0.2% 0.0% 0.2% 1.3% 0.0% 2.0%
Compra artesanias 0.0% 0.0% 0.0% 0.4% 0.0% 0.2% 0.7%
Deportivo 0.0% 0.0% 0.0% 0.2% 0.2% 0.0% 0.4%
Ecoturismo 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
Salud 0.0% 0.0% 0.0% 0.2% 0.0% 0.0% 0.2%
No Contesto 10.0% 6.4% 1.3% 4.4% 31.1% 2.4% 55.8%

Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0%
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Resumen Resultados

Con que sitios compararia la Region

Concepto Monterrey CDMX Guadalajara R;:J.:" Cig;:lis Con't:sto Total

Ninguno 0.3% 0.3% 0.0% 0.3% 0.7% 0.7% 2.3%:
Monterrey, N.L. 1.3% 0.3% 0.0%! 0.0% 4.3% 0.0%| 6.0%!
Zacatecas, Zac. 0.7% 0.0% 0.0% 1.0% 3.0% 0.0% 4.7%
Saltillo, Coah. 0.7% 0.3% 0.0% 0.0% 1.7% 0.0% 2.7%:
Guanajuato, Gto. 0.3% 0.0% 0.3% 0.3% 1.0% 0.0% 2.0%
San Luis Potosi, S.L.P. 0.0% 0.7% 0.0% 0.3% 0.0% 0.0% 1.0%:
San Miguel de Allende, Gto. 0.0% 0.0% 0.0% 0.7% 0.0% 0.0% 0.7%:
Nuevo Ledn 0.0% 0.0% 0.3% 0.0% 0.3% 0.0% 0.7%:
San Juan de los Lagos, Jal. 0.0% 0.0% 0.0% 0.0% 0.3% 0.0% 0.3%:
Cerro de San Pedro, S.L.P. 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3%:
Taxco, Gro. 0.0% 0.0% 0.0% 0.0% 0.3% 0.0% 0.3%:
Puebla, Pue. 0.0% 0.0% 0.3% 0.0% 0.0% 0.0% 0.3%:
Tula, Hgo. 0.0% 0.0% 0.0% 0.0% 0.3% 0.0% 0.3%:
Aguascalientes, Ags. 0.0% 0.0% 0.0% 0.0% 0.3% 0.0% 0.3%:
Guadalajara, Jal. 0.0% 0.0% 0.0% 0.0% 0.3% 0.0% 0.3%:
Tepoztlan 0.0% 0.0% 0.0% 0.0% 0.3% 0.0% 0.3%:
Monclova 0.0% 0.0% 0.0% 0.0% 0.3% 0.0% 0.3%:
Chihuahua 0.0% 0.0% 0.0% 0.0% 0.3% 0.0% 0.3%:
San Cristobal 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3%:
Querétaro 0.3% 0.0% 0.0% 0.0% 0.0% 0.0% 0.3%:
No Contesto 11.0% 8.3% 1.0% 7.3% 45.0% 3.3% 76.0%

Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0%

Razones de Comparacién con la Regién
Concepto Monterrey CDMX Guadalajara R;:jzn Cig:;adses Conlt:sto Total

Clima 0.7% 0.0% 0.0% 0.3% 4.3% 0.0% 5.3%
Arquitectura Colonial 0.7% 0.0% 0.3% 0.3% 1.7% 0.0% 3.0%
Hospitalidad de la gente 1.0% 0.7% 0.0% 0.0% 0.7% 0.0% 2.3%
Lugares Turisticos 0.3% 0.0% 0.3% 0.3% 0.0% 0.0% 1.0%
Ambiente 0.0% 0.0% 0.3% 0.0% 0.7% 0.0% 1.0%
Iglesias 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%| 0.3%
Actividades Culturales 0.0% 0.0% 0.0%! 0.0% 0.3% 0.0%| 0.3%
No contest6 12.7% 9.3% 1.0% 9.0% 50.7% 4.0%)| 86.7%:

Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0%: 100.0%
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Resumen Resultados

Medio por el que se enteré o conoce region

Concepto Monterrey CDMX Guadalajara R;agjzn dgflraadses Conlt:sto Total
Familiares o amigos 5.0% 3.0% 0.7% 2.3% 16.0% 1.0% 28.0%
Internet 0.7% 0.3% 0.3% 1.0% 5.7% 0.3% 8.3%
Folletos 0.0% 0.7% 0.0% 0.0% 2.7% 0.0% 3.3%
Redes Sociales 0.7% 0.0% 0.0% 0.3% 1.0% 0.0% 2.0%
Revista 0.0% 0.7% 0.0% 0.3% 1.0% 0.0% 2.0%
Television 0.0% 0.0% 0.0% 0.0% 1.3% 0.3% 1.7%
Agencias de Viajes 0.0% 0.0% 0.0% 0.3% 0.7% 0.0% 1.0%
Radio 0.0% 0.0% 0.0% 0.3% 0.0% 0.0% 0.3%
Otro 0.3% 0.7% 0.3% 0.0% 2.3% 0.3% 4.0%
No contesto 8.7% 4.7% 0.7% 5.3% 28.0% 2.0% 49.3%

Total 15.3% 10.0% 2,0% 10.0% 58.7% 4.0% 100.0%
Recordacion de Publicidad con Imagen

Concepto Monterrey CDMX Guadalajara R;agjzn Cigtti;adses Con?e’sto Total

Si 5.3% 4.7% 1.3% 5.3% 19.3% 1.3% 37.3%

No 8.7% 4.7% 0.7% 4.7% 37.3% 2.7% 58.7%

No contesto 1.3% 0.7% 0.0% 0.0% 2.0% 0.0% 4.0%

Total 15.3% 10.0% 2,0% 10.0% 58.7% 4.0% 100.0%
Lugar de Recordacion de la Publicidad

Concepto Monterrey CDMX Guadalajara R;agjzn Cig:I;adses Oonl;:te,sto Total
Folletos 1.3% 0.0% 0.0% 2.0% 4.7% 0.7% 8.7%
Internet 0.7% 0.7% 0.7% 1.3% 4.0% 0.0% 7.3%
Television 1.3% 2.7% 0.0% 2.0% 0.7% 0.0% 6.7%
Espectaculares 1.3% 0.0% 0.0% 0.0% 3.3% 0.0% 4.7%
Redes Sociales 0.7% 0.0% 0.7% 0.0% 2.7% 0.0% 4.0%
Revista 0.0% 1.3% 0.0% 0.0% 0.7% 0.0% 2.0%
periédico 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 1.3%
Otro 0.7% 0.7% 0.0% 0.0% 2.0% 0.0% 3.3%
No contesto 9.3% 4.7% 0.7% 4.7% 39.3% 3.3% 62.0%

TGS Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0% <
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Resumen Resultados

Evaluacion de los sitios y atractivos turisticos Evaluacion de la Experiencia de viaje en el destino

Concepto  Monterrey . CDMX | Guadalajara R;:.i,‘"" dg;’:dzs Con:::sto Total Concepto ' Monterrey ~ CDMX  Guadalajara R&Z" Cif;;is mn'::sto Total
Excelente 4.0% 2.7% 0.0% 2.7% 10.7% 0.0% 20.0% Excelente 4.7% 2.0% 0.0% 3.3% 18.7% 0.7% 29.3%
Bueno 6.0% 5.3% 1.3% 5.3% 30.0% 2.0% 50.0% Bueno 7.3% 4.7% 1.3% 4.7% 28.0% 2.0% 48.0%
Regular 2.7% 0.7% 0.7% 1.3% 9.3% 2.0% 16.7% Regular 1.3% 1.3% 0.7% 1.3% 5.3% 1.3% 11.3%
Malo 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7% Malo 0.7% 0.0% 0.0% 0.0% 0.7% 0.0% 1.3%
No Contesto 2.7% 1.3% 0.0% 0.7% 8.0% 0.0% 12.7% No Contesto 1.3%)| 2.0% 0.0% 0.7% 6.0% 0.0% 10.0%
Total 15.3%: 10.0% 2.0% 10.0% 58.7%  4.0% 100.0% Total 15.3%  10.0% 2.0% 10.0% 58.7%  4.0% 100.0%

Evaluacion de la Calidad de la Infraestructura Turistica Evaluacion de la hospitalidad de los residentes

Concepto | Monterrey CDMX Guadalajara R;_alg:? n GS;:ZS Conlt:sto Total Concepto . Monterrey CDMX Guadalajara R;:Z n Ci:):;adses con't:sto Total
Excelente 4.7% 2.7% 0.0% 3.3% 15.3% 0.0% 26.0% Excelente 6.7% 4.0% 0.0% 3.3% 18.7% 1.3% 34.0%
Bueno 5.3% 3.3% 1.3%)| 4.7% 30.0% 1.3% 46.0% Bueno 6.0% 2.0% 2.0% 6.0% 24.7% 1.3% 42.0%
Regular 4.7% 3.3% 0.7% 2.0% 10.0% 2.7% 23.3% Regular 1.3% 2.0% 0.0% 0.0% 6.7% 1.3% 11.3%
Malo 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7% Malo 0.7% 0.0% 0.0% 0.0% 0.7% 0.0% 1.3%
No Contesto 0.7% 0.7% 0.0% 0.0% 2.7% 0.0% 4.0% No Contesto 0.7% 2.0% 0.0% 0.7% 8.0% 0.0% 11.3%
Total 15.3% 10.0% 2.0% 10.0% 58.7%  4.0% 100.0% Total 15.3%  10.0% 2.0% 10.0% 58.7%  4.0% 100.0%

Evaluacion de la Imagen del Destino Evaluacion de la limpieza en calles y areas publicas

Concepto | Monterrey CDMX Guadalajara R;_ajg.? n d::;:lses CQnIt:s to Total Concepto  Monterrey CDMX Guadalajara Rg_if" n Cigcti;adses Oon'::sto Total
Excelente 4.0% 2.0% 0.0% 2.7% 15.3%) 0.0% 24.0% Excelente 3.3% 1.3%) 0.0% 0.7% 8.7% 0.7% 14.7%
Bueno 6.7% 4.0% 1.3% 6.0% 24.7% 1.3% 44.0% Bueno 5.3% 4.0% 0.0% 5.3% 14.7% 1.3% 30.7%
Regular 2.7% 2.7% 0.7% 0.7% 12.0% 2.0% 20.7% Regular 4.7% 2.7% 1.3% 2.7% 22.0% 2.0% 35.3%
Malo 0.7% 0.0% 0.0% 0.0% 0.7% 0.7% 2.0% Malo 0.7% 0.0% 0.7% 0.0% 2.0% 0.0% 3.3%
No Contesto 1.3% 1.3% 0.0% 0.7% 6.0% 0.0% 9.3% Pésimo 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0% No Contesto 1.3% 2.0% 0.0% 1.3% 10.7% 0.0% 15.3%
Total 15.3%  10.0% 2.0% 10.0% 58.7%  4.0% 100.0%
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Resumen Resultados

Evaluacion del transporte publico local Evaluacion de la seiialética en el destino
: Region Otras No . Region Otras No
Concepto : Monterrey CDMX Guadalajara Baii Ciudades | Contesto Total Concepto : Monterrey CDMX Guadalajara Baii Ciudades | Contesto Total
Excelente 2.7% 0.7% 0.0% 0.7% 5.3% 0.7% 10.0% Excelente 4.0% 2.0% 0.0% 2.0% 11.3% 0.7% 20.0%
Bueno 6.0% 4.0% 0.7% 3.3% 17.3% 1.3% 32.7% Bueno 7.3% 0.7% 0.7% 4.0% 19.3% 0.0% 32.0%
Regular 3.3% 1.3% 0.7% 3.3% 18.0% 2.0% 28.7% Regular 2.0% 3.3% 1.3% 2.7% 14.0% 2.0% 25.3%
Malo 0.0% 0.0% 0.0% 0.0% 1.3%) 0.0% 1.3% Malo 0.0% 0.0% 0.0% 0.7% 3.3%) 0.7% 4.7%
No Contesto 3.3% 4.0% 0.7% 2.7% 16.7% 0.0% 27.3% Pésimo 0.7% 0.0% 0.0% 0.0% 0.0% 0.7% 1.3%
Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0%  100.0% No Contesto 1.3% 4.0% 0.0% 0.7% 10.7% 0.0% 16.7%
oz e a 0, 0, 0, L) 0, 0, 0,
Evaluacién de la percepcion de segurldad Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0%
Concepto  Monterrey . CDMX | Guadalajara R;:.i? n Cigcti::lses Conlt:.sto Total Evaluacion de la disponibilidad de informacion turistica
Concepto : Monterre! CDMX Guadalajara Regién e b Total
Excelente 3.3% 1.3% 0.0% 1.3% 6.7% 0.0% 12.7% P Y ) Baii Ciudades | Contesto
Bueno 6.7% 4.0% 0.7% 3.3% 19.3% 0.7% 34.7% Excelente 2.7% 2.7% 0.0% 2.0% 12.0% 0.0% 19.3%
Regular 2.0% 0.7% 0.7% 2.7% 17.3% 2.7% 26.0% Bueno 6.0% 3.3% 0.7% 4.0% 24.0% 0.7% 38.7%
Malo 0.0% 0.7% 0.7% 0.7% 1.3% 0.7% 4.0% Regular 4.0% 1.3%) 1.3% 2.7% 12.7% 2.7% 24.7%
No Contesto 3.3% 3.3% 0.0% 2.0% 14.0% 0.0% 22.7% Malo 0.0% 1.3%) 0.0% 0.0% 1.3%) 0.0% 2.7%
Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0% Pésimo 0.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7%
Evaluacién de la seﬁalética para Ilegar al destino No Contesto 2.0% 1.3%) 0.0% 1.3% 8.7% 0.7% 14.0%
. Regién Otras No Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0%: 100.0%
Concepto | Monterrey CDMX Guadalajara et . Total
falo—_Cudades —Confesto Evaluacién de la calidad / precio del destino
Excelente 4.0% 2.7% 0.7% 2.0% 9.3% 0.0% 18.7% pre
Concepto : Monterre! CDMX Guadalajara Region I No Total
Bueno 7.3% 2.0% 0.0% 3.3% 22.0% 0.0% 34.7% P Y ) Baiic Ciudades | Contesto
Regular 2.7% 4.0% 1.3%) 4.0% 14.7% 2.7% 29.3% Excelente 3.3% 2.0% 0.0% 0.7% 6.7% 0.7% 13.3%
Malo 0.0% 0.0% 0.0%) 0.0% 2.0%) 0.7% 2.7% Bueno 6.0% 4.0% 0.0% 4.7% 27.3% 1.3% 43.3%
Pésimo 0.7% 0.0% 0.0% 0.0% 0.0% 0.7% 1.3% Regular 2.0% 2.0% 2.0% 1.3% 9.3% 2.0% 18.7%
No Contesto 0.7% 1.3% 0.0% 0.7% 10.7% 0.0% 13.3% Malo 0.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7%
Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0% Pésimo 0.7% 0.0% 0.0% 0.0% 0.0% 0.0% 0.7%
No Contesto 2.7% 2.0% 0.0% 3.3% 15.3% 0.0% 23.3%
Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0%  100.0%
SAN LUIS POTOSI %
L1 - N
1" | . .. . <Altiplano
7o dostamo.. Perfil del Visitante Invierno 2017 — Matehuala, S.L.P. [Potosino,




Resumen Resultados

Evaluacion de los estacionamientos

Evaluacion de vendedores ambulantes

Concepto ;| Monterrey CDMX Guadalajara R;:_ilé n Ci?:;adis ConI:sto Total Concepto : Monterrey CDMX Guadalajara R:ag_i’t') n dg:;:Ises OonIt:sto Total
Excelente 3.3% 2.0% 0.0% 0.7% 8.0% 1.3% 15.3%: Excelente 5.3% 1.3% 0.0% 0.7% 8.0% 0.0% 15.3%
Bueno 6.7% 3.3% 0.0% 6.0% 20.7% 0.0% 36.7%; Bueno 3.3% 2.7% 0.0% 2.7% 16.7% 0.7% 26.0%
Regular 2.7% 0.7% 0.7% 1.3% 17.3% 2.0% 24.7%: Regular 1.3% 1.3% 1.3% 1.3% 10.7% 2.0% 18.0%
Malo 0.7% 0.7% 1.3% 0.0% 4.0% 0.0% 6.7%; Malo 0.0% 0.0% 0.7% 0.0% 7.3% 0.0% 8.0%
Pésimo 0.7% 0.0% 0.0% 0.0% 0.0% 0.7% 1.3%: Pésimo 0.0% 0.0% 0.0% 1.3% 0.7% 0.7% 2.7%
No Contesto 1.3% 3.3% 0.0% 2.0% 8.7% 0.0% 15.3%: No Contesto 5.3% 4.7% 0.0% 4.0% 15.3% 0.7% 30.0%

Total 15.3% 10.0% 2.0% 10.0%  58.7% 4.0% 100.0%: Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0% 100.0%
Evaluacion de las artesanias Evaluacion de la contaminacion

Concepto : Monterrey CDMX Guadalajara R;:g n Cil?:;adses Conlt*e’sto Total Concepto | Monterrey CDMX Guadalajara R;_a?iz n Cig(ti;adses Oonl;::sto Total
Excelente 6.0% 2.0% 0.0% 2.0% 11.3% 0.0% 21.3%: Excelente 6.0% 0.7% 0.0% 0.7% 6.7% 0.0% 14.0%
Bueno 5.3% 3.3% 1.3% 5.3% 25.3% 2.7% 43.3%:Bueno 3.3% 4.0% 0.7% 2.0% 17.3% 2.0% 29.3%
Regular 0.7% 0.7% 0.7% 0.7% 11.3% 0.7% 14.7%: Regular 1.3% 1.3% 1.3% 2.0% 11.3% 2.0% 19.3%
Malo 0.0% 0.7% 0.0% 0.0% 2.0% 0.0% 2.7%; Malo 1.3% 0.7% 0.0% 0.7% 4.0% 0.0% 6.7%
No Contesto 3.3% 3.3% 0.0% 2.0% 8.7% 0.7% 18.0%: Pésimo 0.0% 0.7% 0.0% 1.3% 0.7% 0.0% 2.7%

Total 15.3% 10.0% 2.0% 10.0%: 58.7% 4.0% 100.0% No Contesto 3.3% 2.7% 0.0% 3.3% 18.7% 0.0% 28.0%
Evaluacién de la gastronomia Total 15.3% 10.0% 2.0% 10.0%: 58.7% 4.0% 100.0%

Concepto  Monterrey: CDMX | Guadalajara R;_ié n Ci?:l:adses Oon::sto Total Evaluacion de Si:\i_t,ariosm

Excelente 4.7% 3.3% 0.0% 3.3% 12.7% 0.7% 2479 Concepto |Monterrey  CDMX | Guadaljara | poUT L eR c°n::sto el

Bajic

Bueno 8.0% 3.3% 1.3% 4.0% 29.3% 2.0% 48.0%: Excelente 6.0% 0.7% 0.0% 0.7% 6.0% 0.0% 13.3%
Regular 1.3% 0.7% 0.7% 0.7% 9.3% 0.7% 13.3%: Bueno 3.3% 4.0% 0.7% 2.0% 18.0% 2.0% 30.0%
Malo 0.0% 0.7% 0.0% 0.0% 0.0% 0.0% 0.7%; Regular 1.3% 1.3% 1.3% 2.0% 10.7% 2.0% 18.7%
No Contesto 1.3% 2.0% 0.0% 2.0% 7.3% 0.7% 13.3%:Malo 1.3% 0.7% 0.0% 0.7% 7.3% 0.0% 10.0%
Total 15.3% 10.0% 2.0%  10.0% 58.7% 4.0% 100.0% Pésimo 0.0% 0.7% 0.0% 1.3% 3.3% 0.0% 5.3%
No Contesto 3.3% 2.7% 0.0% 3.3% 13.3% 0.0% 22.7%
Total 15.3% 10.0% 2.0% 10.0%: 58.7% 4.0% 100.0%
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Resumen Resultados

Regresaria al Destino

Concepto : Monterrey CDMX Guadalajara R;angn Cif::I::lses ConIt:sto Total
Definitivamente 9.3% 3.3% 0.0% 6.0% 42.0% 2.7% 63.3%
Probablemente 5.3% 6.0% 2.0% 3.3% 15.3% 1.3% 33.3%
Probablemente 0.7% 0.0% 0.0% 0.0% 0.7% 0.0% 1.3%
Definitivamente 0.0% 0.7% 0.0% 0.0% 0.0% 0.0% 0.7%
No Contesto 0.0% 0.0% 0.0% 0.7% 0.7% 0.0% 1.3%
Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0%  100.0%

Recomendaria el Destino

Concepto : Monterrey CDMX Guadalajara R;;;jzn Cigctl;adses Conlt:sto Total
Definitivamente 10.0% 4.7% 0.7% 6.0% 41.3% 2.7% 65.3%
Probablemente 4.7% 4.7% 1.3% 3.3% 15.3% 1.3% 30.7%
Probablemente 0.7% 0.0% 0.0% 0.0% 1.3% 0.0% 2.0%
No Contesto 0.0% 0.7% 0.0% 0.7% 0.7% 0.0% 2.0%
Total 15.3% 10.0% 2.0%: 10.0% 58.7% 4.0% : 100.0%

Perfil del Visitante Invierno 2017 — Matehuala, S.L.P.
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Ciudad de Origen

Resumen Resultados

Ciudad de Origen

Region

Otras

No

Region

Otras

Concepto Monterrey CDMX Guadalajara Bajio Ciudades | Contesto Total Concepto Monterrey CDMX Guadalajara Bajio Ciudades | Contesto Total
Monterrey, N.L. 15.3% 0.0% 0.0%: 0.0% 0.0% 0.0%: 15.3% :Texcoco, Edo. Méx. 0.0% 0.0%: 0.0% 0.0%! 0.7% 0.0% 0.7%
Texas, E.U. 0.0% 0.0% 0.0% 0.0% 11.3% 0.0% 11.3%, :San Pedro Garza Garcia, N.L. 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Ciudad de México 0.0% 10.0%) 0.0%: 0.0% 0.0% 0.0% 10.0%; :Apodaca, N.L. 0.0% 0.0%: 0.0%) 0.0%! 0.7% 0.0% 0.7%
San Luis Potosi, S.L.P. 0.0% 0.0% 0.0% 0.0% 7.3% 0.0% 7.3% San Miguel de Allende, Gto. 0.0% 0.0% 0.0% 0.7% 0.0% 0.0% 0.7%
Matehuala, S.L.P. 0.0% 0.0% 0.0% 0.0% 6.0% 0.0% 6.0% Tula, Hgo. 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Saltillo, Coah. 0.0% 0.0% 0.0% 0.0% 4.7% 0.0% 4.7% :Chicago, E.U. 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Nuevo Laredo, Tams. 0.0% 0.0% 0.0% 0.0% 3.3% 0.0% 3.3% :Monclova, Coah. 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Zacatecas, Zac. 0.0% 0.0% 0.0% 2.7% 0.0% 0.0% 2.7%, iSan Nicolas, N.L. 0.0% 0.0% 0.0% 0.0%: 0.7% 0.0% 0.7%
Querétaro, Qro. 0.0% 0.0% 0.0% 2.7% 0.0% 0.0% 2.7% Linares, N.L. 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Guadalajara, Jal. 0.0% 0.0% 2.0% 0.0% 0.0% 0.0% 2.0% Orizaba, Ver. 0.0% 0.0% 0.0% 0.0%: 0.7% 0.0% 0.7%
Reynosa, Tams. 0.0% 0.0% 0.0% 0.0% 2.0% 0.0% 2.0% Altamira, Tams. 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Cuernavaca, Mor. 0.0% 0.0% 0.0% 0.0% 2.0% 0.0% 2.0%; :San Tiburcio, Zac. 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Aguascalientes, Ags. 0.0% 0.0% 0.0% 2.0% 0.0% 0.0% 2.0%; :Durango, Dgo. 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Guadalupe, N.L. 0.0% 0.0% 0.0% 0.0% 2.0% 0.0% 2.0% :Santa Catarina, N.L. 0.0% 0.0%: 0.0%) 0.0%: 0.7% 0.0% 0.7%
Matamoros, Tams. 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 1.3% Torredn, Coah. 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Ledn, Gto. 0.0% 0.0% 0.0% 1.3% 0.0% 0.0% 1.3% :Pachuca, Hgo. 0.0% 0.0%: 0.0%) 0.0%: 0.7% 0.0% 0.7%
Tampico, Tams. 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 1.3%; :Delicias, Chih. 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Galeana, N.L. 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 1.3% :Arteaga, Coah. 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Veracruz 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%, iTennessee, E.U. 0.0% 0.0% 0.0% 0.0%: 0.7% 0.0% 0.7%
Guanajuato, Gto. 0.0% 0.0% 0.0% 0.7% 0.0% 0.0% 0.7%, iAtizapan, Edo. Méx. 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Colima, Col. 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7% {Tecoman, Col. 0.0% 0.0% 0.0% 0.0%: 0.7%! 0.0% 0.7%
Toluca, Edo. Méx. 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%; :No Contesto 0.0% 0.0% 0.0% 0.0% 0.0% 4.0% 4.0%
Piedras Negras, Coah. 0.0% 0.0% 0.0%! 0.0% 0.7% 0.0%! 0.7% Total 15.3% 10.0% 2.0% 10.0%: 58.7% 4.0% 100.0%
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Resumen Resultados

Estado de Origen del Entrevistado

Concepto Monterrey CDMX Guadalajara RSangn Cigctlgadses Oonlt:sto Total
Nuevo Ledn 15.3% 0.0% 0.0% 0.0% 6.0% 0.0% 21.3%
San Luis Potosi 0.0% 0.0% 0.0% 0.0% 13.3% 0.0% 13.3%
Estados Unidos 0.0% 0.0% 0.0% 0.0% 12.7% 0.7% 13.3%
Ciudad de México 0.0% 10.0% 0.0% 0.0% 0.0% 0.0% 10.0%
Tamaulipas 0.0% 0.0% 0.0% 0.0% 9.3% 0.0% 9.3%
Coahuila 0.0% 0.0% 0.0% 0.0% 7.3% 0.0% 7.3%
Zacatecas 0.0% 0.0% 0.0% 2.7% 1.3% 0.0% 4.0%
Estado de México 0.0% 0.0% 0.0% 0.0% 2.0% 1.3% 3.3%
Guanajuato 0.0% 0.0% 0.0% 2.7% 0.0% 0.0% 2.7%
Querétaro 0.0% 0.0% 0.0% 2.7% 0.0% 0.0% 2.7%
Jalisco 0.0% 0.0% 2.0% 0.0% 0.0% 0.0% 2.0%
Morelos 0.0% 0.0% 0.0% 0.0% 2.0% 0.0% 2.0%
Aguascalientes 0.0% 0.0% 0.0% 2.0% 0.0% 0.0% 2.0%
Veracruz 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 1.3%
Colima 0.0% 0.0% 0.0% 0.0% 1.3% 0.0% 1.3%
Chihuahua 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Durango 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Hidalgo 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
No contesto 0.0% 0.0% 0.0% 0.0% 0.0% 2.0% 2.0%

Total 15.3% 10.0% 2.0%: 10.0% 58.7% 4.0% : 100.0%
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Resumen Resultados

Sexo del entrevistado

Concepto Monterrey CDMX Guadalajara R;:_izn Cig:;adses Cnnlt:.sto Total
Mujer 6.0% 4.7% 0.7% 2.7% 20.7% 0.0% 34.7%
Hombre 7.3% 3.3% 0.7% 6.7% 28.7% 3.3% 50.0%
No contesto 2.0% 2.0% 0.7% 0.7% 9.3% 0.7% 15.3%
Total 15.3% 10.0% 2.0% 10.0%  58.7% 4.0% 100.0%

Edad Promedio de los Entrevistados

Concepto Monterrey CDMX Guadalajara R;;?jzn Ci::;;:ses Con:sto Total
De 18 a 24 afios 1.3%! 1.3% 0.7% 0.0% 2.0% 0.7% 6.0%
De 25 a 31 afios 2.7% 0.7% 0.0% 1.3% 12.0% 0.0% 16.7%
De 32 a 38 afios 2.0% 1.3% 0.7% 3.3% 8.7% 0.0% 16.0%
De 39 a 45 afios 0.7% 3.3% 0.7% 1.3% 14.0% 0.0% 20.0%
De 46 a 51 afios 4.7% 0.0% 0.0% 2.7% 12.0% 1.3% 20.7%
De 52 a 59 afios 2.0% 0.7% 0.0% 0.7% 4.7% 0.0% 8.0%
Mas de 60 afios 0.7% 0.7% 0.0% 0.0% 0.7% 0.7% 2.7%
No Contesto 1.3%| 2.0% 0.0% 0.7% 4.7% 1.3% 10.0%
Total 15.3% 10.0% 2,.0% 10.0%  58.7% 4.0% 100.0%

Ocupacion de los Entrevistados

Concepto Monterrey CDMX Guadalajara R;:..?’ n Cig::ises Con:sto Total
Empleado Privado 4.7% 4.0% 1.3% 2.7% 10.0% 0.7% 23.3%
Por cuenta propia 2.0% 2.0% 0.0% 2.7% 12.7% 0.0% 19.3%
Labores del hogar 2.7% 1.3% 0.7% 0.7% 10.7% 0.0% 16.0%
Empleado de Gobierno 2.0% 0.7% 0.0% 2.0% 6.0% 0.0% 10.7%
Comerciante 1.3%)] 0.7% 0.0% 0.0% 6.7% 0.7% 9.3%
Un oficio (obrero, plomero, carpintero, etc.) 0.7% 0.0% 0.0% 0.0% 4.7% 0.7% 6.0%
Estudiante 0.0% 0.7% 0.0% 0.7% 4.0% 0.0% 5.3%
Empresario (a) 0.7% 0.0% 0.0% 0.7% 0.7% 0.7% 2.7%
Retirado (@) / Jubilado(a) 0.7% 0.0% 0.0% 0.0% 0.7% 0.0% 1.3%
Desempleado (a) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
Otro 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
No Contesto 0.7% 0.7% 0.0% 0.7% 2.7% 1.3% 6.0%

T — Total 15.3% 10.0% 2.0% 10.0% 58.7% 4.0%  100.0% <&
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