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Lugar de Levantamiento de Encuestas
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Frecuencia de Visita a la Region

No contesto
0.4%
Un alto
porcentaje es
turismo repetitivo
y representa el
63.5%

Visitan por
primera vez la
region una
tercera parte
36.1%

&
Perfil del Visitante Semana Santa 2018 — Altiplano Potosino Hoibsno

Relcario e Leyendas




Noches de Estadia

15.1%

7.0%
5.9%
2.6%
0
0 1.5%
1.1% 0.4% 0.7%
guna Una noche Dos noches  Tres Cuatro Cinco Seis noches Siete Ocho Dieznoches Once No contesto
noches noches noches noches noches noches
i A,
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Lugar de Hospedaje del Visitante

No contesto

Acampara

3.5% Poco mas de la

mitad de visitantes
pernoctan en algun
hotel de esta region
(57.1%)

Familia /
Amigos

/
32.6% ~

El 32.6% prefiere
casas de Familiares
Yy amigos
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Principales Hoteles de Pernocta del visitante

Otros — 2.6%

Hotel Rosas, Charcas
otel Casa Blanca, Matehuala
uinta Puesta del Sol, Catorce

Hotel El Malacate, Charcas
gio Romano Eco Hotel, Catorce
Hotel Mina Real, Catorce

Hotel Mineria, Charcas

Hotel Gran Rio, Venado

el Mesén de la Abundancia, Catorce
Hotel Maria Esther, Matehuala

e Hotel Nueva Paz, Villa de la Paz.

e Hotel Casa Real, Matehuala

e Hotel Posada Real, Matehuala

¢ Las Palmas Midway Inn, Matehuala

Hotel Del Parque, Matehuala
Hotel La Hacienda, Venado

Hotel Maria Bonita, Matehuala
Hotel El Rincon del Pintor, Catorce
Meson del Refugio, Catorce

Hotel Amor y Paz, Catorce

Hotel Casino del Valle, Matehuala — 3.7%
Posada el Minero, Catorce = — 4.2%
Hotel El Real, Catorce — - 4.2%

Las Palmas Midway Inn, Matehuala

Hotel Posada Real, Matehuala — - 5.5%
Hotel Casa Real, Matehuala - - 5.5%
Hotel Nueva Paz, Villa de la Paz — - 5.9%

- Nota: La diferencia para el 57.1% que se hospedaron en hotel corresponde al No Contesto.
SAN LUIS POTOSI
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Forma de Viajar del Visitante

AgrupacionNo contesto
0.9% 2.0%

-

El 44.6%
realiza este
viaje con

9.2% se
acompano
con
Amistades

El 29.1%
viaja con
Su pareja

su familia.
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incuenta
Treinta
Doce
Once
Diez
Nueve
Ocho
Siete
Seis
Cinco
Cuatro
Tres
Dos

Uno
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Numero de Acompanantes en su Visita

0.2%
0.2%
0.2% ~ .
El tamano promedio ponderado
0.9%
del grupo es de 3.5 personas.
0.9%
Destacan grupos de cuatro
#2% (14.0%) vy tres (9.2%).

27.8%
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Medio de Transporte Utilizado por el Visitante

El 70.7% se desplaza

] Autobtis a este dest,ino en
Autobus rentado Automovil

4.2%

Avion
1.5%

No contesto
5.3%

4.2% viajoé en
autobus rentado
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Gasto Promedio - Hospedaje

El gasto en . El gasto
: El 14.9% gasto -
hospedaje se entre 300 a 400 promedio

shice 1 vances W pecospordinen | ponderado
pesos (15.3%). pedaje. $829 pesos.

300 a 400 401 a 550 551 a 700 701 a 850 851 a 999 Mas de 1,000
pesos pesos pesos pesos pesos pesos

SAN LUIS POTOS| Nota: La diferencia para el 100% corresponde al No Contesto. \‘éﬂ
Lmm . - . . o
T destann Perfil del Visitante Semana Santa 2018 — Altiplano Potosino Potosino




e 500 pesos

01 a 500 pesos

e 301 a 400 pesos

De 251 a 300 pesos

De 201 a 250 pesos

De 100 a 200 pesos

SAN LUIS POTOSI
-] -
-!‘

T destineo...

Gasto Promedio - Compras

— 15.1%

El gasto en
Compras se ubica
en rangos de 100 a

200 pesos (17.7%).
N

J/

Y,
/

\\\/

El gasto promedio
ponderado es de

$380 pesos.

— 17.7%

Perfil del Visitante Semana Santa 2018 — Altiplano Potosino
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Gasto Promedio — Alimentos y Bebidas

De 100 a 200 De 201 a 250 De 251 a 300 De 301 a 400 De 401 a 500 Mas de 500

pesos pesos pesos pesos pesos pesos
SAN LUIS POTOS| Nota: La diferencia para el 100% corresponde al No Contesto. &
Lmm . . . . o
EZZM... Perfil del Visitante Semana Santa 2018 — Altiplano Potosino Potosino




Gasto Promedio - Souvenirs

En lo que se
refiere a Souvenirs
el 17.1% gasto de
100 a 200 pesos.

Mas de 500 pesos

De 401 a 500 pesos

El gasto
promedio
ponderado es
de $394 pesos.

De 301 a 400 pesos

De 251 a 300 pesos

De 201 a 250 pesos

o
De 100 a 200 pesos 17.1%

Nota: La diferencia para el 100% corresponde al No Contesto. &
I
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Gasto Promedio — Transportacion Local

De los visitantes el
10.7% gasto de 100 a
200 pesos en este
concepto.

El gasto promedio
ponderado es de $336
pesos.

De 100 a De 201 a De 251 a De 301 a De 401 a Mas de 500
200 pesos 250 pesos 300 pesos 400 pesos 500 pesos pesos

SAN LUIS POTOSI Nota: La diferencia para el 100% corresponde al No Contesto.
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Gasto Promedio — Gasolina

500 pesos

e 401 a 500

pesos
De los visitantes el 17.9%
De 301 a 400 gasto mas de 500 pesos en
e d
pesos este concepto.
De 251 a 300
(S0 :
g El gasto promedio
ponderado es de $430
De 201 a 250 pesos.
pesos
De 100 a 200 12.3%
pesos
SAN LUIS POTOS| Nota: La diferencia para el 100% corresponde al No Contesto.
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Gasto Total Promedio Ponderado

N

Gasto Total
Promedio
Ponderado

Compras
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Otro
Salud
Gastrondmico

Ecoturismo

Compra de artesanias
Deportivo

Negocios

Turismo de Aventura
Cultural

Religioso

Descanso / Vacaciones
Visita a familiares
SAN LUIS POTOSI
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Razon Principal de Viaje

El principal motivo del
viaje a este destino es

5.3%

5.5%

pOr:

Descanso /
Vacaciones (9.2%)

l Religioso (6.1%)

— 9.2%

Nota: La diferencia para el 100% corresponde al No Contesto.
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Otras

an Luis Potosi, S.L.P.
ineral de Pozos, Gto.
ta Maria del Rio, S.L.P.
Rioverde, S.L.P.
Ciudad de México
Venado, S.L.P.

Real de Catorce, S.L.P.
Nuevo Ledn
Tlaxcala, Tlax.
Chihuahua, Chih.
Querétaro, Qro.
Guanajuato, Gto.
Zacatecas, Zac.

Ninguno
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0.8%
0.2%
0.2%
0.2%
0.2%
0.2%
0.2%

0.3%

Sitios con los que Comparan a la Region

Zacatecas y Guanajuato son destinos
similares a la region para el 6.2% vy
3.3% de los entrevistados.

El 10.0% de los entrevistados considera
unico el destino al no compararlo con
ningun sitio.

3.3%
6.2%

Nota: La diferencia para el 100% corresponde al No Contesto.
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s son diferentes
no de Territorio
Economia
Gastronomia
ividades Culturales
Ciudad tranquila
Religion y cultura
Flora y Fauna
Iglesias

Ambiente

Lugares Turisticos
Historia
Infraestructura
Bellezas Naturales
ospitalidad de la gente
Arquitectura Colonial
Clima

SAN LUIS POTOSI

and 0.2%

R 0.30/0

R 0.30/0
A 0.30/0
A 0.30/0

A 0.40/0

0.5% Arquitectura Colonial
10.5% (1.8%)
0.5% -
- /0.1 0 Hospitalidad de Ia
. 0 0
1.2% gente (1.8 /0)
11.5%
11.5%
1.8%

Razones de Comparacion con Otro Destino

%

Clima (2.0%)

%

1.8%

O/

0% 0% 0% 1% 1% 1% 1% 1% 2% 2%

Nota: La diferencia para el 100% corresponde al No Contesto.
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Medio por el que se entero o Conoce de la Region

miliares o amigos
24.6%

El Medio de Comunicacion por el que se enteran de
este destino es:

Familiares o Internet Redes Sociales
Amigos (24.6%) (10.7%) (5.0%)
Internet
10.7%
) Agencia de Viajes
Redes Sociales Folletos 3.3%
0 .
>-0% 4.7% Television Revista
3.2% 1.2% Otro
. 0]
Radio 2.8%
1.0% Periddico
0.3%
sm:u.lsgrgs_i Nota: La diferencia para el 100% corresponde al No Contesto. &
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Recordacion de la Publicidad
“San Luis Potosi Tu Destino por Naturaleza”

Revista
Radio

Periodico

“ME DEJO SIN ALIENTO"
*Renata, Ciudod de o / tripadvisor

NO contesto

Folletos 4.8%

Television

Espectaculares

Internet

iliares y amigos

SAN LUIS POTOS| Nota: La diferencia para el 100% corresponde al No Contesto. 9
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Evaluacion de los Visitantes

No Contesto

Regular

11.2% Regular

20.4% RegEr

No Contesto
No Contesto 9.6%

Regular

Regular 24.5%

9.6%

Regular
9.4% 0.4%

&
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Evaluacion de los Visitantes

No Contesto
Regular 12.9%

17.5%

No Contesto
11.6%

Regular

2.0% 17.7%

4.4%

No Contesto
15.3%

No Contesto

Regular Regular Regular
17.1% =
0.7% vy
N7
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No Contesto
13.6%

No Contesto

Regular
22.3%

Regular
20.4%

Evaluacion de los Visitantes

No Contesto
8.3%

Regular
16.2%

No Contesto Regular
18.8% 24.7%

Pésimo
4.4%

Perfil del Visitante Semana Santa 2018 — Altiplano Potosino

No Contesto

0.7% Regular

No Contesto
12.5%

Regular
26.5%
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Resumen Evaluacion de los Visitantes

I .
Excelente| Bueno | Regular Malo Pésimo Contesto
Sitios y Atractivos Turisticos A 35.7%|4  46.2%[% 11.2%[F 1.3%[F 0.4% 5.3%]
Calidad de la Infraestructura Turistica = 24.3%|4# 43.5%|~ 20.4%HF  2.8%F 0.9% 8.1%)
Imagen del destino A 30.9%[4r 43.3%[%  14.9%F 1.1%  0.4% 9.4%)
Experiencia de viaje del destino i+ 35.4%[4+ 44.2%[%  9.4%[HF  1.1%[HF  0.2% 9.6%)
Hospitalidad de los residentes i+ 41.1%4 38.1%[%  9.6%[%  0.4%[{F 1.1% 9.6%j
Limpieza en las calles y areas publicas = 17.5%l{r 37.9%|1 24.5%F  5.7%HF  3.7% 10.7%)
Transporte publico local % 11.8%|f  33.0%|=r 17.5%%F 5.5%[F 0.4% 31.7%)
Percepcion de seguridad 2 26.9%[4+ 36.8%(r 16.6%[HF  4.4%[}F  2.4% 12.9%)
Sefalética para llegas al destino % 18.8%[4+ 44.4%|%  17.7%[HF  5.5%HF 2.0% 11.6%)
Seiialética del destino turistico = 19.5%[4 42.7%|%  17.1%HF  4.8%[F 2.2% 13.8%)
Disponibilidad de informacion turistica A 28.0%[4r 41.1%[% 15.5%F 1.3% 1.5% 12.5%)
La relacion calidad / precio en el destino |=> 24.1%[4+ 45.5%[% 12.5%[% 0.7%[% 2.0% 15.3%)
Estacionamientos = 20.4%|f 34.4%|F 223%[F  6.3%[F  3.1% 13.6%
Artesanias A 27.8%|4r  43.3%[%  16.2%[F  2.8%[F  1.5% 8.3%)
Gastronomia i 36.1%|# 44.0%[%  10.1%F 1.1%H  0.7% 8.1%)
Vendedores = 19.0%[4+ 36.1%(=> 20.4%HF  7.2%HF  3.1% 14.2%)
Contaminacion A 19.3%[4  28.7%|f 24.7%[F  42%[F 4.4% 18.8%)
Sanitarios % 12.0%[f+  33.0%|  26.5%|%  11.2%[H  4.8% 12.5%)|
SAN éls ;Tg_i . - ) ] 34?;@0
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Opinion de Regresar a San Luis Potosi

Definitivamente no;

Probablemente no; 0.7%
El 95.2% de los 0.9% _

visitantes
definitivamente
o
Solamente el 1.5% probablemente
Probablemente 0 si regresaria a
Definitivamente no este destino.
regresaria

2
\
~<Altiplano
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A , - : : :
e Perfil del Visitante Semana Santa 2018 — Altiplano Potosino  Potosino_ |

w deslino... | »




Opinion de Recomendar a San Luis Potosi

Probablemente

Definitivamente

1.5% [y O
1 0.7% No Contesto
1.1%

El 96.7% de los
visitantes
definitivamente
o
probablemente
si
Recomendaria
el destino.

El 2.2%
Probablemente o
definitivamente no
recomendaria el
destino.

SAN LUIS POTOSI «‘é"-
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Principales Ciudades de Origen del Visitante

Otras

120.8%

0.9%
0.9%
0.9%
0.9%
0.9%
0.9%

Rioverde, S.L.P.
Puebla, Pue.
Matehuala, S.L.P.
Laredo, Tams.
Guanajuato, Gto.
Reynosa, Tams.

Guadalajara, Jal. 1.1% Las PrinCipaleS
Apodaca, N.L. 1.8% Ciudades de
Cadereyta, N.L. 1.8% Origen del

1.8%
1.8%
1.8%
2.0%
2.0%

Visitante son:

Monclova, Coah.

Guadalupe, Zac.

Querétaro, Qro.
San Nicolas de los Garza, N.L.

Zacatecas, Zac.

Tampico, Tams. 2.0%
Parras, Coah. 2.2%
Texas, E.U. 13.9%
Ciudad de México 14.8%
San Luis Potosi, S.L.P. 15.0%
Saltillo, Coah. 15.5%

e Monterrey, N.L.
(22.1%)

e Saltillo, Coah. (5.5%)
e San Luis Potosi (5.0%)

e Ciudad de México
(4.8%)

122.1%

Monterrey, N.L.

SAN LUIS POTOSI

Nota: La diferencia para el 100% corresponde al No Contesto.
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Principales Estados de Origen del Visitante

___ Otras
3.1%
_ Yucatén
0.7%
. Sonora - - .
o Los Principales Estados de Origen
 Chehue del Visitante son:
 ouengo
0.9% 4
S{nil;)a ® NUEVO Leon (29. 10/0)
- e e Coahuila (10.1%)
___ Guanajuato 5
i e San Luis Potosi (7.4%)
oo e oo e Tamaulipas (5.7%)
. Queré&ar(:
2.0%
____ Ciudad de México
2.2%
____ Zacatecas
2.4%
_______ Estados Unidos
4.6%
_ Tamaulipas
5.7%
... San Luis Potosi
7.4%
__________ Coahuila
10.1% Nuevo Leén
—29.1%
SAN LUIS POTUSI Nota: La diferencia para el 100% corresponde al No Contesto. 7
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Sexo del Visitante a la Region

'No contesto
11.4%

SAN LUIS POTOSI \‘é’;
!=!= . .. . . ~<Altiplano
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Rango de Edad de los Visitantes

De 25 a 31 anos
22.3%

De 32 a 38 anos
18.2%

8 a 24 anos
17.5%

De 46 a 51 anos
12.7%

De 52 a 59 afnos
10.1%

De 39 a 45 anos
8.5%

No Contesto
7.2%

Mas de 60 afio
3.5%

SAN LUIS POTOSI «4&
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Una importante parte
de los visitantes se
dedican a labores del
hogar (21.7%)

Otro segmento
importante (12.7%) son
Retirado / Jubilado

25%

20%

15%

El 12.5% son Empleados
Privados

O

No Contes
9.29 10% —
2%
. \

o 4

a8

SAN LUIS POTOSI
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5.7%

Ocupacion del Visitante a San Luis Potosi

abores del Hogar
21.7%

/

erciante

Perfil del Visitante Semana Santa 2018 — Altiplano Potosino
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Resumen Resultados

Concepto

Lu

gar de Encuesta

Mujer

Hombre

No Contesto

Total

Guadalcazar 5.0% 4.2% 1.8% 10.9%
Villa de la Paz 4.2% 5.5% 1.3% 10.9%
Venado 4.4% 5.7% 0.9% 10.9%
Charcas 5.5% 5.0% 0.4% 10.9%
Matehuala 12.3% 15.1% 5.5% 32.8%
Real de Catorce 9.8% 12.0% 1.5% 23.4%

Total 41.1% 47.5% 11.4% 100.0%

Frecuencia con que vista el Destino

Concepto Hombre No Contesto
Primera vez 14.9% 18.6% 2.6% 36.1%
Una vez al afio 11.2% 10.1% 2.8% 24.1%
Dos veces al afio 5.7% 7.9% 2.6% 16.2%
Tres o mas veces al afio 9.0% 10.9% 3.3% 23.2%
No contesto 0.4% 0.0% 0.0% 0.4%
Total 41.1% 47.5% 11.4%: 100.0%

Noches que permanecera en la Region

Concepto Mujer Hombre No Contesto
Ninguna 3.7% 3.7% 0.9% 8.3%
Una noche 7.0% 8.1% 0.4% 15.5%
Dos noches 9.4% 14.7% 2.4% 26.5%
Tres noches 7.4% 7.4% 0.4% 15.3%
Cuatro noches 2.2% 3.3% 1.5% 7.0%
Cinco noches 3.5% 1.8% 0.7% 5.9%
Seis noches 1.1% 0.0% 0.0% 1.1%
Siete noches 1.3% 0.7% 0.7% 2.6%
Ocho noches 0.2% 0.2% 0.0% 0.4%
Diez noches 0.4% 0.2% 0.0% 0.7%
Once noches 0.0% 1.1% 0.4% 1.5%
No contesto 4.8% 6.3% 3.9% 15.1%
Total 41.1% 47.5% 11.4%: 100.0%

Perfil del Visitante Semana Santa 2018 — Altiplano Potosino
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SAN LUIS POTOSI

Resumen Resultados

Lugar donde se esta hospedando
Concepto Hombre No Contesto
Hotel 21.4% 29.1% 6.6% 57.1%
Familia / Amigos 14.9% 13.8% 3.9% 32.6%
Acampara 1.3% 1.8% 0.4% 3.5%
No contesto 3.5% 2.8% 0.4% 6.8%
Total 41.1% 47.5% 11.4%: 100.0%

Nombre Hotel donde Hos

Concepto

Mujer

Hombre

eda

No Contesto

Total

Hotel Nueva Paz, Villa de la Paz 2.0% 3.3% 0.7% 5.9%:
Hotel Casa Real, Matehuala 2.0% 2.4% 1.1% 5.5%
Hotel Posada Real, Matehuala 1.8% 2.8% 0.9% 5.5%:
Las Palmas Midway Inn, Matehuala 1.8% 1.8%) 0.9% 4.4%
Hotel El Real, Catorce 2.4% 0.7% 1.1% 4.2%
Posada el Minero, Catorce 1.3% 2.8% 0.0% 4.2%
Hotel Casino del Valle, Matehuala 0.7% 2.6% 0.4% 3.7%:
Hotel Amor y Paz, Catorce 2.0% 1.3% 0.2% 3.5%
Meson del Refugio, Catorce 1.5% 1.5%) 0.0% 3.1%:
Hotel El Rincon del Pintor, Catorce 0.0% 2.4% 0.0% 2.4%
Hotel Maria Bonita, Matehuala 0.7% 0.9% 0.2% 1.8%
Hotel La Hacienda, Venado 0.4% 0.9% 0.4% 1.8%
Hotel Del Parque, Matehuala 0.7% 0.7% 0.2% 1.5%
Hotel Maria Esther, Matehuala 0.7% 0.2% 0.2% 1.1%
Hotel Meson de la Abundancia, Catorce 0.4% 0.4% 0.0% 0.9%
Hotel Gran Rio, Venado 0.7% 0.2% 0.0% 0.9%:
Hotel Mineria, Charcas 0.2% 0.4% 0.0% 0.7%:
Hotel Mina Real, Catorce 0.2% 0.2% 0.0% 0.4%:
Refugio Romano Eco Hotel, Catorce 0.2% 0.2% 0.0% 0.4%:
Hotel El Malacate, Charcas 0.0% 0.4% 0.0% 0.4%:
Hotel Quinta Puesta del Sol, Catorce 0.0% 0.2% 0.2% 0.4%:
Hotel Casa Blanca, Matehuala 0.0% 0.2% 0.2% 0.4%
Hotel Rosas, Charcas 0.4% 0.0% 0.0% 0.4%:
Hotel Ruinas del Real, Catorce 0.2% 0.0% 0.0% 0.2%:
Hotel Punta del Cielo, Catorce 0.2% 0.0% 0.0% 0.2%:
Hotel El Rincon Magico, Catorce 0.0% 0.2% 0.0% 0.2%:
Hotel La Carreta, Matehuala 0.2% 0.0% 0.0% 0.2%:
Hotel Real de Alamos, Catorce 0.2% 0.0% 0.0% 0.2%:
Hotel Tony John, Charcas 0.0% 0.2% 0.0% 0.2%:
Hotel Real de Alcazar, Guadalcazar 0.0% 0.2% 0.0% 0.2%
Hotel Monterrey, Matehuala 0.0% 0.2% 0.0% 0.2%:
Hotel La Purisima , Venado 0.2% 0.0% 0.0% 0.2%:
Suite Corona 0.0% 0.2% 0.0% 0.2%
Hospedaje Alex, Catorce 0.0% 0.2% 0.0% 0.2%:
San Pancho 0.0% 0.2% 0.0% 0.2%
No contesto 20.1% 19.3% 4.6%| 44.0%:

Total 41.1% 47.5% 11.4% 100.0%
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Resumen Resultados

Forma de Viaje Medio de Transporte Utilizado

Concepto Mujer Hombre No Contesto Total Concepto Mujer Hombre No Contesto
Solo 4.4% 9.0% 0.9% 14.2% Automovil 28.4% 33.7% 8.5% 70.7%
Pareja 13.3% 12.3% 3.5% 29.1% AutobUs de linea 8.5% 8.3% 1.5% 18.4%
Familia 18.6% 19.7% 6.3% 44.6% AutobUs rentado 2.2% 1.8% 0.2% 4.2%
Amistades 3.3% 5.5% 0.4% 9.2% Avion 0.4% 1.1% 0.0% 1.5%
Agrupacion 0.2% 0.7% 0.0% 0.9% No contestd 1.5% 2.6% 1.1% 5.3%
No contesto 1.3% 0.4% 0.2% 2.0% Total 41.1% 47.5% 11.4%  100.0%

Total 41.1% 47.5% 11.4% 100.0%

Numero de Acompanantes

Concepto Mujer Hombre No Contesto

Uno 13.1% 11.6% 3.1% 27.8%
Dos 1.5% 1.3% 0.0% 2.8%
Tres 3.3% 4.4% 1.5% 9.2%
Cuatro 6.3% 5.7% 2.0% 14.0%
Cinco 2.0% 3.9% 0.9% 6.8%
Seis 1.1% 2.2% 0.4% 3.7%
Siete 0.9% 1.1% 0.0% 2.0%
Ocho 1.1% 1.1% 0.0% 2.2%
Nueve 0.4% 0.0% 0.0% 0.4%
Diez 0.4% 0.4% 0.0% 0.9%
Once 0.4% 0.4% 0.0% 0.9%
Doce 0.2% 0.0% 0.0% 0.2%
Treinta 0.0% 0.2% 0.0% 0.2%
Cincuenta 0.2% 0.0% 0.0% 0.2%
No contesto 10.1% 15.1% 3.5% 28.7%

Total 41.1% 47.5% 11.4% 100.0%
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Resumen Resultados

Gasto Promedio en Hospedaje

Gasto Promedio en Souvenirs

Concepto Mujer Hombre No Contesto Total Concepto Mujer Hombre No Contesto Total

300 a 400 pesos 5.5% 8.8% 0.7% 14.9%; | De 100 a 200 pesos 7.4% 7.9% 1.8% 17.1%
401 a 550 pesos 2.4% 3.9% 1.1% 7.4%: | De 201 a 250 pesos 5.7% 3.3% 0.4% 9.4%
551 a 700 pesos 2.6% 3.3% 0.9% 6.8%: | De 251 a 300 pesos 1.8% 2.8% 0.9% 5.5%
701 a 850 pesos 1.5% 2.6% 0.9% 5.0%: | De 301 a 400 pesos 2.2% 1.3% 0.4% 3.9%
851 a 999 pesos 5.0% 5.3% 1.3% 11.6%; | De 401 a 500 pesos 1.1% 1.1% 0.2% 2.4%
Mas de 1,000 pesos 7.0% 6.3% 2.0% 15.3%; | Mas de 500 pesos 3.3% 2.6% 1.1% 7.0%
No contesto 17.1% 17.3% 4.6% 38.9%: | No contesto 19.7% 28.4% 6.6% 54.7%

Total 41.1% 47.5% 11.4%  100.0% Total 41.1% 47.5% 11.4%  100.0%

Concepto

Gasto Promedio en Compras

Mujer

Hombre

No Contesto

Gasto Promedio en Transportacion Local

Concepto

Mujer

Hombre

No Contesto

Total

De 100 a 200 pesos 6.3% 8.5% 2.8% 17.7% | De 100 a 200 pesos 3.5% 5.7% 1.5% 10.7%
De 201 a 250 pesos 5.5% 3.9% 0.4% 9.8%; | De 201 a 250 pesos 2.8% 1.3% 0.2% 4.4%
De 251 a 300 pesos 3.9% 3.9% 0.9% 8.8%; | De 251 a 300 pesos 1.1% 0.9% 0.0% 2.0%
De 301 a 400 pesos 3.3% 3.5% 0.7% 7.4%: | De 301 a 400 pesos 0.7% 0.7% 0.4% 1.8%
De 401 a 500 pesos 2.0% 3.1% 0.4% 5.5%: | De 401 a 500 pesos 0.7% 1.1% 0.2% 2.0%
Mas de 500 pesos 6.6% 7.2% 1.3% 15.1% | Mas de 500 pesos 2.0% 1.1% 0.0% 3.1%
No contesto 13.6% 17.3% 4.8% 35.7%: | No contesto 30.4% 36.8% 9.0% 76.1%

Total 41.1% 47.5% 11.4%  100.0% Total 41.1% 47.5% 11.4%  100.0%

Gasto Promedio en Alimentos y Bebidas Gasto Promedio en Gasolina

Concepto Mujer Hombre No Contesto Total Concepto Mujer Hombre No Contesto Total

De 100 a 200 pesos 10.3% 12.5% 4.4% 27.1%:; | De 100 a 200 pesos 4.2% 6.8% 1.3% 12.3%
De 201 a 250 pesos 4.6% 7.9% 0.7% 13.1% | De 201 a 250 pesos 2.2% 2.8% 0.7% 5.7%
De 251 a 300 pesos 5.3% 4.2% 0.4% 9.8%; | De 251 a 300 pesos 1.8% 2.8% 0.0% 4.6%
De 301 a 400 pesos 3.1% 3.7% 0.7% 7.4%; | De 301 a 400 pesos 1.8% 2.0% 0.4% 4.2%
De 401 a 500 pesos 3.3% 1.8% 0.7% 5.7%; | De 401 a 500 pesos 1.3% 1.8% 0.7% 3.7%
Mas de 500 pesos 6.8% 4.4% 1.3% 12.5%; | Mas de 500 pesos 9.2% 6.8% 2.0% 17.9%
No contesto 7.9% 13.1% 3.3% 24.3%: | No contesto 20.8% 24.5% 6.3% 51.6%

Total 41.1% 47.5% 11.4%  100.0% Total 41.1% 47.5% 11.4%  100.0%
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Resumen Resultados

Concepto j Hombre No Contesto Total

Visita a familiares 5.1% 4.8% 1.8% 11.7%
Descanso / Vacaciones 4.3% 4.0% 0.9% 9.2%
Religioso 2.6% 3.1% 0.3% 6.1%
Cultural 2.1% 2.8% 0.7% 5.5%
Turismo de Aventura 2.4% 2.6% 0.4% 5.3%
Negocios 1.0% 1.4% 0.3% 2.7%
Deportivo 0.6% 1.3% 0.1% 2.0%
Compra de artesanias 0.7% 0.4% 0.0% 1.0%
Ecoturismo 0.5% 0.3% 0.1% 0.9%
Gastrondmico 0.1% 0.2% 0.0% 0.3%
Salud 0.1% 0.0% 0.1% 0.1%
Otro 0.1% 0.4% 0.1% 0.6%
No Contesto 21.6% 26.2% 6.8% 54.6%

Total 41.1% 47.5% 11.4% 100.0%
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Resumen Resultados

Con que sitios compararia la Region

-7

Razones de Comparacion con la Region

Concepto Mujer Hombre No Contesto Total Concepto Mujer Hombre No Contesto Total

Ninguno 3.4% 5.8% 0.8% 10.0%; Clima 0.7% 1.1% 0.2% 2.0%
Zacatecas, Zac. 2.6% 3.2% 0.4% 6.2% |Arquitectura Colonial 0.7% 1.0% 0.1% 1.8%
Guanajuato, Gto. 1.1% 1.5% 0.7% 3.3% iHospitalidad de la gente 1.2% 0.3% 0.2% 1.8%
Querétaro, Qro. 0.7% 0.8% 0.2% 1.6%; :Bellezas Naturales 0.5% 0.9% 0.1% 1.5%
Chihuahua, Chih. 0.3% 0.2% 0.1% 0.7%; :Infraestructura 0.3% 0.9% 0.3% 1.5%
Tlaxcala, Tlax. 0.1% 0.3% 0.1% 0.5% |Historia 0.2% 0.9% 0.1% 1.2%
Nuevo Ledn 0.2% 0.3% 0.0% 0.5% ilLugares Turisticos 0.7% 0.3% 0.0% 1.0%
Real de Catorce, S.L.P. 0.2% 0.1% 0.0% 0.3% {Ambiente 0.4% 0.3% 0.0% 0.8%
Venado, S.L.P. 0.1% 0.1% 0.0% 0.2% {Iglesias 0.2% 0.2% 0.1% 0.5%
Ciudad de México 0.0% 0.2% 0.0% 0.2% iFloray Fauna 0.1% 0.3% 0.1% 0.5%
Rioverde, S.L.P. 0.2% 0.0% 0.0% 0.2% {Religion y cultura 0.2% 0.3% 0.0% 0.5%
Santa Maria del Rio, S.L.P. 0.0% 0.1% 0.1% 0.2% Ciudad tranquila 0.3% 0.1% 0.0% 0.4%
Mineral de Pozos, Gto. 0.0% 0.2% 0.0% 0.2% iActividades Culturales 0.0% 0.3% 0.0% 0.3%
San Luis Potosi, S.L.P. 0.1% 0.1% 0.0% 0.2% |Gastronomia 0.2% 0.1% 0.0% 0.3%
Xilitla, S.L.P. 0.1% 0.0% 0.0% 0.1%; Economia 0.3% 0.0% 0.0% 0.3%
Talpa de Allende, Jal. 0.0% 0.1% 0.0% 0.1% {Tamafio de Territorio 0.2% 0.1% 0.0% 0.3%
Agualeguas, N.L. 0.1% 0.0% 0.0% 0.1% iTodos son diferentes 0.0% 0.1% 0.1% 0.2%
Holanda 0.0% 0.1% 0.0% 0.1%; :No contest6 34.8% 40.2% 10.0% 84.9%
Alaquines, S.L.P. 0.0% 0.1% 0.0% 0.1% Total 41.1% 47.5% 11.4% 100.0%
Tamaulipas 0.1% 0.0% 0.0% 0.1%
Huasteca 0.1% 0.0% 0.0% 0.1%
No Contesto 31.6% 34.1% 9.0% 74.7%

Total 41.1% 47.5% 11.4% 100.0%
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Resumen Resultados

Medio por el que se enterd o conoce region Lugar de Recordacion de la Publicidad

Concepto Mujer Hombre No Contesto Total Concepto Mujer Hombre No Contesto
Familiares o amigos 10.7% 11.1% 2.8% 24.6% |Familiares y amigos 9.0% 9.6% 1.3% 19.9%
Internet 4.8% 5.0% 0.9% 10.7%; Internet 6.6% 7.0% 1.3% 14.9%
Redes Sociales 1.8% 2.8% 0.4% 5.0% iEspectaculares 3.5% 3.1% 0.7% 7.2%
Folletos 1.3% 2.8% 0.5% 4.7% Television 2.6% 3.9% 0.4% 7.0%
Agencia de Viajes 0.8% 2.0% 0.5% 3.3% Folletos 0.2% 2.8% 0.4% 3.5%
Television 1.3% 1.2% 0.7% 3.2% Periddico 1.5% 1.1% 0.2% 2.8%
Revista 0.8% 0.3% 0.1% 1.2% i{Radio 0.7% 0.9% 0.4% 2.0%
Radio 0.4% 0.4% 0.1% 1.0% {Revista 0.0% 0.9% 0.0% 0.9%
Periédico 0.2% 0.1% 0.0% 0.3% :No contesto 17.1% 18.2% 6.6% 41.8%
Otro 1.4% 1.1% 0.3% 2.8% Total 41.1% 47.5% 11.4% 100.0%
No contesto 17.6% 20.6% 4.9% 43.1%

Total 41.1% 47.5% 11.4% 100.0%
Recordacion de Publicidad con Imagen

Concepto Mujer Hombre  No Contesto
Si 22.8% 28.7% 5.0% 56.5%
No 16.2% 16.6% 5.9% 38.7%
No contesto 2.2% 2.2% 0.4% 4.8%

Total 41.1% 47.5% 11.4% 100.0%
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Resumen Resultados

Evaluacion de los sitios y atractivos turisticos Evaluacion de la Experiencia de viaje en el destino

Excelente 14.7% 16.4% 4.6% 35.7%: |Excelente 14.7% 15.8% 5.0% 35.4%
Bueno 19.7% 22.1% 4.4% 46.2%: Bueno 17.7% 22.5% 3.9% 44.2%
Regular 4.4% 5.9% 0.9% 11.2% Regular 4.8% 4.2% 0.4% 9.4%
Malo 0.9% 0.4% 0.0% 1.3% Malo 0.4% 0.7% 0.0% 1.1%
Pésimo 0.0% 0.2% 0.2% 0.4%: [Pésimo 0.0% 0.0% 0.2% 0.2%
No Contesto 1.5% 2.4% 1.3% 5.3%: No Contesto 3.5% 4.4% 1.8% 9.6%
Total 41.1% 47.5% 11.4% 100.0% Total 41.1% 47.5% 11.4% 100.0%
Evaluacion de la Calidad de la Infraestructura Turistica Evaluacion de la hospitalidad de los residentes
Excelente 9.2% 12.7% 2.4% 24.3%: Excelente 16.0% 18.8% 6.3% 41.1%
Bueno 19.0% 19.9% 4.6% 43.5%; {Bueno 17.3% 18.6% 2.2% 38.1%
Regular 8.8% 9.4% 2.2% 20.4%: {Regular 3.9% 4.8% 0.9% 9.6%
Malo 0.7% 2.0% 0.2% 2.8% Malo 0.2% 0.2% 0.0% 0.4%
Pésimo 0.4% 0.0% 0.4% 0.9%; |Pésimo 0.4% 0.4% 0.2% 1.1%
No Contesto 3.1% 3.5% 1.5% 8.1%: (No Contesto 3.3% 4.6% 1.8% 9.6%
Total 41.1% 47.5% 11.4% 100.0% Total 41.1% 47.5% 11.4% 100.0%

Evaluacion de la Imagen del Destino
Concepto Mujer Hombre No Contesto Total

Evaluacion de la limpieza en calles y areas publicas
Concepto Mujer Hombre No Contesto Total

Perfil del Visitante Semana Santa 2018 — Altiplano Potosino

Excelente 13.6% 14.0% 3.3% 30.9%: |Excelente 7.9% 6.8% 2.8% 17.5%
Bueno 18.4% 21.4% 3.5% 43.3%; [Bueno 14.9% 18.8% 4.2% 37.9%
Regular 5.9% 6.8% 2.2% 14.9%: [Regular 11.4% 12.3% 0.9% 24.5%
Malo 0.7% 0.4% 0.0% 1.1% |Malo 2.2% 3.1% 0.4% 5.7%
Pésimo 0.0% 0.0% 0.4% 0.4%: |Pésimo 0.9% 2.0% 0.9% 3.7%
No Contesto 2.6% 4.8% 2.0% 9.4% [No Contesto 3.9% 4.6% 2.2% 10.7%
Total 41.1% 47.5% 11.4%: 100.0% Total 41.1% 47.5% 11.4% 100.0%
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Evaluacion del transporte publico local
Concepto Mujer Hombre No Contesto Total

Resumen Resultados

Evaluacion de la seiialética en el destino

Concepto Mujer Hombre No Contesto Total

Excelente 3.7% 6.6% 1.5% 11.8% Excelente 7.4% 9.8% 2.2% 19.5%
Bueno 15.1% 14.7% 3.3% 33.0% Bueno 17.9% 21.7% 3.1% 42.7%
Regular 8.8% 8.1% 0.7% 17.5% Regular 7.7% 7.2% 2.2% 17.1%
Malo 2.0% 3.3% 0.2% 5.5% Malo 1.5% 2.6% 0.7% 4.8%
Pésimo 0.0% 0.0% 0.4% 0.4% Pésimo 0.7% 0.4% 1.1% 2.2%
No Contesto 11.6% 14.9% 5.3% 31.7% No Contesto 5.9% 5.7% 2.2% 13.8%

Total 41.1% 47.5% 11.4%: 100.0% Total 41.1% 47.5% 11.4%  100.0%

Evaluacion de la percepcion de seguridad
Concepto Mujer Hombre No Contesto Total

Evaluacion de la dis

nonibilidad de informacion turistica

Concepto Mujer Hombre No Contesto Total

Excelente 10.7% 11.8% 4.4% 26.9% Excelente 10.3% 15.1% 2.6% 28.0%
Bueno 14.9% 19.0% 2.8% 36.8% Bueno 17.7% 20.1% 3.3% 41.1%
Regular 8.1% 7.2% 1.3% 16.6% Regular 7.2% 6.6% 1.8% 15.5%
Malo 1.1% 2.6% 0.7% 4.4% Malo 0.4% 0.9% 0.0% 1.3%
Pésimo 0.2% 1.3% 0.9% 2.4% Pésimo 0.2% 0.2% 1.1% 1.5%
No Contesto 6.1% 5.5% 1.3% 12.9% No Contesto 5.3% 4.6% 2.6% 12.5%

Total 41.1% 47.5% 11.4%: 100.0% Total 41.1% 47.5% 11.4%: 100.0%

Evaluacion de la sefalética para llegar al destino
Concepto Mujer Hombre No Contesto Total

Evaluacion de la calidad / precio del destino
Concepto Mujer Hombre No Contesto Total

Excelente 7.7% 9.6% 1.5% 18.8% Excelente 9.2% 12.0% 2.8% 24.1%
Bueno 19.0% 21.7% 3.7% 44.4% Bueno 19.9% 21.4% 4.2% 45.5%
Regular 7.2% 8.1% 2.4% 17.7% Regular 5.3% 6.3% 0.9% 12.5%
Malo 2.2% 2.6% 0.7% 5.5% Malo 0.4% 0.2% 0.0% 0.7%
Pésimo 0.2% 0.9% 0.9% 2.0% Pésimo 0.2% 0.9% 0.9% 2.0%
No Contesto 4.8% 4.6% 2.2% 11.6% No Contesto 6.1% 6.6% 2.6% 15.3%
Total 41.1% 47.5% 11.4%  100.0% Total 41.1% 47.5% 11.4%: 100.0%
Sz
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Resumen Resultados

Evaluacion de los estacionamientos

Evaluacion de vendedores

Concepto Mujer Hombre No Contesto Total Concepto Mujer Hombre No Contesto Total

Excelente 7.7% 10.7% 2.0% 20.4%: |Excelente 8.3% 8.3% 2.4% 19.0%
Bueno 15.3% 15.3% 3.7% 34.4%; {Bueno 16.6% 16.2% 3.3% 36.1%
Regular 10.1% 10.5% 1.8% 22.3%: iRegular 8.1% 10.5% 1.8% 20.4%
Malo 2.6% 2.8% 0.9% 6.3%: Malo 2.4% 4.4% 0.4% 7.2%
Pésimo 1.1% 1.3% 0.7% 3.1%; |Pésimo 0.4% 2.0% 0.7% 3.1%
No Contesto 4.4% 6.8% 2.4% 13.6%: {No Contesto 5.3% 6.1% 2.8% 14.2%

Total 41.1% 47.5% 11.4%: 100.0% Total 41.1% 47.5% 11.4%  100.0%

Evaluacion de las artesanias

Evaluacion de la contaminacion

Concepto Mujer Hombre No Contesto Total Concepto Mujer Hombre No Contesto Total
Excelente 11.4% 13.6% 2.8% 27.8%: iExcelente 8.1% 7.9% 3.3% 19.3%
Bueno 18.4% 21.7% 3.3% 43.3%: (Bueno 10.9% 15.1% 2.6% 28.7%
Regular 6.8% 7.0% 2.4% 16.2%: |{Regular 11.8% 11.6% 1.3% 24.7%
Malo 1.5% 1.1% 0.2% 2.8%: i{Malo 2.0% 2.0% 0.2% 4.2%
Pésimo 0.4% 0.7% 0.4% 1.5% {Pésimo 1.8% 1.8% 0.9% 4.4%
No Contesto 2.6% 3.5% 2.2% 8.3%: :No Contesto 6.6% 9.2% 3.1% 18.8%.
Total 41.1% 47.5% 11.4%: 100.0% Total 41.1% 47.5% 11.4%  100.0%
Evaluacion de la gastronomia Evaluacion de sanitarios
Excelente 14.9% 16.8% 4.4% 36.1%: |Excelente 4.4% 5.0% 2.6% 12.0%
Bueno 18.2% 22.1% 3.7% 44.0%: Bueno 14.4% 16.8% 1.8% 33.0%
Regular 4.6% 4.8% 0.7% 10.1%: {Regular 12.5% 11.8% 2.2% 26.5%
Malo 0.7% 0.2% 0.2% 1.1%: Malo 3.9% 5.9% 1.3% 11.2%
Pésimo 0.2% 0.2% 0.2% 0.7%; Pésimo 2.0% 2.0% 0.9% 4.8%
No Contesto 2.6% 3.3% 2.2% 8.1%: No Contesto 3.9% 5.9% 2.6% 12.5%
Total 41.1% 47.5% 11.4%: 100.0% Total 41.1% 47.5% 11.4%  100.0%
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Concepto

Regresaria al Destino

Mujer

Hombre

No Contesto

Resumen Resultados

Total

Definitivamente si 27.6% 34.6% 7.2% 69.4%
Probablemente si 12.9% 12.3% 2.8% 28.0%
Probablemente no 0.4% 0.2% 0.2% 0.9%
Definitivamente no 0.2% 0.2% 0.2% 0.7%
No Contesto 0.0% 0.2% 0.9% 1.1%

Total 41.1% 47.5% 11.4%  100.0%

Recomendaria el Destino
Concepto Mujer Hombre No Contesto Total

Definitivamente si 30.2% 35.0% 7.9% 73.1%
Probablemente si 10.5% 10.9% 2.2% 23.6%
Probablemente no 0.4% 1.1% 0.0% 1.5%
Definitivamente no 0.0% 0.2% 0.4% 0.7%
No Contesto 0.0% 0.2% 0.9% 1.1%

Total 41.1% 47.5% 11.4% 100.0%
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SAN LUIS POTOSI
1 L

-
7o destino.

Monterrey, N.L. Pachuca, Hgo. 0.4% 0.0% 0.0% 0.4%| Tuxpan, Ver. 0.2% 0.0% 0.0% 0.2%
Saltillo, Coah. Venado, S.L.P. 0.0%! 0.4%: 0.0%: 0.4%| San Pedro Garza Garcia, N.L. 0.2%: 0.0%: 0.0%! 0.2%)|
|San Luis Potosf, S.L.P. 1.3% 2.6% 1.1% 5.0%)| Mérida, Yuc. 0.4% 0.0% 0.0% 0.4%| Ciudad Fernandez, S.L.P. 0.2% 0.0% 0.0%| 0.2%
Ciudad de México 1.5%; 2.8% 0.4% 4.8%| Ciudad Victoria, Tams. 0.2% 0.2% 0.0% 0.4%| Valle Hermoso, Tams. 0.2% 0.0% 0.0% 0.2%
Texas, E.U. 1.8% 1.5%! 0.7% 3.9%| Ciudad Valles, S.L.P. 0.0% 0.4% 0.0% 0.4%| Xalapa, Ver. 0.2% 0.0% 0.0% 0.2%
Parras, Coah. 0.7% 1.1%! 0.4% 2.2% Galeana, N.L. 0.2% 0.2% 0.0% 0.4%| Pueblo Viejo, Ver. 0.2% 0.0% 0.0% 0.2%
Tampico, Tams. 0.9% 0.7%) 0.4% 2.0% Irapuato, Gto. 0.0% 0.4% 0.0% 0.4%| Miami, FI. E.U. 0.0%! 0.2% 0.0% 0.2%
Zacatecas, Zac. 0.9% 0.9% 0.2% 2.0% Tantoyuca, Ver. 0.2% 0.2% 0.0% 0.4%| Gustavo A. Madero, CDMX 0.2% 0.0% 0.0% 0.2%
San Nicolas de los Garza, N.L. 1.1% 0.7% 0.2% 2.0% Allende, Coah. 0.0% 0.4% 0.0% 0.4%| Soledad de Graciano Sénchez, S.L.P. 0.2% 0.0% 0.0% 0.2%
Querétaro, Qro. 0.7%: 0.7% 0.4%: 1.8% Chihuahua, Chih. 0.2% 0.2%: 0.0%: 0.4% Zapopan, Jal. 0.0%: 0.0%: 0.2%! 0.2%|
Guadalupe, Zac. 0.7% 1.1%! 0.0% 1.8% Wisconsin, E.U. 0.0% 0.2% 0.0% 0.2%| San Cristobal de las Casas, Chis. 0.0% 0.2% 0.0% 0.2%
Monclova, Coah. 0.7% 0.7% 0.4% 1.8% El Naranjo, S.L.P. 0.0% 0.0% 0.2% 0.2%| Lagos de Moreno, Jal. 0.2% 0.0% 0.0% 0.2%
Cadereyta, N.L. 0.4%: 1.3% 0.0%: 1.8% Benito Judrez, CDMX 0.2% 0.0%: 0.0%: 0.2%| Nueva Rosita, San Juan de Sabinas, Coah. 0.0%: 0.2%: 0.0%! 0.2%
Apodaca, N.L. 0.4% 1.1%! 0.2% 1.8% Ledn, Gto. 0.2% 0.0% 0.0% 0.2%| Santiago, San Pedro, Coah. 0.0% 0.2% 0.0% 0.2%
Gl j Jal. 0.7% 0.4% 0.0% 1.1% Cancun, Q. Roo 0.0% 0.2% 0.0% 0.2% Salamanca, Gto. 0.0% 0.2% 0.0% 0.2%
Reynosa, Tams. 0.7% 0.2% 0.0% 0.9%)| Dr. Arroyo, N.L. 0.0% 0.2% 0.0% 0.2%| Orizaba, Ver. 0.0% 0.2% 0.0% 0.2%
Guanajuato, Gto. 0.4% 0.4% 0.0% 0.9%| Celaya, Gto. 0.2% 0.0% 0.0% 0.2%| Oaxaca, Oax. 0.0% 0.2% 0.0% 0.2%
Laredo, Tams. 0.0%: 0.9%! 0.0%: 0.9%| Santa Maria del Rio, S.L.P. 0.2% 0.0%: 0.0% 0.2% Cuatro Ciénegas, Coah. 0.2% 0.0%: 0.0%! 0.2%
Matehuala, S.L.P. 0.7% 0.2% 0.0% 0.9%)| Villa Hidalgo, S.L.P. 0.0% 0.2% 0.0% 0.2%| Ciudad Mante, Tams. 0.2% 0.0% 0.0% 0.2%
Puebla, Pue. 0.4% 0.4% 0.0% 0.9%| Villa de Arriaga, S.L.P. 0.0% 0.2% 0.0% 0.2% Tllinois, Chic. E.U. 0.2% 0.0% 0.0% 0.2%
Rioverde, S.L.P. 0.4% 0.4% 0.0% 0.9%| Oakville, Can. 0.0% 0.2% 0.0% 0.2%| Ecatepec, Edo. Méx. 0.2% 0.0% 0.0% 0.2%
Matamoros, Tams. 0.4% 0.2% 0.0% 0.7%| Xilitla, S.L.P. 0.0% 0.2% 0.0% 0.2% Gomez Palacio, Dgo. 0.0% 0.2% 0.0% 0.2%
Colima, Col. 0.2% 0.4% 0.0% 0.7%| Ciudad del Maiz, S.L.P. 0.2% 0.0% 0.0% 0.2% Toluca, Edo. Méx. 0.0% 0.2% 0.0% 0.2%
Durango, Dgo. 0.2% 0.2%! 0.2%: 0.7%| Madrid, Esp. 0.0%! 0.2%: 0.0%! 0.2%| Paris, Francia 0.0%: 0.2%! 0.0%! 0.2%|
Culiacén, Sin. 0.7% 0.0% 0.0% 0.7%| Charcas 0.2% 0.0% 0.0% 0.2% Veracruz, Ver. 0.0% 0.2% 0.0% 0.2%
Mexicali, B.C. 0.0%: 0.2%! 0.4% 0.7%| San Juan de los Lagos, Jal. 0.0%! 0.2%: 0.0%! 0.2%| Jerez, Zac. 0.0%: 0.2%: 0.0%! 0.2%
Aguascalientes, Ags. 0.2%: 0.4% 0.0%: 0.7%| Guadalupe, N.L. 0.2%! 0.0%: 0.0%: 0.2%| Huasteca 0.2%: 0.0%: 0.0%! 0.2%|
Moctezuma, S.L.P. 0.0% 0.2% 0.2% 0.4%| Estado de México 0.0% 0.0% 0.2% 0.2% Los Mochis, Sin. 0.0% 0.2% 0.0% 0.2%
Torreon, Coah. 0.0%: 0.4%! 0.0%: 0.4%| Tepic, Nay. 0.0%! 0.2%: 0.0%: 0.2%| No Contesto 4.8% 6.8%: 3.1%! 14.7%)|
Morelia, Mich. 0.2% 0.2% 0.0% 0.4%)| Cuernavaca, Mor. 0.0% 0.2% 0.0% 0.2%) Total 41.1% 47.5% 11.4% 100.0%
Hermosillo, Son. 0.2% 0.2% 0.0%! 0.4%)| Alvaro Obregén, CDMX 0.2%) 0.0% 0.0% 0.2%|
g
. . . . <Altiplano
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Resumen Resultados

Estado de Origen del Entrevistado

Concepto Mujer Hombre No Contesto
Nuevo Ledn 13.6% 14.0% 1.5% 29.1%
Coahuila 3.5% 4.8% 1.8% 10.1%
San Luis Potosi 3.1%) 3.5% 0.9% 7.4%
Tamaulipas 3.3% 2.0% 0.4% 5.7%
Estados Unidos 2.0% 1.8% 0.9% 4.6%
Zacatecas 0.9%) 1.5% 0.0% 2.4%
Ciudad de México 0.7%| 1.1% 0.4% 2.2%
Querétaro 0.7% 0.7% 0.7% 2.0%
Estado de México 0.7% 1.1% 0.0% 1.8%
Veracruz 0.9%) 0.9% 0.0% 1.8%!
Guanajuato 0.7% 0.9% 0.0% 1.5%
Jalisco 0.7% 0.9% 0.0% 1.5%
Sinaloa 0.9% 0.2% 0.0% 1.1%
Durango 0.2%)| 0.4% 0.2% 0.9%
Chihuahua 0.2%) 0.4% 0.0% 0.7%
Puebla 0.2% 0.4% 0.0% 0.7%
Sonora 0.4%)| 0.2% 0.0% 0.7%
Yucatan 0.4% 0.2% 0.0% 0.7%:
Baja California 0.0% 0.0% 0.4% 0.4%:
Hidalgo 0.4%)| 0.0% 0.0% 0.4%
Aguascalientes 0.2% 0.0% 0.0% 0.2%
Colima 0.0%) 0.2% 0.0% 0.2%
Chiapas 0.0% 0.2% 0.0% 0.2%:
Michoacén 0.0%| 0.2% 0.0% 0.2%
Morelos 0.0%) 0.2% 0.0% 0.2%
Nayarit 0.0%) 0.2% 0.0% 0.2%
Canada 0.0% 0.2% 0.0% 0.2%
Espafia 0.0%)| 0.2% 0.0% 0.2%
Colombia 0.0%)| 0.2% 0.0% 0.2%
Francia 0.0%) 0.2% 0.0% 0.2%
No contesto 7.7%| 10.5% 4.2% 22.3%
AN LU PoTOSI Total 41.1%  47.5%  11.4% 100.0% <
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Resumen Resultados

Edad Promedio de los Entrevistados

Concepto Mujer Hombre No Contesto Total

De 18 a 24 afos 10.5% 5.9% 1.1% 17.5%
De 25 a 31 afios 9.0% 11.6% 1.8% 22.3%
De 32 a 38 afos 6.3% 9.8% 2.0% 18.2%
De 39 a 45 afos 3.1% 4.8% 0.7% 8.5%
De 46 a 51 afios 5.9% 4.8% 2.0% 12.7%
De 52 a 59 afos 3.5% 5.9% 0.7% 10.1%
Mas de 60 afios 0.7% 2.6% 0.2% 3.5%
No Contesto 2.2% 2.0% 3.1% 7.2%

Total 41.1% 47.5% 11.4% 100.0%

Ocupacion de los Entrevistados

Labores del Hogar 7.0% 13.3% 1.3% 21.7%
Retirado / Jubilado 9.6% 2.4% 0.7% 12.7%
Empleado Privado 3.9% 7.0% 1.5% 12.5%
Empleado de Gobierno 6.6% 4.4% 0.7% 11.6%
Estudiante 4.4% 5.3% 1.8% 11.4%
Empresario 1.8% 4.6% 0.7% 7.0%
Comerciante 1.8% 3.5% 0.4% 5.7%
Un oficio (plomero, carpintero, etc.) 0.9% 2.6% 0.2% 3.7%
Desempleado 2.0% 0.2% 0.2% 2.4%
Por cuenta propia 0.2% 0.7% 0.0% 0.9%
Otro 0.4% 0.9% 0.0% 1.3%
No Contesto 2.6% 2.6% 3.9% 9.2%

Total 41.1% 47.5% 11.4%; 100.0%

SAN LUIS POTOSI \0;
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Resumen Resultados

Lugar de Encuesta

Concepto Millenials Faa'f:'ro’ G:::::s Con'::sto Total
Guadalcazar 1.8% 7.2% 1.8% 0.2% 10.9%
Villa de la Paz 4.8% 5.0% 0.2% 0.9% 10.9%
Venado 5.9% 4.2% 0.2% 0.7% 10.9%
Charcas 7.2% 3.3% 0.0% 0.4% 10.9%
Matehuala 12.0% 16.6% 0.7% 3.5% 32.8%
Real de Catorce 8.1% 13.1% 0.7% 1.5% 23.4%

Total 39.8% 49.5% 3.5% 7.2% 100.0%
Frecuencia con que visita el Destino

Concepto Millenials Fa;:' i:ol It:::cl:;ss ConII:sto Total
Primera vez 15.5% 17.1% 0.9% 2.6% 36.1%
Una vez al afio 8.8% 12.7% 0.7% 2.0% 24.1%
Dos veces al afio 5.7% 8.1% 0.9% 1.5% 16.2%
Tres 0 mas veces al afo 9.6% 11.4% 1.1% 1.1% 23.2%
No contesto 0.2% 0.2% 0.0% 0.0% 0.4%

Total 39.8% 49.5% 3.5%, 7.2% 100.0%
Noches que permanecera en la Region

Concepto Millenials Fa;;l l:o/ I\‘::::lss Conli::sto Total
Ninguna 3.9% 3.7% 0.7% 0.0% 8.3%
Una noche 4.2% 9.8% 0.7% 0.9% 15.5%
Dos noches 10.3% 14.4% 0.2% 1.5% 26.5%
Tres noches 6.8% 7.4% 0.2% 0.9% 15.3%
Cuatro noches 3.1% 2.6% 0.4% 0.9% 7.0%
Cinco noches 3.1% 2.6% 0.2% 0.0% 5.9%
Seis noches 0.2% 0.7% 0.2% 0.0% 1.1%
Siete noches 0.4% 1.8% 0.2% 0.2% 2.6%
Ocho noches 0.0% 0.4% 0.0% 0.0% 0.4%
Diez noches 0.2% 0.2% 0.0% 0.2% 0.7%
Once noches 0.2% 0.9% 0.2% 0.2% 1.5%
No contesto 7.4% 4.8% 0.4% 2.4% 15.1%

Total 39.8% 49.5% 3.5% 7.2% 100.0%
SAN LUIS POTOSI A
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Resumen Resultados

Lugar donde se esta hospedando

Nombre Hotel donde Hospeda

Concepto Millenials Fa;:l ipaol ':::‘I)tr:ss Oonlttsto Total Concepto Millenials Faen_f ipaol I\‘::::;ss con:::sto Total
Hotel 19.3% 30.6% 1.5% 5.7% 57.1% iHotel Nueva Paz, Villa de la Paz 1.5% 3.7% 0.2% 0.4% 5.9%
Familia / Amigos 15.1% 14.9% 1.1%! 1.5% 32.6% Hotel Casa Real, Matehuala 1.5% 3.5% 0.0% 0.4% 5.5%
Acampara 2.0% 1.1% 0.4% 0.0% 3.5% :Hotel Posada Real, Matehuala 2.0% 2.6% 0.2% 0.7% 5.5%
No contesto 3.5% 2.8% 0.4% 0.0% 6.8% iLas Palmas Midway Inn, Matehuala 1.8% 1.5% 0.0% 1.1% 4.4%
Total 39.8%  49.5% 3.5% 7.2% 100.0% :Hotel El Real, Catorce 1.8% 2.2% 0.0% 0.2% 4.2%
Posada el Minero, Catorce 1.3% 2.6% 0.2% 0.0% 4.2%
Hotel Casino del Valle, Matehuala 1.8% 2.0% 0.0% 0.0% 3.7%
Hotel Amor y Paz, Catorce 1.8% 1.5% 0.2% 0.0% 3.5%
Meson del Refugio, Catorce 0.2% 2.4% 0.2% 0.2% 3.1%
Hotel El Rincdn del Pintor, Catorce 0.7% 1.1%| 0.0% 0.7% 2.4%
Hotel Maria Bonita, Matehuala 0.4% 1.1% 0.0% 0.2% 1.8%
Hotel La Hacienda, Venado 0.9% 0.9% 0.0% 0.0% 1.8%
Hotel Del Parque, Matehuala 0.7% 0.4%] 0.0% 0.4% 1.5%
Hotel Maria Esther, Matehuala 0.0% 1.1% 0.0% 0.0% 1.1%
Hotel Mesdn de la Abundancia, Catorce 0.0% 0.7% 0.0% 0.2% 0.9%
Hotel Gran Rio, Venado 0.4% 0.2% 0.0% 0.2% 0.9%
Hotel Mineria, Charcas 0.2% 0.4% 0.0% 0.0% 0.7%
Hotel Mina Real, Catorce 0.0% 0.4% 0.0% 0.0% 0.4%
Refugio Romano Eco Hotel, Catorce 0.4% 0.0% 0.0% 0.0% 0.4%
Hotel El Malacate, Charcas 0.0% 0.4% 0.0% 0.0% 0.4%
Hotel Quinta Puesta del Sol, Catorce 0.0% 0.2% 0.0% 0.2% 0.4%
Hotel Casa Blanca, Matehuala 0.0% 0.4% 0.0% 0.0% 0.4%
Hotel Rosas, Charcas 0.4% 0.0% 0.0% 0.0% 0.4%
Hotel Ruinas del Real, Catorce 0.0% 0.2% 0.0% 0.0% 0.2%
Hotel Punta del Cielo, Catorce 0.0% 0.2% 0.0% 0.0% 0.2%
Hotel El Rincdn Magico, Catorce 0.0% 0.2% 0.0% 0.0% 0.2%
Hotel La Carreta, Matehuala 0.2% 0.0%] 0.0% 0.0% 0.2%
Hotel Real de Alamos, Catorce 0.2% 0.0% 0.0% 0.0% 0.2%
Hotel Tony John, Charcas 0.2% 0.0% 0.0% 0.0% 0.2%
Hotel Real de Alcazar, Guadalcazar 0.0% 0.0%) 0.2% 0.0% 0.2%
Hotel Monterrey, Matehuala 0.2% 0.0% 0.0% 0.0% 0.2%
Hotel La Purisima , Venado 0.2% 0.0% 0.0% 0.0% 0.2%
Suite Corona 0.2% 0.0%] 0.0% 0.0% 0.2%
Hospedaje Alex, Catorce 0.0% 0.2% 0.0% 0.0% 0.2%
San Pancho 0.0% 0.0%] 0.0% 0.2% 0.2%
No contesto 20.8% 19.0% 2.2% 2.0% 44.0%
Total 39.8% 49.5% 3.5% 7.2% 100.0%
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Resumen Resultados

Forma de Viaje

Concepto | Millenials Fa;:':o’ c:;‘:r‘::s mn’t:sto Total
Solo 4.8% 6.8% 0.9% 1.8% 14.2%
Pareja 14.2% 11.4% 0.9% 2.6% 29.1%
Familia 14.0% 26.7% 1.3% 2.6% 44.6%
Amistades 5.5% 3.3% 0.2% 0.2% 9.2%
Agrupacion 0.0% 0.7% 0.2% 0.0% 0.9%
No contesto 1.3% 0.7% 0.0% 0.0% 2.0%

Total 39.8% 49.5% 3.5% 7.2% 100.0%
Numero de Acompaiiantes

Concepto Millenials Fa;: r:o/ ::::::s Con:::sto Total
Uno 13.6% 10.9% 0.7% 2.6% 27.8%
Dos 1.8% 1.1% 0.0% 0.0% 2.8%
Tres 2.4% 6.6% 0.2% 0.0% 9.2%
Cuatro 4.6% 7.9% 0.7% 0.9% 14.0%
Cinco 2.6% 3.7% 0.4% 0.0% 6.8%
Seis 0.9% 2.2% 0.4% 0.2% 3.7%
Siete 1.3% 0.7% 0.0% 0.0%! 2.0%
Ocho 0.0% 2.0% 0.0% 0.2% 2.2%
Nueve 0.2% 0.2% 0.0% 0.0% 0.4%
Diez 0.4% 0.4% 0.0% 0.0% 0.9%
Once 0.7% 0.2% 0.0% 0.0% 0.9%
Doce 0.0% 0.2% 0.0% 0.0% 0.2%
Treinta 0.2% 0.0% 0.0% 0.0% 0.2%
Cincuenta 0.0% 0.2% 0.0% 0.0% 0.2%
No contesto 11.2% 13.1% 1.1% 3.3% 28.7%

Total 39.8%: 49.5% 3.5% 7.2% 100.0%
Medio de Transporte Utilizado

Concepto Millenials Faen:: r;’ I\l::::roess c°nrt:sto Total
Automévil 24.5% 37.2% 2.6% 6.3% 70.7%
AutobUs de linea 10.5% 6.8% 0.4% 0.7% 18.4%
AutobUs rentado 2.4% 1.5% 0.0% 0.2% 4.2%
Avion 1.1% 0.4% 0.0% 0.0%! 1.5%
No contestd 1.3% 3.5% 0.4% 0.0% 5.3%

Total 39.8% 49.5% 3.5% 7.2% 100.0%
SAN LUIS POTOSI \‘;
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Resumen Resultados

Gasto Promedio en Hospedaje

Gasto Promedio en Souvenirs

Concepto Millenials Faenr; I:o/ 3::‘::55 Conl;:tsto Total Concepto Millenials Faen:'l I::o/ I::::l%ss Conl;::sto Total
300 a 400 pesos 6.6% 7.2% 0.4% 0.7% 14.9%; : De 100 a 200 pesos 7.2% 8.1% 0.7% 1.1% 17.1%
401 a 550 pesos 3.3% 3.9% 0.0% 0.2% 7.4%) | De 201 a 250 pesos 4.4% 4.4% 0.2% 0.4% 9.4%
551 a 700 pesos 2.8% 2.8% 0.2% 0.9% 6.8% | De 251 a 300 pesos 2.0% 3.3% 0.0% 0.2% 5.5%
701 a 850 pesos 1.3% 2.8% 0.4% 0.4% 5.0%) : De 301 a 400 pesos 2.2% 1.3% 0.0% 0.4% 3.9%
851 a 999 pesos 4.6% 6.1% 0.2% 0.7% 11.6% : De 401 a 500 pesos 0.7% 1.5% 0.2% 0.0% 2.4%
Mas de 1,000 pesos 4.2% 8.5% 0.0% 2.6% 15.3% | Mas de 500 pesos 2.6% 4.2% 0.0% 0.2% 7.0%
No contesto 17.1% 17.9% 2.2% 1.8% 38.9% | No contesto 20.8% 26.7% 2.4% 4.8% 54.7%
Total 39.8%: 49.5% 3.5% 7.2%: 100.0% Total 39.8% 49.5% 3.5% 7.2% 100.0%

Gasto Promedio en Compras Gasto Promedio en Transportacion Local

Concepto Millenials Fac:: I:o/ a:yu:;ss OonIt:sto Total Concepto Millenials Fa;:i‘ I::o/ I\‘I::yu:r?s Oonli:sto Total
De 100 a 200 pesos 6.8% 9.2% 0.7% 1.1% 17.7% : De 100 a 200 pesos 5.5% 5.0% 0.0% 0.2% 10.7%
De 201 a 250 pesos 4.4% 4.8% 0.4% 0.2% 9.8% | De 201 a 250 pesos 3.1% 1.3% 0.0% 0.0% 4.4%
De 251 a 300 pesos 3.9% 3.7% 0.4% 0.7% 8.8% | De 251 a 300 pesos 1.1% 0.7% 0.0% 0.2% 2.0%
De 301 a 400 pesos 2.6% 3.9% 0.4% 0.4% 7.4% | De 301 a 400 pesos 0.7% 0.9% 0.0% 0.2% 1.8%
De 401 a 500 pesos 2.6% 2.4% 0.0% 0.4% 5.5%) : De 401 a 500 pesos 0.9% 0.9% 0.2% 0.0% 2.0%
Mas de 500 pesos 6.8% 7.2% 0.0% 1.1% 15.1%, | Mas de 500 pesos 2.0% 0.7% 0.2% 0.2% 3.1%
No contesto 12.7% 18.2% 1.5% 3.3% 35.7% | No contesto 26.7% 40.0% 3.1% 6.3% 76.1%
Total 39.8% 49.5% 3.5% 7.2% 100.0% Total 39.8% 49.5% 3.5% 7.2% 100.0%

Gasto Promedio en Alimentos y Bebidas Gasto Promedio en Gasolina

Concepto Millenials Fae“:'i:o/ :::::;ss mnl::sto Total Concepto Millenials Fa;:';';"’o/ I::;':;ss Con't“:sto Total
De 100 a 200 pesos 8.1% 14.0% 2.0% 3.1% 27.1% | De 100 a 200 pesos 4.2% 6.8% 0.9% 0.4% 12.3%
De 201 a 250 pesos 6.1% 6.8% 0.2% 0.0% 13.1% | De 201 a 250 pesos 3.3% 2.2% 0.0% 0.2% 5.7%
De 251 a 300 pesos 4.6% 5.0% 0.2% 0.0% 9.8% | De 251 a 300 pesos 1.8% 2.2% 0.7% 0.0% 4.6%
De 301 a 400 pesos 2.8% 3.9% 0.2% 0.4% 7.4% | De 301 a 400 pesos 1.1% 2.8% 0.0% 0.2% 4.2%
De 401 a 500 pesos 2.4% 2.4% 0.0% 0.9% 5.7% | De 401 a 500 pesos 1.8% 1.8% 0.0% 0.2% 3.7%
Mas de 500 pesos 5.0% 6.8% 0.4% 0.2% 12.5% | Mas de 500 pesos 8.8% 8.1% 0.2% 0.9% 17.9%
' No contesto 10.7% 10.5% 0.4% 2.6% 24.3%; | No contesto 19.0% 25.6% 1.8% 5.3% 51.6%
: Total 39.8%: 49.5% 3.5% 7.2%  100.0% Total 39.8%: 49.5% 3.5% 7.2%  100.0%
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Resumen Resultados

Razon Princi

pal de Viaje a la Region

Concepto Millenials FaGn:'l Ii:ol I\I::::;ss Conl;::sto Total

Visita a familiares 5.2% 5.5% 0.4% 0.7% 11.7%
Descanso / Vacaciones 2.8% 5.4% 0.2% 0.7% 9.2%
Religioso 1.8% 3.6% 0.1% 0.5% 6.1%
Cultural 2.2% 2.8% 0.1% 0.5% 5.5%
Turismo de Aventura 2.8% 2.1% 0.0% 0.4% 5.3%
Negocios 1.0% 1.4% 0.1% 0.1% 2.7%
Deportivo 1.1% 0.8% 0.0% 0.1% 2.0%
Compra de artesanias 0.9% 0.1% 0.0% 0.0% 1.0%
Ecoturismo 0.7% 0.0% 0.1% 0.1% 0.9%
Gastrondmico 0.3% 0.0% 0.0% 0.0% 0.3%
Salud 0.1% 0.0% 0.0% 0.1% 0.1%
Otro 0.1% 0.3% 0.1% 0.1% 0.6%
No Contesto 21.0% 27.4% 2.3% 3.8% 54.6%

Total 39.8% 49.5% 3.5%  7.2% 100.0%
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Resumen Resultados

Con que sitios compararia la Region

Razones de Com

aracion con la Regién

Familia /

Adultos

No

Familia /

Adultos

No

Concepto Millenials e Mayaresill Contesta Total Concepto Millenials e Mayorealll Contesta Total

Ninguno 4.8% 4.2% 0.2% 0.8% 10.0%: Concepto 0.9% 0.8% 0.2% 0.1% 2.0%
Zacatecas, Zac. 2.3% 3.4% 0.2% 0.3% 6.2%: Total 0.3% 1.2% 0.1% 0.1% 1.8%
Guanajuato, Gto. 0.9% 2.0% 0.2% 0.2% 3.3%: {Arquitectura Colonial 1.2% 0.3% 0.0% 0.2% 1.8%
Querétaro, Qro. 0.5% 1.1% 0.0% 0.0% 1.6%: {Hospitalidad de la gente 0.9% 0.5% 0.1% 0.0% 1.5%
Chihuahua, Chih. 0.0% 0.5% 0.0% 0.1% 0.7%: |Bellezas Naturales 0.2% 0.8% 0.2% 0.3% 1.5%
Tlaxcala, Tlax. 0.2% 0.3% 0.0% 0.0% 0.5%: iClima 0.3% 0.9% 0.0% 0.0% 1.2%
Nuevo Ledn 0.3% 0.1% 0.1% 0.0% 0.5%: :Historia 0.8% 0.2% 0.0% 0.0% 1.0%
Real de Catorce, S.L.P. 0.2% 0.1% 0.0% 0.0% 0.3%: |Lugares Turisticos 0.3% 0.3% 0.1% 0.0% 0.8%
Venado, S.L.P. 0.2% 0.0% 0.0% 0.0% 0.2%: {Ambiente 0.1% 0.4% 0.0% 0.0% 0.5%
Ciudad de México 0.1% 0.1% 0.0% 0.0% 0.2%: :Iglesias 0.3% 0.1% 0.0% 0.1% 0.5%
Rioverde, S.L.P. 0.0% 0.1% 0.0% 0.1% 0.2%: {Ambiente 0.5% 0.0% 0.0% 0.0% 0.5%
Santa Maria del Rio, S.L.P. 0.1% 0.1% 0.0% 0.0% 0.2%: |Religion y cultura 0.1% 0.3% 0.0% 0.0% 0.4%
Mineral de Pozos, Gto. 0.0% 0.2% 0.0% 0.0% 0.2%: iFlora y Fauna 0.1% 0.2% 0.0% 0.0% 0.3%
San Luis Potosi, S.L.P. 0.2% 0.0% 0.0% 0.0% 0.2%: iActividades Culturales 0.3% 0.0% 0.0% 0.0% 0.3%
Xilitla, S.L.P. 0.1% 0.0% 0.0% 0.0% 0.1%: Gastronomia 0.2% 0.1% 0.0% 0.0% 0.3%
Talpa de Allende, Jal. 0.0% 0.0% 0.1% 0.0% 0.1%: {Economia 0.2% 0.1% 0.0% 0.0% 0.3%
Agualeguas, N.L. 0.0% 0.1% 0.0% 0.0% 0.1%: :Tamafio de Territorio 0.1% 0.0% 0.0% 0.1% 0.2%
Holanda 0.0% 0.0% 0.1% 0.0% 0.1% #iREF! 32.8% 43.1% 2.7% 6.2% 84.9%
Alaquines, S.L.P. 0.0% 0.0% 0.0% 0.1% 0.1% Total 39.8% 49.5% 3.5% 7.2% 100.0%
Tamaulipas 0.1% 0.0% 0.0% 0.0% 0.1%
Huasteca 0.1% 0.0% 0.0% 0.0% 0.1%
No Contesto 29.5% 37.1% 2.5% 5.6% 74.7%

Total 39.8%  49.5% 3.5% 7.2% 100.0%
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Resumen Resultados

Medio por el que se enteré o conoce region

Recordacion de Publicidad con Imagen

Familia /

Adultos

No

Familia /

Adultos

No

SAN LUIS POTOSI

Concepto Millenials T el o Total Concepto Millenials —— e (@ Total
Familiares o amigos 9.5% 12.4% 1.1% 1.6% 24.6%: | Si 25.2% 26.9% 0.9% 3.5% 56.5%
Internet 4.6% 5.1% 0.1% 0.9% 10.7%: : No 12.9% 20.4% 2.2% 3.3% 38.7%
Redes Sociales 2.3% 2.4% 0.1% 0.2% 5.0%: i No contesto 1.8% 2.2% 0.4% 0.4% 4.8%
Folletos 2.3% 1.8% 0.1% 0.5% 4.7% Total 39.8%: 49.5% 3.5% 7.2%  100.0%
Agencia de Viajes 1.2% 1.6% 0.0% 0.4% 3.3% Lugar de Recordaci()n de la Publicidad
Television 1.4% 1.6% 0.0% 0.1% 3.2% i
Revista 0.8% 0.4% 0.0% 0.0% 1.2% Concepto Millenials I:aG"T:'IIl:'aOI ::Yu::ess Conrt:Sto Total
Radio 0.4% 0.3% 0.1% 0.1% 1.0%; iFamiliaresy amigos 9.4% 9.4% 0.0% 1.1% 19.9%.
Periodico 0.2% 0.1% 0.0% 0.0% 0.3%; iInternet 7.0% 6.8% 0.2% 0.9% 14.9%
Otro 0.2% 2.1% 0.2% 0.3% 2.8% iEspectaculares 3.5% 3.1% 0.0% 0.7% 7.2%
No contesto 16.8% 21.6% 1.8% 3.0% 43.1% |Television 3.1% 3.9% 0.0% 0.0% 7.0%

Total 39.8% 49.5% 3.5% 7.2% 100.0%  Folletos 1.3% 1.5% 0.2% 0.4% 3.5%
Periodico 0.9% 1.8% 0.2% 0.0% 2.8%

Radio 0.4% 1.1% 0.2% 0.2% 2.0%

Revista 0.4% 0.4% 0.0% 0.0% 0.9%

No contesto 13.8% 21.4% 2.6% 3.9% 41.8%

Total 39.8% 49.5% 3.5% 7.2% 100.0%
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Resumen Resultados

Evaluacion de los sitios y atractivos turisticos Evaluacion de la Experiencia de viaje en el destino

Concepto Millenials Fae;“"::)ao’ I::“:;i Con'::sto Total Concepto Millenials Fa‘:i:ol ;:":;ss &n'::sto Total
Excelente 12.9% 19.3% 1.3% 2.2% 35.7% Excelente 12.3% 19.9% 1.1% 2.2% 35.4%
Bueno 20.1% 21.2% 1.8% 3.1% 46.2% Bueno 19.0% 19.7% 2.2% 3.3% 44.2%
Regular 5.0% 5.5% 0.2% 0.4% 11.2% Regular 5.7% 3.3% 0.0% 0.4% 9.4%
Malo 1.1% 0.0% 0.0% 0.2% 1.3% Malo 0.7% 0.4% 0.0% 0.0% 1.1%:
Pésimo 0.2% 0.2% 0.0% 0.0% 0.4% Pésimo 0.2% 0.0% 0.0% 0.0% 0.2%
No Contesto 0.4% 3.3% 0.2% 1.3% 5.3% :No Contesto 2.0% 6.1% 0.2% 1.3% 9.6%
Total 39.8% 49.5% 3.5% 7.2% 100.0% Total 39.8% 49.5% 3.5% 7.2% 100.0%

Evaluacion de la Calidad de la Infraestructura Turistica Evaluacion de la hospitalidad de los residentes

Concepto Millenials Fae__m::)a o/ 3:":;55 Conrt:sto Total Concepto Millenials Faen-:l i:ol aidylﬁ'iss Oonli:sto Total
Excelente 7.9% 14.0% 0.9% 1.5% 24.3% Excelente 15.3% 21.7% 1.1% 3.1% 41.1%
Bueno 19.9% 19.5% 1.8% 2.4% 43.5% Bueno 15.8% 18.2% 2.2% 2.0% 38.1%
Regular 8.5% 9.2% 0.7% 2.0% 20.4% Regular 5.7% 3.5% 0.0% 0.4% 9.6%
Malo 1.3% 1.5% 0.0% 0.0% 2.8% iMalo 0.2% 0.2% 0.0% 0.0% 0.4%
Pésimo 0.7% 0.2% 0.0% 0.0% 0.9% Pésimo 0.4% 0.7% 0.0% 0.0% 1.1%:
No Contesto 1.5% 5.0% 0.2% 1.3% 8.1% No Contesto 2.4% 5.3% 0.2% 1.8% 9.6%
Total 39.8% 49.5% 3.5% 7.2% 100.0% Total 39.8% 49.5% 3.5% 7.2% 100.0%

Evaluacion de la Imagen del Destino Evaluacion de la limpieza en calles y areas publicas

Concepto Millenials Faa;m:.i:aol GQV‘L‘; mn'::sto Total Concepto Millenials Fae'_“:":o/ nl::u:::s Con’t:sto Total
Excelente 10.5% 16.6% 2.0% 1.8% 30.9% iExcelente 5.9% 9.8% 0.2% 1.5% 17.5%
Bueno 19.7% 20.1% 1.1% 2.4% 43.3% Bueno 14.7% 18.4% 2.8% 2.0% 37.9%
Regular 7.2% 6.3% 0.2% 1.1% 14.9% Regular 12.5% 10.3% 0.2% 1.5% 24.5%
Malo 0.7% 0.4% 0.0% 0.0% 1.1% Malo 3.1% 2.6% 0.0% 0.0% 5.7%
Pésimo 0.2% 0.2% 0.0% 0.0% 0.4% Pésimo 2.4% 1.3% 0.0% 0.0% 3.7%
No Contesto 1.5% 5.7% 0.2% 2.0% 9.4% No Contesto 1.3% 7.0% 0.2% 2.2% 10.7%
Total 39.8% 49.5% 3.5% 7.2% 100.0% Total 39.8% 49.5% 3.5% 7.2% 100.0%
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Resumen Resultados

Evaluacion del transporte publico local

Evaluacion de la sefalética en el destino

Concepto Millenials Fac:-: Ili’aol 3:":::5 COnrt:sto Total Concepto Millenials Fac:: Ili,aol :::u(l)t:ess mn::sto Total
Excelente 4.2% 6.8% 0.0% 0.9% 11.8% Excelente 6.6% 11.2% 0.4% 1.3% 19.5%
Bueno 16.2% 13.3% 1.8% 1.8% 33.0% Bueno 19.5% 18.8% 2.4% 2.0% 42.7%
Regular 9.0% 7.7% 0.2% 0.7% 17.5% Regular 8.1% 7.4% 0.2% 1.3% 17.1%
Malo 2.8% 2.4% 0.0% 0.2% 5.5% Malo 2.0% 2.4% 0.0% 0.4% 4.8%
Pésimo 0.2% 0.2% 0.0% 0.0% 0.4% Pésimo 0.9% 1.1% 0.0% 0.2% 2.2%
No Contesto 7.4% 19.0% 1.5% 3.7% 31.7% No Contesto 2.8% 8.5% 0.4% 2.0% 13.8%

Total 39.8%: 49.5% 3.5%  7.2%  100.0% Total 39.8%: 49.5% 3.5% 7.2%  100.0%
Evaluacion de la percepcion de seguridad Evaluacion de la disponibilidad de informacion turistica

Concepto Millenials Fa(:: I|i:ao/ I\I::u‘l)t':ss Gonli:sto Total Concepto Millenials Fa(:: I|i:aol I\I::u(l)t;ss mn:zsto Total
Excelente 7.9% 15.8% 0.9% 2.4% 26.9% Excelente 11.2% 14.2% 0.4% 2.2% 28.0%
Bueno 16.6% 16.2% 2.2% 1.8% 36.8% Bueno 19.3% 18.2% 2.2% 1.5% 41.1%
Regular 8.3% 7.0% 0.2% 1.1% 16.6% Regular 6.1% 7.4% 0.7% 1.3% 15.5%
Malo 2.8% 1.3% 0.0% 0.2% 4.4% Malo 0.2% 1.1% 0.0% 0.0% 1.3%
Pésimo 1.1% 1.1% 0.0% 0.2% 2.4% Pésimo 0.9% 0.4% 0.0% 0.2% 1.5%
No Contesto 3.1% 8.1% 0.2% 1.5% 12.9% No Contesto 2.2% 8.1% 0.2% 2.0% 12.5%

Total 39.8%: 49.5% 3.5% 7.2% 100.0% Total 39.8%  49.5% 3.5% 7.2% 100.0%

Evaluacion de la sefialética para llegar al destino Evaluacién de la calidad / precio del destino

Concepto Millenials Fac:: IIi’aol I\I::u:;ss COn't:sto Total Concepto Millenials Fac:: I:,ao/ ::u(l)troess Conrtte,sto Total
Excelente 6.3% 10.7% 0.4% 1.3% 18.8% Excelente 10.3% 11.4% 0.9% 1.5% 24.1%
Bueno 19.9% 20.1% 2.6% 1.8% 44.4% Bueno 18.4% 22.3% 2.2% 2.6% 45.5%
Regular 7.7% 7.9% 0.2% 2.0% 17.7% Regular 5.9% 5.7% 0.2% 0.7% 12.5%
Malo 2.8% 2.6% 0.0% 0.0% 5.5% Malo 0.4% 0.2% 0.0% 0.0% 0.7%
Pésimo 0.7% 1.1% 0.0% 0.2% 2.0% Pésimo 1.1% 0.9% 0.0% 0.0% 2.0%
No Contesto 2.4% 7.0% 0.2% 2.0% 11.6% No Contesto 3.7% 9.0% 0.2% 2.4% 15.3%

Total 39.8% 49.5% 3.5% 7.2% 100.0% Total 39.8% 49.5% 3.5% 7.2% 100.0%
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Resumen Resultados

Evaluacion de los estacionamientos

Evaluacion de vendedores

Concepto Millenials Fa(::":o/ :::“:;ss mn'::sto Total (CELE ) et Fa;::ol n‘::yu:::s conl;:sto A
Excelente 6.6% 11.6% 0.9% 1.3% 20.49 {EXcelente L 9.8% 0.2% 0.9% 19.0%
Bueno 14.0% 16.8% 1.8% 1.8% 34,49 {BUenO 16.0% 16.2% 2.2% 1.8% 36.1%
Regular 9.8% 10.9% 0.4%  11% 22,30 Regular 7:4% A7) Uil e EUE
Malo 2.8% 3.1% 0.0%  0.4% 6.3%) Ml Saks Saks (IEA e
Pésimo 2.0% 1.1% 0.0%  0.0% 3.1%] Pesimo Ll L 0.0%| _ 0.0% 3.1%
No Contesto 4.6% 5.9% 0.4%  2.6% 13.6%, | No Contesto hI/E LA 0.2%| __2.2% 14.2%

Total 39.8%: 49.5% 3.5% 7.2% 100.0% Total 39.8%: 49.5% 3.5%: 7.2%; 100.0%
Evaluacién de las artesanias Evaluacion de la contaminacion

Concepto Millenials | Fomiea / a;v‘i":s o Total Concepto Milenials | Fomia [ dutos N el TOMl
Excelente 11.4% 14.2% 0.4% 1.8% 27.8% Excelente 7.2% 9.6% 1.3% 1.1% 19.3%:
Bueno 18.8% 20.1% 1.5% 2.8% 43.3% |Bueno 12.0% 13.3% 1.3% 2.0% 28.7%
Regular 5.0% 9.0% 1.3% 0.9% 16.2% {Regular 12.0% 10.7% 0.4% 1.5% 24.7%
Malo 1.1% 1.5% 0.0% 0.2% 2.8% |Malo 1.5% 2.4% 0.0% 0.2% 4.2%
Pésimo 0.9% 0.7% 0.0% 0.0% 1.5% |Pésimo 2.8% 1.5% 0.0% 0.0% 4.4%
No Contesto 2.6% 3.9% 0.2% 1.5% 8.3% |No Contesto 4.2% 11.8% 0.4% 2.4% 18.8%

Total 39.8% 49.5% 3.5% 7.2% 100.0% Total 39.8% 49.5% 3.5% 7.2% 100.0%
Evaluacion de la gastronomia Evaluacién de sanitarios
Excelente 14.0% 18.2% 1.1% 2.8% 36.1%) | Excelente 5.3% 5.9% 0.0% 0.9% 12.0%
Bueno 18.4% 21.0% 1.5% 3.1% 44.0%; |Bueno 15.3% 14.7% 1.3% 1.8% 33.0%
Regular 4.2% 5.0% 0.7% 0.2% 10.1% |Reqular 10.3% 13.1% 0.9% 2.2% 26.5%
Malo 0.7% 0.4% 0.0% 0.0% 1.1% Malo 3.1% 6.8% 0.9% 0.4% 11.2%
Pésimo 0.2% 0.4% 0.0% 0.0% 0.7% Pésimo 2.6% 2.0% 0.2% 0.0% 4.8%
No Contesto 2.4% 4.4% 0.2% 1.1% 8.1% i No Contesto 3.3% 7.0% 0.2% 2.0% 12.5%
Total 39.8%: 49.5% 3.5% 7.2% 100.0% Total 39.8% 49.5% 3.5% 7.2% 100.0%
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Resumen Resultados

Regresaria al Destino

Concepto Millenials FaGn: I:’ao/ hl::::roess Oon:te,sto Total
Definitivamente si 25.2% 36.3% 2.8% 5.0% 69.4%
Probablemente si 13.6% 12.5% 0.7% 1.3% 28.0%
Probablemente no 0.4% 0.4% 0.0% 0.0% 0.9%
Definitivamente no 0.7% 0.0% 0.0% 0.0% 0.7%
No Contesto 0.0% 0.2% 0.0% 0.9% 1.1%
Total 39.8%: 49.5% 3.5% 7.2% 100.0%
Recomendaria el Destino
Concepto Millenials Fac;: I:’ao/ 3:;:;1 Con|::sto Total
Definitivamente si 28.4% 36.5% 3.1% 5.0% 73.1%
Probablemente si 9.8% 12.0% 0.4% 1.3% 23.6%
Probablemente no 1.3% 0.2% 0.0% 0.0% 1.5%
Definitivamente no 0.2% 0.4% 0.0% 0.0% 0.7%
No Contesto 0.0% 0.2% 0.0% 0.9% 1.1%
Total 39.8%: 49.5% 3.5% 7.2%  100.0%
SAN LUIS POTOSI . N - . ﬁ“;;fm
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Resumen Resultados

Ciudad de Origen

Ciudad de Origen

Concepto Millenials “;;o [ pautos | Total
Monterrey, N.L. 10.5% 9.8% 1.1% 0.7% 22.1%
Saltillo, Coah. 2.0% 3.1% 0.0% 0.4% 5.5%
San Luis Potosi, S.L.P. 1.8% 2.4% 0.7% 0.2% 5.0%
Ciudad de México 1.1% 2.6%: 0.4% 0.7%; 4.8%|
Texas, E.U. 1.1% 2.4% 0.0% 0.4% 3.9%
Parras, Coah. 1.3% 0.7% 0.0% 0.2% 2.2%
Tampico, Tams. 1.1%! 0.7% 0.0% 0.2% 2.0%
Zacatecas, Zac. 0.7% 0.9% 0.0% 0.4% 2.0%
San Nicolas de los Garza, N.L. 0.9% 0.9% 0.2% 0.0% 2.0%
Querétaro, Qro. 0.9% 0.9% 0.0% 0.0% 1.8%
Guadall Zac. 1.1% 0.7% 0.0% 0.0% 1.8%|
Monclova, Coah. 0.9% 0.9% 0.0% 0.0% 1.8%|
Cadereyta, N.L. 0.2% 1.5% 0.0% 0.0% 1.8%|
Apodaca, N.L. 0.7% 1.1% 0.0% 0.0% 1.8%|
Guadalajara, Jal. 0.4% 0.4% 0.0% 0.2% 1.1%|
Reynosa, Tams. 0.4% 0.2% 0.0% 0.2% 0.9%
Guanajuato, Gto. 0.2% 0.7% 0.0% 0.0% 0.9%
Laredo, Tams. 0.0% 0.9% 0.0% 0.0% 0.9%
Matehuala, S.L.P. 0.4% 0.2% 0.0% 0.2% 0.9%
Puebla, Pue. 0.7% 0.2% 0.0% 0.0% 0.9%
Rioverde, S.L.P. 0.7% 0.2% 0.0% 0.0% 0.9%
Matamoros, Tams. 0.0% 0.2% 0.0% 0.4% 0.7%
Colima, Col. 0.4% 0.2% 0.0% 0.0% 0.7%
Durango, Dgo. 0.0% 0.7% 0.0% 0.0% 0.7%
Culiacan, Sin. 0.4% 0.0% 0.2% 0.0% 0.7%
Mexicali, B.C. 0.4% 0.2% 0.0% 0.0% 0.7%
Aguascalientes, Ags. 0.4% 0.0% 0.0% 0.2% 0.7%
Moctezuma, S.L.P. 0.2% 0.2% 0.0% 0.0% 0.4%
Torreén, Coah. 0.2% 0.2% 0.0% 0.0% 0.4%
Morelia, Mich. 0.2% 0.2% 0.0% 0.0% 0.4%
Hermosillo, Son. 0.0% 0.4% 0.0% 0.0% 0.4%
Pachuca, Hgo. 0.4% 0.0% 0.0% 0.0% 0.4%
Venado, S.L.P. 0.0% 0.4% 0.0% 0.0% 0.4%
Mérida, Yuc. 0.4% 0.0% 0.0% 0.0% 0.4%
Ciudad Victoria, Tams. 0.0% 0.4% 0.0% 0.0% 0.4%
Ciudad Valles, S.L.P. 0.2% 0.2% 0.0% 0.0% 0.4%
Galeana, N.L. 0.2% 0.2% 0.0% 0.0% 0.4%
Irapuato, Gto. 0.0% 0.4% 0.0% 0.0% 0.4%
Tantoyuca, Ver. 0.0% 0.4% 0.0% 0.0% 0.4%
Allende, Coah. 0.0% 0.4% 0.0% 0.0% 0.4%
Chihuahua, Chih. 0.2% 0.2% 0.0% 0.0% 0.4%
Wisconsin, E.U. 0.0% 0.2% 0.0% 0.0% 0.2%
El Naranjo, S.L.P. 0.0% 0.0% 0.0% 0.2% 0.2%
Benito Judrez, CDMX 0.0% 0.2% 0.0% 0.0% 0.2%
Ledn, Gto. 0.0% 0.2% 0.0% 0.0% 0.2%
Canctin, Q. Roo 0.0% 0.2% 0.0% 0.0% 0.2%

Concepto Millenials "‘;;o’ Ao | conosy|  Total
Dr. Arroyo, N.L. 0.0% 0.2% 0.0% 0.0% 0.2%
Celaya, Gto. 0.0% 0.2% 0.0% 0.0% 0.2%
Santa Maria del Rio, S.L.P. 0.0% 0.2% 0.0% 0.0% 0.2%
Villa Hidalgo, S.L.P. 0.2% 0.0% 0.0% 0.0% 0.2%
Villa de Arriaga, S.L.P. 0.2% 0.0% 0.0% 0.0% 0.2%
Oakville, Can. 0.0% 0.2% 0.0% 0.0% 0.2%
Xilitla, S.L.P. 0.0% 0.2% 0.0% 0.0% 0.2%
Ciudad del Maiz, S.L.P. 0.2% 0.0% 0.0% 0.0% 0.2%
Madrid, Esp. 0.2% 0.0% 0.0% 0.0% 0.2%
Charcas 0.2% 0.0% 0.0% 0.0% 0.2%
San Juan de los Lagos, Jal. 0.0% 0.2% 0.0% 0.0% 0.2%
Guadalupe, N.L. 0.2% 0.0% 0.0% 0.0% 0.2%
Estado de México 0.2% 0.0% 0.0% 0.0% 0.2%
Tepic, Nay. 0.0% 0.2% 0.0% 0.0% 0.2%
Cuernavaca, Mor. 0.0% 0.2% 0.0% 0.0% 0.2%|
Alvaro Obregén, CDMX 0.2% 0.0% 0.0% 0.0% 0.2%
Tuxpan, Ver. 0.0% 0.2% 0.0% 0.0% 0.2%
San Pedro Garza Garcia, N.L. 0.0% 0.0% 0.0% 0.2% 0.2%
Ciudad Fernandez, S.L.P. 0.0% 0.2% 0.0% 0.0% 0.2%
Valle Hermoso, Tams. 0.0% 0.2% 0.0% 0.0% 0.2%
Xalapa, Ver. 0.0% 0.2% 0.0% 0.0% 0.2%
Pueblo Viejo, Ver. 0.2% 0.0% 0.0% 0.0% 0.2%
Miami, Fl. E.U. 0.2% 0.0% 0.0% 0.0% 0.2%
Gustavo A. Madero, CDMX 0.2% 0.0% 0.0% 0.0% 0.2%
Soledad de Graciano Sanchez, S.L.P. 0.0% 0.2% 0.0% 0.0% 0.2%|
Zapopan, Jal. 0.0% 0.2% 0.0% 0.0% 0.2%
San Cristobal de las Casas, Chis. 0.2% 0.0% 0.0% 0.0% 0.2%
Lagos de Moreno, Jal. 0.2% 0.0% 0.0% 0.0% 0.2%|
Nueva Rosita, San Juan de Sabinas, Ci 0.0% 0.2% 0.0% 0.0% 0.2%
Santiago, San Pedro, Coah. 0.0% 0.2% 0.0% 0.0% 0.2%
Salamanca, Gto. 0.0% 0.2% 0.0% 0.0% 0.2%
Orizaba, Ver. 0.0% 0.2% 0.0% 0.0% 0.2%
Oaxaca, Oax. 0.2% 0.0% 0.0% 0.0% 0.2%
Cuatro Ciénegas, Coah. 0.2% 0.0% 0.0% 0.0% 0.2%
Ciudad Mante, Tams. 0.2% 0.0% 0.0% 0.0% 0.2%
Tllinois, Chic. E.U. 0.0% 0.2% 0.0% 0.0% 0.2%
Ecatepec, Edo. Méx. 0.0% 0.2% 0.0% 0.0% 0.2%
Gomez Palacio, Dgo. 0.0% 0.2% 0.0% 0.0% 0.2%
Toluca, Edo. Méx. 0.2% 0.0% 0.0% 0.0% 0.2%
Paris, Francia 0.0% 0.0% 0.0% 0.2% 0.2%
Veracruz, Ver. 0.0% 0.2% 0.0% 0.0% 0.2%
Jerez, Zac. 0.0% 0.0% 0.0% 0.2% 0.2%
Huasteca 0.2% 0.0% 0.0% 0.0% 0.2%
Los Mochis, Sin. 0.2% 0.0% 0.0% 0.0% 0.2%
No Contesto 4.8% 7.2% 0.9% 1.8%: 14.7%

Total 39.8%  49.5% 3.5% 7.2%; 100.0%
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Resumen Resultados

Estado de Origen del Entrevistado

Concepto Millenials Fa;:l i:ol I::::;ss mn:sto Total
Nuevo Ledn 12.3% 14.7% 1.3% 0.9% 29.1%
Coahuila 4.8% 4.8% 0.0% 0.4% 10.1%
San Luis Potosi 3.5% 3.3% 0.2% 0.4% 7.4%
Tamaulipas 2.0% 3.1% 0.0% 0.7% 5.7%
Estados Unidos 1.3% 2.8% 0.0% 0.4% 4.6%
Zacatecas 0.9% 1.3% 0.0% 0.2% 2.4%
Ciudad de México 0.4% 1.3% 0.2% 0.2% 2.2%
Querétaro 0.9% 1.1% 0.0% 0.0% 2.0%
Estado de México 1.1% 0.4% 0.0% 0.2% 1.8%
Veracruz 0.2% 1.5% 0.0% 0.0% 1.8%
Guanajuato 0.0% 1.5% 0.0% 0.0% 1.5%
Jalisco 0.9% 0.7% 0.0% 0.0% 1.5%
Sinaloa 0.9% 0.0% 0.2% 0.0% 1.1%
Durango 0.0% 0.9% 0.0% 0.0% 0.9%
Chihuahua 0.2% 0.4% 0.0% 0.0% 0.7%
Puebla 0.7% 0.0% 0.0% 0.0% 0.7%
Sonora 0.2% 0.4% 0.0% 0.0% 0.7%
Yucatan 0.4% 0.2% 0.0% 0.0% 0.7%
Baja California 0.2% 0.2% 0.0% 0.0% 0.4%
Hidalgo 0.4% 0.0% 0.0% 0.0% 0.4%
Aguascalientes 0.0% 0.0% 0.0% 0.2% 0.2%
Colima 0.2% 0.0% 0.0% 0.0% 0.2%
Chiapas 0.2% 0.0%; 0.0% 0.0% 0.2%
Michoacén 0.0% 0.2% 0.0% 0.0% 0.2%
Morelos 0.0% 0.2% 0.0% 0.0% 0.2%
Nayarit 0.0% 0.2% 0.0% 0.0% 0.2%
Canada 0.0% 0.2% 0.0% 0.0% 0.2%
Esparia 0.2% 0.0% 0.0% 0.0% 0.2%
Colombia 0.0% 0.2% 0.0% 0.0% 0.2%
Francia 0.0% 0.0% 0.0% 0.2% 0.2%
No contesto 7.9% 9.6% 1.5% 3.3% 22.3%
AN TLIE ROTOST Total 39.8% 49.5% 3.5% 7.2% 100.0% &
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Resumen Resultados

Sexo del entrevistado

Concepto Millenials FaGn-: Ii:OI 3:::; Conlt:sto Total

Mujer 19.5% 18.8% 0.7% 2.2% 41.1%
Hombre 17.5% 25.4% 2.6% 2.0% 47.5%
No contesto 2.8% 5.3% 0.2% 3.1% 11.4%

Total 39.8% 49.5% 3.5%: 7.2% 100.0%

Ocupacion de los Entrevistados
Concepto Millenials Faa;m:z / I\I::u:::s Conl::sto Total

Labores del Hogar 10.7% 9.8% 0.0% 1.1% 21.7%
Retirado / Jubilado 1.8% 8.3% 2.0% 0.7% 12.7%
Empleado Privado 3.9% 7.2% 0.2% 1.1% 12.5%
Empleado de Gobierno 10.9% 0.4% 0.0% 0.2% 11.6%
Estudiante 3.1% 7.9% 0.2% 0.2% 11.4%
Empresario 1.8% 5.0% 0.2% 0.0% 7.0%
Comerciante 1.8% 3.1% 0.2% 0.7% 5.7%
Un oficio (plomero, carpinte 0.9% 2.8% 0.0% 0.0% 3.7%
Desempleado 0.7% 1.3% 0.0% 0.4% 2.4%
Por cuenta propia 0.7% 0.2% 0.0% 0.0% 0.9%
Otro 0.7% 0.2% 0.4% 0.0% 1.3%
No Contesto 3.1% 3.1% 0.2% 2.8% 9.2%

Total 39.8% 49.5% 3.5% 7.2% 100.0%
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Resumen Resultados

Lugar de Encuesta

Concepto Monterrey CDMX Guadalajara R;agji;)’n Cig;;adses Conlt:sto Total
Guadalcazar 2.8% 0.2% 0.0% 0.4% 6.1% 1.3% 10.9%
Villa de la Paz 2.0% 0.2% 0.0% 0.7% 6.3% 1.8%) 10.9%
Venado 4.8% 0.0% 0.2% 0.7% 4.8% 0.4% 10.9%
Charcas 1.1% 0.7% 0.2% 0.9% 6.8% 1.3%) 10.9%
Matehuala 4.6% 1.8% 0.7% 3.3% 17.1% 5.5% 32.8%
Real de Catorce 6.8% 2.0% 0.0% 1.8% 8.5% 4.4% 23.4%

Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%
Frecuencia con que vista el Destino

Concepto Monterrey CDMX Guadalajara R;:iizn Cig:;:ses Conlt:sto Total
Primera vez 7.4% 2.0% 0.4% 3.5% 19.0% 3.7% 36.1%
Una vez al afio 6.8% 1.1% 0.2% 1.3% 10.1% 4.6% 24.1%
Dos veces al afio 3.9% 0.7% 0.2% 1.5% 8.1% 1.8% 16.2%
Tres 0 mas veces al afio 3.9% 1.1% 0.2% 1.3% 12.3% 4.4% 23.2%
No contesto 0.0% 0.0% 0.0% 0.0% 0.2% 0.2% 0.4%

Total 22.1% 4.8% 1.1% 7.7% 49.7%  14.7% 100.0%
Noches que permanecera en la Region

Concepto Monterrey CDMX Guadalajara R::iig" Ci:;:lses Con:::sto Total
Ninguna 1.5% 0.2% 0.0% 0.9% 4.2% 1.5% 8.3%
Una noche 2.8% 1.8% 0.0% 0.9% 8.3% 1.8%) 15.5%
Dos noches 5.5% 0.7% 0.7% 3.1% 14.7% 2.0% 26.5%
Tres noches 4.6% 0.2% 0.2% 2.0% 6.8% 1.5% 15.3%
Cuatro noches 1.8% 0.9% 0.0% 0.4% 3.3% 0.7%| 7.0%
Cinco noches 2.2% 0.2% 0.2% 0.2% 2.8% 0.2% 5.9%
Seis noches 0.2% 0.2% 0.0% 0.0% 0.7% 0.0% 1.1%
Siete noches 0.7% 0.0% 0.0% 0.0% 1.3% 0.7% 2.6%
Ocho noches 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.4%
Diez noches 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Once noches 0.2% 0.2% 0.0% 0.0% 1.1% 0.0%) 1.5%
No contesto 2.6% 0.4% 0.0% 0.2% 5.5% 6.3%) 15.1%

Total 22.1% 4.8% 1.1% 7.7%: 49.7% 14.7% 100.0%
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Resumen Resultados

Lugar donde se esta hospedando

Concepto Monterrey CDMX Guadalajara Regl .i,': n G?;raadses Cnn:sto Total

Hotel 11.8% 3.5% 0.4% 4.4% 26.3%: 10.7% 57.1%
Familia / Amigos 7.9% 0.9% 0.4% 2.6% 17.5% 3.3% 32.6%!
Acampara 0.9% 0.4% 0.0% 0.2% 1.8%: 0.2% 3.5%
No contesto 1.5% 0.0% 0.2% 0.4% 4.2% 0.4% 6.8%

Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7%: 100.0%

Nombre Hotel donde Hospeda
Concepto Monterrey CDMX Guadalajara R::.',o n Gg;;adses Con::sto Total
Hotel Nueva Paz, Villa de la Paz 0.7%: 0.2% 0.0%: 0.4% 3.1%: 1.5% 5.9%:
Hotel Casa Real, Matehuala 0.7% 0.4% 0.2% 0.2% 3.5% 0.4% 5.5%
Hotel Posada Real, Matehuala 0.4% 0.2% 0.0% 0.9% 0.7% 3.3% 5.5%
Las Palmas Midway Inn, Matehuala 0.4% 0.2% 0.0% 0.4% 2.8% 0.4% 4.4%
Hotel El Real, Catorce 1.8% 0.2% 0.0% 0.0% 1.3% 0.9% 4.2%
Posada el Minero, Catorce 2.0% 0.4% 0.0%: 0.2% 0.9% 0.7% 4.2%
Hotel Casino del Valle, Matehuala 0.7% 0.0% 0.0% 0.4% 2.6%! 0.0% 3.7%
Hotel Amor y Paz, Catorce 0.7% 0.0% 0.0% 0.0% 0.4% 2.4% 3.5%
Meson del Refugio, Catorce 1.1% 0.2% 0.0%: 0.4% 1.3% 0.0%! 3.1%:
Hotel El Rincon del Pintor, Catorce 0.2% 0.2% 0.0% 0.2% 1.8% 0.0% 2.4%
Hotel Maria Bonita, Matehuala 0.4% 0.7% 0.0% 0.0% 0.7% 0.0% 1.8%
Hotel La Hacienda, Venado 1.1% 0.0% 0.0% 0.0% 0.4% 0.2% 1.8%
Hotel Del Parque, Matehuala 0.2% 0.0% 0.4% 0.2% 0.7% 0.0% 1.5%:
Hotel Maria Esther, Matehuala 0.0%: 0.0% 0.0%: 0.2% 0.7% 0.2% 1.1%
Hotel Meson de la Abundancia, Catorce 0.2% 0.2% 0.0% 0.0% 0.4% 0.0% 0.9%
Hotel Gran Rio, Venado 0.7% 0.0% 0.0% 0.2% 0.0% 0.0% 0.9%:
Hotel Mineria, Charcas 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Hotel Mina Real, Catorce 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.4%
Refugio Romano Eco Hotel, Catorce 0.0% 0.2% 0.0% 0.0% 0.2% 0.0% 0.4%
Hotel El Malacate, Charcas 0.2% 0.0% 0.0% 0.0% 0.2% 0.0% 0.4%
Hotel Quinta Puesta del Sol, Catorce 0.2% 0.0% 0.0% 0.0% 0.0% 0.2% 0.4%
Hotel Casa Blanca, Matehuala 0.0%: 0.0% 0.0%: 0.0%! 0.4% 0.0%! 0.4%!
Hotel Rosas, Charcas 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.4%
Hotel Ruinas del Real, Catorce 0.0% 0.0% 0.0% 0.2% 0.0% 0.0% 0.2%:
Hotel Punta del Cielo, Catorce 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
Hotel El Rincén Magico, Catorce 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
Hotel La Carreta, Matehuala 0.0%: 0.0% 0.0%: 0.0%! 0.2% 0.0%! 0.2%!
Hotel Real de Alamos, Catorce 0.0% 0.0% 0.0% 0.0% 0.0% 0.2% 0.2%
Hotel Tony John, Charcas 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
Hotel Real de Alcazar, Guadalcazar 0.0% 0.0% 0.0% 0.0% 0.0% 0.2% 0.2%:
Hotel Monterrey, Matehuala 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
Hotel La Purisima , Venado 0.2% 0.0% 0.0% 0.0% 0.0% 0.0% 0.2%;
Suite Corona 0.0% 0.0% 0.0% 0.0% 0.0% 0.2% 0.2%:
Hospedaje Alex, Catorce 0.0% 0.2% 0.0% 0.0% 0.0% 0.0% 0.2%
San Pancho 0.0% 0.0% 0.0% 0.2% 0.0% 0.0% 0.2%
No contesto 10.3% 1.3% 0.4% 3.3% 24.9%: 3.7% 44.0%
SAN LUIS POTOSI Total 22.1% 4.8% 1.1%: 7.7%: 49.7%: 14.7%: 100.0% A
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Resumen Resultados

Forma de Viaje

Concepto Monterrey CDMX Guadalajara R:agjz“ Gg;:;s con’t:sto Total
Solo 1.1% 1.3% 0.4% 1.5% 7.4% 2.4%| 14.2%
Pareja 5.0% 1.3% 0.2% 2.4% 14.7% 5.5%| 29.1%
Familia 13.3% 1.5% 0.4% 3.3% 21.4% 4.6% 44.6%
Amistades 2.0% 0.7% 0.0% 0.0% 5.5% 1.1% 9.2%
Agrupacion 0.0%) 0.0% 0.0% 0.2% 0.2% 0.4%| 0.9%
No contesto 0.7%] 0.0% 0.0% 0.2% 0.4% 0.7%| 2.0%

Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%
Numero de Acompaiiantes

Concepto Monterrey CDMX Guadalajara R:agjz“ cig;;is con:::sto Total
Uno 5.0% 1.1% 0.2% 2.2% 13.8% 5.5%| 27.8%
Dos 0.7%] 0.2% 0.0% 0.2% 1.5% 0.2% 2.8%
Tres 2.4% 0.4% 0.2% 0.7% 5.0% 0.4%| 9.2%
Cuatro 3.3% 0.2% 0.0% 0.7% 8.1% 1.8% 14.0%
Cinco 2.8% 0.0% 0.0% 0.4% 3.1% 0.4% 6.8%
Seis 1.5% 0.0% 0.0% 0.4% 1.3% 0.4%| 3.7%
Siete 0.7%| 0.0% 0.0% 0.2% 0.9% 0.2%| 2.0%
Ocho 0.9% 0.0% 0.0% 0.2% 0.9% 0.2% 2.2%
Nueve 0.0% 0.0% 0.0% 0.2% 0.2% 0.0% 0.4%
Diez 0.0%) 0.0% 0.0% 0.0% 0.4% 0.4%| 0.9%
Once 0.0% 0.0% 0.0% 0.0% 0.9% 0.0% 0.9%
Doce 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
Treinta 0.0%) 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
Cincuenta 0.0% 0.0% 0.2% 0.0% 0.0% 0.0% 0.2%
No contesto 4.8%)] 2.8% 0.4% 2.4% 13.1% 5.0% 28.7%

Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%
Medio de Transporte Utilizado

Concepto Monterrey CDMX Guadalajara R:;',-Z" dg:lgadses COn:::sto Total
Automovil 16.6% 3.1% 1.1% 5.7% 35.4% 8.8% 70.7%
AutobUs de linea 4.6%] 1.3% 0.0% 1.3% 9.2% 2.0%| 18.4%
AutobUs rentado 0.7%] 0.2% 0.0% 0.4% 2.2% 0.7%| 4.2%
Avion 0.2%) 0.0% 0.0% 0.0% 1.1% 0.2% 1.5%
No contesto 0.0%) 0.2% 0.0% 0.2% 1.8% 3.1%| 5.3%

Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%
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Resumen Resultados

Gasto Promedio en Hospedaje

Gasto Promedio en Souvenirs

SAN LUIS POTOSI
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Concepto Monterrey CDMX Guadalajara R;:iig" ag;;ses Oonlt‘;sto Total Concepto Monterrey CDMX Guadalajara R;:iig" thd::es an':;sto Total
| 300 a 400 pesos 5.5% 0.7% 0.0% 0.9% 5.7% 2.2% 14.9%; : De 100 a 200 pesos 5.5% 0.2% 0.2% 2.0% 7.0% 2.2% 17.1%
401 a 550 pesos 1.3%| 0.7% 0.0% 0.9% 3.5% 1.1% 7.4% : De 201 a 250 pesos 1.8%| 0.7% 0.2% 0.4% 5.3% 1.1%] 9.4%
551 a 700 pesos 0.9% 0.4%! 0.0%! 1.1% 3.3% 1.1% 6.8%; : De 251 a 300 pesos 1.3% 0.7% 0.0% 0.9% 2.6% 0.0% 5.5%
701 a 850 pesos 0.9% 0.2% 0.2% 0.2% 3.1% 0.4% 5.0%; : De 301 a 400 pesos 0.9% 0.0% 0.0% 0.7% 1.5% 0.9% 3.9%
851 a 999 pesos 2.2% 0.4% 0.0% 0.9% 6.1% 2.0% 11.6% : De 401 a 500 pesos 0.4% 0.0% 0.0% 0.2% 1.5%! 0.2% 2.4%
Més de 1,000 pesos 3.1% 1.3% 0.4% 0.9% 7.2% 2.4% 15.3% | Més de 500 pesos 1.1% 0.2% 0.0% 0.4% 3.7% 1.5% 7.0%
No contesto 8.3% 1.1% 0.4% 2.8% 20.8% 5.5% 38.9%; : No contesto 11.2% 3.1% 0.7% 3.1% 28.0% 8.8% 54.7%
Total 22.1% 4.8% 1.1% 7.7%  49.7% 14.7% 100.0% Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%

Gasto Promedio en Compras Gasto Promedio en Transportacion Local

Concepto Monterrey CDMX Guadalajara R;:iig" G:::ises Conll::sto Total Concepto Monterrey CDMX Guadalajara R;:jign G:I)Eraf Conl;:::sto Total
De 100 a 200 pesos 5.0% 0.2% 0.0% 1.3% 8.1% 3.1% 17.7%, : De 100 a 200 pesos 2.0% 0.2% 0.0% 0.9% 6.3% 1.3% 10.7%
De 201 a 250 pesos 2.6% 0.2% 0.0% 0.7% 5.3% 1.1% 9.8% i De 201 a 250 pesos 0.9% 0.2% 0.0% 0.2% 2.8% 0.2% 4.4%
De 251 a 300 pesos 2.4% 0.7% 0.0% 1.1% 3.5% 1.1% 8.8%) | De 251 a 300 pesos 0.4% 0.4% 0.0% 0.2% 0.7% 0.2% 2.0%
De 301 a 400 pesos 1.5% 0.7% 0.2% 1.1% 2.8% 1.1% 7.4% | De 301 a 400 pesos 0.0% 0.0% 0.0% 0.2% 1.5% 0.0% 1.8%
De 401 a 500 pesos 2.0% 0.0% 0.0% 0.2% 3.1% 0.2% 5.5%; : De 401 a 500 pesos 1.1%! 0.0% 0.0% 0.2% 0.4% 0.2% 2.0%
Mas de 500 pesos 2.6% 1.1% 0.0%! 1.8% 7.2% 2.4% 15.1% | Mas de 500 pesos 0.9%! 0.0%! 0.0% 0.2% 1.3% 0.7% 3.1%
No contesto 5.9% 2.0% 0.9% 1.5% 19.7% 5.7% 35.7%; : No contesto 16.8% 3.9% 1.1% 5.7% 36.5% 12.0% 76.1%
Total 22.1% 4.8% 1.1% 7.7%  49.7% 14.7% 100.0% Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%

Gasto Promedio en Alimentos y Bebidas Gasto Promedio en Gasolina

Concepto Monterrey CDMX Guadalajara R:agjzn G:J);:‘Ises ConIt:sto Total Concepto Monterrey CDMX Guadalajara R;:jZn ag'jraf Conl;:::sto Total
De 100 a 200 pesos 4.8% 1.3% 0.4% 1.8% 14.2% 4.6% 27.1%; : De 100 a 200 pesos 3.1% 0.4% 0.0% 1.5% 5.9% 1.3% 12.3%
De 201 a 250 pesos 2.8% 0.2% 0.0% 1.8% 5.9% 2.4% 13.1% : De 201 a 250 pesos 0.7% 0.0% 0.0% 0.7% 3.5% 0.9% 5.7%
De 251 a 300 pesos 3.9% 0.2% 0.0% 0.4% 3.9% 1.3% 9.8%] | De 251 a 300 pesos 1.1% 0.2% 0.0% 0.2% 2.8% 0.2% 4.6%
De 301 a 400 pesos 1.5% 0.7% 0.0% 0.7% 3.7% 0.9% 7.4% | De 301 a 400 pesos 0.7% 0.0% 0.2% 0.7% 2.2% 0.4% 4.2%
De 401 a 500 pesos 1.3% 0.2% 0.2% 0.7% 2.6% 0.7% 5.7%; : De 401 a 500 pesos 1.3% 0.0%: 0.0% 0.2% 1.8% 0.4% 3.7%
Mas de 500 pesos 3.7% 0.7% 0.0% 1.1% 5.5% 1.5% 12.5%, : Mas de 500 pesos 4.6%: 0.9% 0.0% 2.0% 7.0% 3.5% 17.9%
No contesto 3.9% 1.5% 0.4% 1.3% 13.8%: 3.3% 24.3% : No contesto 10.7% 3.3% 0.9% 2.4% 26.5% 7.9% 51.6%
Total 22.1% 4.8% 1.1% 7.7%  49.7% 14.7% 100.0% Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%
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Resumen Resultados

Razon Principal de Viaje a la Region

Concepto Monterrey CDMX Guadalajara R::jﬁn Cigctlgacls;s Conl::sto Total

Visita a familiares 3.1% 0.3% 0.1% 0.8% 5.7% 1.8% 11.7%
Descanso / Vacaciones 2.0% 0.4% 0.1% 0.7% 4.8% 1.2% 9.2%
Religioso 1.5% 0.2% 0.0% 0.4% 2.8% 1.2% 6.1%
Cultural 0.7% 0.4% 0.1% 0.3% 3.2% 0.8% 5.5%
Turismo de Aventura 1.4% 0.4% 0.0% 0.6% 2.3% 0.7% 5.3%
Negocios 0.1% 0.4% 0.1% 0.3% 1.3% 0.4% 2.7%
Deportivo 0.2% 0.1% 0.1% 0.3% 1.2% 0.1% 2.0%
Compra de artesanias 0.3% 0.0% 0.1% 0.0% 0.7% 0.0% 1.0%
Ecoturismo 0.2% 0.1% 0.0% 0.0% 0.3% 0.2% 0.9%
Gastrondmico 0.1% 0.0% 0.0% 0.0% 0.2% 0.0% 0.3%
Salud 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% 0.1%
Otro 0.1% 0.0% 0.0% 0.0% 0.3% 0.2% 0.6%
No Contesto 12.3% 2.4% 0.6% 4.4% 26.9% 8.0% 54.6%

Total 22.1% 4.8% 1.1% 7.7% 49.7°% 14.7%  100.0%
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Resumen Resultados

Con que sitios compararia la Region

Razones de Comparacién con la Region

Monterrey CDMX Guadalajara R:agjzn dg;;:ses Con't‘:sto Total Concepto Monterrey CDMX Guadalajara R;agj?’n Ci?;:ises Gon::sto
2.3% 0.5% 0.1% 0.7% 5.7% 0.7% 10.0% :Clima 0.2%)] 0.1% 0.1% 0.3% 1.1% 0.1%
Zacatecas, Zac. 1.6% 0.1% 0.2% 0.7% 3.1% 0.5% 6.2%, Arquitectura Colonial 0.7%] 0.0% 0.0% 0.1% 0.9% 0.1%
Guanajuato, Gto. 0.8% 0.1% 0.0% 0.1% 1.9% 0.4% 3.3% Hospitalidad de la gente 0.4%)] 0.0% 0.0% 0.0% 1.1% 0.2%
Querétaro, Qro. 0.8% 0.0% 0.0% 0.1% 0.7% 0.1% 1.6% Bellezas Naturales 0.7%] 0.1% 0.0% 0.1% 0.7% 0.0%
Chihuahua, Chih. 0.0% 0.0% 0.0% 0.1% 0.5% 0.0% 0.7% Infraestructura 0.3% 0.1% 0.1% 0.1% 0.7% 0.2%
Tlaxcala, Tlax. 0.2%! 0.1% 0.0% 0.0%! 0.1% 0.1% 0.5% iHistoria 0.1% 0.1% 0.0% 0.2%! 0.8% 0.0%
Nuevo Ledn 0.2% 0.0% 0.0%: 0.0% 0.3%: 0.0% 0.5% :Lugares Turisticos 0.1% 0.0%: 0.0% 0.1% 0.7% 0.1%
Real de Catorce, S.L.P 0.1% 0.1% 0.0% 0.0%! 0.1% 0.0% 0.3% Ambiente 0.1% 0.0% 0.0% 0.1%! 0.4% 0.1%
0.0% 0.0% 0.0%: 0.0% 0.2% 0.0% 0.2% :Iglesias 0.3%) 0.0% 0.0% 0.0% 0.2% 0.0%
Ciudad de México 0.0% 0.0% 0.0% 0.0%! 0.1% 0.1% 0.2% iFlora y Fauna 0.2% 0.0% 0.0% 0.1%! 0.2% 0.0%
Rioverde, S.L.P. 0.1% 0.0% 0.0% 0.1% 0.0% 0.0% 0.2% Religion y cultura 0.0%] 0.1% 0.0% 0.0% 0.3% 0.1%
Santa Maria del Rio, S.L.P. 0.0% 0.0% 0.0% 0.0%! 0.2% 0.0% 0.2% Ciudad tranquila 0.1% 0.0% 0.0% 0.1% 0.2% 0.0%
Mineral de Pozos, Gto. 0.0% 0.1% 0.0% 0.1% 0.0% 0.0% 0.2% Actividades Culturales 0.0%] 0.0% 0.0% 0.0% 0.3% 0.0%
San Luis Potosi, S.L.P. 0.0% 0.0% 0.0% 0.1% 0.1% 0.0% 0.2% Gastronomia 0.1% 0.0% 0.0% 0.0% 0.2% 0.0%
Xilitla, S.L.P. 0.0% 0.0% 0.0% 0.0% 0.1% 0.0% 0.1% Economia 0.1% 0.0% 0.0% 0.0%! 0.1%! 0.1%!
Talpa de Allende, Jal. 0.0% 0.0% 0.0% 0.0% 0.1% 0.0% 0.1% Tamafio de Territorio 0.0% 0.0% 0.0% 0.0% 0.3% 0.0%
0.1%! 0.0% 0.0%: 0.0%! 0.0% 0.0% 0.1% Todos son diferentes 0.1% 0.0%! 0.0% 0.1%! 0.0%! 0.0%!
0.0% 0.0% 0.0% 0.0% 0.0% 0.1% 0.1% No contestd 18.5% 4.3% 0.9% 6.2% 41.5% 13.6%
Alaquines, S.L.P. 0.0% 0.0% 0.0% 0.0% 0.1% 0.0% 0.1% Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7%
Tamaulipas 0.0% 0.0% 0.0% 0.0% 0.1% 0.0% 0.1%
0.0% 0.0% 0.0%! 0.0%! 0.1% 0.0% 0.1%
15.9% 3.7% 0.8% 5.7%] 36.1% 12.6% 74.7%
22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%
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Resumen Resultados

Medio por el que se enterd o conoce region

Concepto Monterrey CDMX Guadalajara R;:jZn Cittl)ctll;adses Con't:sto Total
Familiares o amigos 6.3% 1.3% 0.1% 2.2% 11.3% 3.4% 24.6%
Internet 1.5% 0.3% 0.1% 1.0% 5.8% 2.0% 10.7%
Redes Sociales 1.2% 0.2% 0.0% 0.7% 2.4% 0.5% 5.0%
Folletos 0.5% 0.4% 0.0% 0.1% 3.2% 0.4% 4.7%
Agencia de Viajes 0.7% 0.2% 0.1% 0.0% 1.9% 0.4% 3.3%
Television 0.5% 0.1% 0.0% 0.3% 2.0% 0.2% 3.2%
Revista 0.3% 0.1% 0.0% 0.1% 0.7% 0.0% 1.2%
Radio 0.5% 0.0% 0.0% 0.0% 0.3% 0.1% 1.0%
Peridico 0.0% 0.0% 0.0% 0.0% 0.2% 0.1% 0.3%
Otro 0.2% 0.1% 0.2% 0.0% 1.9% 0.4% 2.8%
No contesto 10.2% 2.0% 0.5% 3.3% 20.1% 7.0% 43.1%

Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%
Recordacion de Publicidad con Imagen

Concepto Monterrey CDMX Guadalajara R:agjg“ c:;:lses Conlt:.sto Total
Si 10.9% 2.8% 0.7% 5.9% 28.2% 7.9% 56.5%
No 9.8% 1.8% 0.4% 1.5% 19.7% 5.5% 38.7%
No contesto 1.3% 0.2% 0.0% 0.2% 1.8% 1.3% 4.8%

Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%
Lugar de Recordacion de la Publicidad

Concepto Monterrey CDMX Guadalajara R:agjzn Cil.cl):::ises Con’t:sto Total
Familiares y amigos 4.4% 1.1% 0.0% 1.5% 10.5% 2.4% 19.9%
Internet 3.7% 0.9% 0.0% 1.5% 6.3% 2.4% 14.9%
Espectaculares 0.7% 0.2% 0.2% 0.9% 3.9% 1.3% 7.2%
Television 1.3% 0.2% 0.0% 0.7% 4.2% 0.7% 7.0%
Folletos 0.7% 0.2% 0.2% 0.2% 1.8% 0.4% 3.5%
Periédico 0.0% 0.2% 0.0% 0.4% 1.3% 0.9% 2.8%
Radio 0.2% 0.0% 0.2% 0.2% 0.9% 0.4% 2.0%
Revista 0.2% 0.0% 0.0% 0.4% 0.2% 0.0% 0.9%
No contesto 10.9% 2.0% 0.4% 1.8% 20.6% 6.1% 41.8%

Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%
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Resumen Resultados

Evaluacion de los sitios y atractivos turisticos

Evaluacion de la Experiencia de viaje en el destino

Concepto Monterrey CDMX Guadalajara Rﬁ" cig;;:ses con:sto Total Concepto Monterrey CDMX Guadalajara R;_alg'iz n cig;;adis mnI::sto Total
Excelente 9.6% 2.2% 0.4% 2.0% 16.4% 5.0%) 35.7% Excelente 8.5% 1.8% 0.4% 2.2% 17.9% 4.6% 35.4%
Bueno 9.8% 1.8% 0.2% 5.3% 22.1% 7.0%  46.2%  |Bueno 10.5% 2.0% 0.4% 4.2% 20.4% 6.8%  44.2%
Regular 2.0% 0.7% 0.0% 0.4% 6.1% 2.0% 11.2%  |Regular 2.0% 0.4% 0.0% 0.9% 4.4% 1.8% 9.4%
Malo 0.2% 0.0% 0.2% 0.0% 0.9% 0.0% 1.3% (Malo 0.0% 0.0% 0.0% 0.0% 0.9% 0.2% 1.1%
Pésimo 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.4%  [Pésimo 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
No Contesto 0.4% 0.2% 0.2% 0.0% 3.7% 0.7% 5.3% iNo Contesto 1.1% 0.7% 0.2% 0.4% 5.9% 1.3% 9.6%

Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0% Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%
Evaluacion de la Calidad de la Infraestructura Turistica Evaluacion de la hospitalidad de los residentes

Concepto Monterrey CDMX Guadalajara Rﬁ n Cig;;:ses Con:::sto Total Concepto Monterrey CDMX Guadalajara Rﬁ n Ci::l:lses OonIt:sto Total
Excelente 6.6% 1.3% 0.0% 1.3% 12.3% 2.8%  24.3% Excelente 10.9% 2.2% 0.2% 2.8% 19.0% 59%  411%
Bueno 9.8% 2.0% 0.4% 3.7% 19.9% 7.7%  43.5%  |Bueno 7.9% 1.5% 0.7% 3.5% 18.8% 57%  38.1%
Regular 4.4% 1.3% 0.2% 2.2% 9.4% 2.8% 20.4% Regular 2.2% 0.2% 0.0% 1.1% 4.6% 1.5% 9.6%
Malo 0.9% 0.0% 0.2% 0.2% 1.5% 0.0% 2.8% Malo 0.0% 0.0% 0.0% 0.0% 0.2% 0.2% 0.4%
Pésimo 0.0% 0.0% 0.0% 0.0% 0.9% 0.0% 0.9%  Pésimo 0.0% 0.0% 0.0% 0.0% 1.1% 0.0% 1.1%
No Contesto 0.4% 0.2% 0.2% 0.2%: 5.7% 1.3% 8.1% No Contesto 1.1% 0.9% 0.2% 0.2% 6.3% 0.9% 9.6%

Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0% Total 22.1% 4.8% 1.1% 7.7% 50.1% 14.2% 100.0%
Evaluacion de la Imagen del Destino Evaluacion de la limpieza en calles y areas publicas

Concepto Monterrey CDMX Guadalajara R;_alg_ig n Cig;;adses Gonl::s to Total Concepto Monterrey CDMX Guadalajara R;_a]g_iz n Ci::;?;s Conlt“:sto Total
Excelente 8.8% 1.3% 0.0% 1.3% 14.7% 4.8% 30.9% Excelente 4.6% 1.1% 0.2% 0.7% 7.4% 3.5% 17.5%
Bueno 9.2% 2.2% 0.7% 4.2% 20.8% 6.3%  43.3% |Bueno 8.1% 1.8% 0.2% 3.5% 17.5% 6.8%  37.9%
Regular 3.3% 0.9% 0.0% 1.8% 6.8% 2.2% 14.9% Regular 5.3% 1.1% 0.4% 2.2% 12.9% 2.6% 24.5%
Malo 0.0% 0.2% 0.2% 0.0% 0.7% 0.0% 1.1%: Malo 2.2% 0.4% 0.0% 0.4% 2.2% 0.4% 5.7%
Pésimo 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.4%  [Pésimo 0.9% 0.0% 0.0% 0.4% 2.2% 0.2% 3.7%
No Contesto 0.9% 0.2% 0.2% 0.4%: 6.3% 1.3% 9.4%: No Contesto 1.1% 0.4% 0.2% 0.4% 7.4% 1.1% 10.7%

Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0% Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%
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Resumen Resultados

Evaluacion del transporte publico local

Evaluacion de la seialética en el destino

Concepto Monterrey CDMX Guadalajara R:_alg_ig n Cigcti;adis con’tte,sto Total Concepto Monterrey CDMX Guadalajara R;_alg_ig n Ci::l;adses ConI::sto Total
3.3%| 0.9%) 0.0% 0.4% 4.6% 2.6%| 11.8% Excelente 5.9% 0.9% 0.2% 0.4% 9.4% 2.6% 19.5%
7.0%)| 1.1% 0.4% 3.1% 16.0% 5.5% 33.0% :Bueno 8.5% 2.6% 0.4% 3.9% 21.2% 5.9% 42.7%
5.5% 0.7%] 0.4% 1.8% 6.6% 2.6% 17.5% :Regular 4.6% 0.4%)] 0.0% 2.0% 6.8% 3.3% 17.1%
1.5% 0.2%)] 0.0% 0.7% 3.1% 0.0% 5.5% iMalo 1.5% 0.2%] 0.0% 0.2% 2.4% 0.4% 4.8%
0.0%) 0.0%) 0.0% 0.0% 0.4% 0.0% 0.4% Pésimo 0.2% 0.0% 0.2% 0.2% 1.3% 0.2% 2.2%
No Contesto 4.8%) 2.0% 0.2% 1.8% 19.0% 3.9% 31.7% :No Contesto 1.3% 0.7% 0.2% 0.9% 8.5% 2.2% 13.8%
: Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0% Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%

Evaluacion de la percepcion de seguridad Evaluacion de la disponibilidad de informacidn turistica

Concepto Monterrey CDMX Guadalajara R;_;.ig n Cig:il::ises COn:::s to Total Concepto Monterrey CDMX Guadalajara R;_a]g'ig n CiE(tI:ises COnlt:sto Total
Excelente 5.9% 1.5% 0.2% 1.8% 12.9% 4.6% 26.9% Excelente 7.4% 1.8% 0.4% 1.8% 12.9% 3.7% 28.0%
Bueno 8.3%) 2.0% 0.2% 2.8% 18.2% 5.3% 36.8% :Bueno 8.5% 1.8% 0.2% 3.5% 21.0% 6.1% 41.1%
Regular 5.5% 0.2%) 0.2% 0.9% 7.4% 2.4%] 16.6% Regular 4.6% 0.7%] 0.0% 1.1% 6.3% 2.8% 15.5%
Malo 1.3% 0.2%) 0.0% 0.7% 2.0% 0.2% 4.4% :Malo 0.4% 0.0%) 0.0% 0.0% 0.7% 0.2% 1.3%
Pésimo 0.4%] 0.0%) 0.2% 0.4% 1.1% 0.2% 2.4% Pésimo 0.0%! 0.0% 0.2% 0.4% 0.7% 0.2% 1.5%
No Contesto 0.7%| 0.9%) 0.2% 1.1% 8.1% 2.0% 12.9% :No Contesto 1.1% 0.7%| 0.2% 0.9% 8.1% 1.5% 12.5%
Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0% Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%

Evaluacion de la senalética para llegar al destino Evaluacion de la calidad / precio del destino

Concepto Monterrey CDMX Guadalajara R:_a]g'ig n Cigt"::.lses n:::st Total Concepto Monterrey CDMX Guadalajara R;ag.i? n Ci::;::Ises C nl;:*e:’st Total
Excelente 6.1%) 1.5% 0.2% 0.7% 7.9% 2.4%| 18.8% Excelente 6.6% 1.3% 0.0% 0.9% 11.4% 3.9% 24.1%
Bueno 8.8% 2.0% 0.4% 4.6% 22.1% 6.6% 44.4% Bueno 10.7% 2.4% 0.7% 3.9% 20.6% 7.2% 45.5%
Regular 3.9%) 0.2%) 0.0% 1.5% 8.3% 3.7% 17.7%; :Regular 2.4% 0.2% 0.0% 1.8% 6.3% 1.8% 12.5%
Malo 2.0% 0.2%) 0.0% 0.2% 2.6% 0.4% 5.5% iMalo 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Pésimo 0.0% 0.0%) 0.2% 0.2% 1.3% 0.2% 2.0% Pésimo 0.2% 0.0% 0.2% 0.2% 1.1% 0.2% 2.0%
No Contesto 1.3% 0.9%) 0.2% 0.4% 7.4% 1.3% 11.6% :No Contesto 2.2% 0.9% 0.2% 0.9% 9.6% 1.5% 15.3%
Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0% Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%

I 7

— ;

=i . g

Perfil del Visitante Semana Santa 2018 — Altiplano Potosino

Relcario e Leyendas



Resumen Resultados

Evaluacion de los estacionamientos

Evaluacion de vendedores

Concepto Monterrey CDMX Guadalajara R;.ié n dg;:‘lses Conltwe)sto Total Concepto Monterrey CDMX Guadalajara Rg n Ci:);;adses Cpn:::sto Total
Excelente 4.2% 1.3% 0.0% 1.1% 9.6% 4.2% 20.4%: :Excelente 3.5% 0.9% 0.0% 1.1% 9.6% 3.9% 19.0%
Bueno 7.9%| 1.5% 0.4%)| 2.0% 16.8% 5.7% 34.4% {Bueno 9.4% 1.5% 0.4% 2.6% 16.0% 6.1% 36.1%
Regular 6.1% 0.9% 0.2% 2.6% 10.1% 2.4% 22.3%: Regular 4.8% 0.9% 0.2% 2.4% 9.4% 2.6% 20.4%
Malo 1.5%| 0.0% 0.0% 1.1% 3.1% 0.7% 6.3%: Malo 1.8% 0.4% 0.0% 0.4% 4.4% 0.2% 7.2%
Pésimo 0.4% 0.2% 0.2% 0.2% 1.8% 0.2% 3.1%; {Pésimo 0.2% 0.4% 0.0% 0.2% 2.2% 0.0% 3.1%
No Contesto 2.0% 0.9% 0.2% 0.7% 8.3% 1.5% 13.6%: {No Contesto 2.4% 0.7% 0.4% 0.9% 8.1% 1.8% 14.2%

Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0% Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%
Evaluacion de las artesanias Evaluacion de la contaminacion

Concepto Monterrey | CDMX Guadalajara R;..:’; n Cig:i;adses Conll::sto Total Concepto Monterrey . CDMX | Guadalajara Rg n Ci:);;adses Oon:::sto Total
Excelente 7.4% 1.3% 0.0% 1.3% 13.1% 4.6% 27.8% :Excelente 2.4% 0.7% 0.0% 0.7% 12.3% 3.3% 19.3%
Bueno 10.1% 1.3% 0.4% 4.2% 22.3% 5.0% 43.3% {Bueno 7.0% 1.5% 0.4% 2.4% 12.3% 5.0% 28.7%

‘Regular 3.5% 1.3% 0.2% 1.5% 7.2% 2.4% 16.2% |Regular 5.9% 1.3% 0.2% 2.4% 10.7% 4.2% 24.7%

Malo 0.2% 0.2% 0.0% 0.7% 1.1% 0.7% 2.8% {Malo 3.5% 0.2% 0.0% 1.1% -0.9% 0.2% 4.2%

Pésimo 0.0% 0.2% 0.2% 0.0% 1.1% 0.0% 1.5%: {Pésimo 1.1% 0.4% 0.2% 0.4% 1.5% 0.7% 4.4%

No Contesto 0.9% 0.4% 0.2% 0.0% 4.8% 2.0% 8.3% iNo Contesto 2.2% 0.7% 0.2% 0.7% 13.8% 1.3% 18.8%

Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7%  100.0% Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7% 100.0%
Evaluacién de la gastronomia Evaluacion de sanitarios

Concepto Monterrey | CDMX | Guadalajara R;ag_if" n dg;;adses Conll::sto Total Concepto Monterrey ~ CDMX | Guadalajara R;lzn Ci:);;adse s Cpn't:st o Total
Excelente 8.8% 2.0% 0.2% 2.6% 16.6% 5.9% 36.1% |Excelente 2.4% 0.7% 0.0% 0.7% 5.0% 3.3% 12.0%
Bueno 9.6% 1.8% 0.2% 4.2% 23.2% 5.0% 44.0% {Bueno 7.0% 1.5% 0.4% 2.4% 16.6% 5.0% 33.0%
Regular 2.8% 0.7% 0.4% 0.7% 3.5% 2.0% 10.1% Regular 5.9% 1.3% 0.2% 2.4% 12.5% 4.2% 26.5%
Malo 0.0% 0.0% 0.0% 0.0% 0.9% 0.2% 1.196 Malo 3.5% 0.2% 0.0% 1.1% 6.1% 0.2% 11.2%
pésimo 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7% [Pésimo 1.1% 0.4% 0.2% 0.4% 2.0% 0.7% 4.8%
No Contesto 0.9% 0.4% 0.2% 0.2% 4.8% 1.5% 8.19 |No Contesto 2.2% 0.7% 0.2% 0.7% 7.4% 1.3%] __12.5%

Total 22.1%  4.8% 11% 7.7% 49.7% 14.7% 100.0% Total 22.1%,  4.8% 1.1% 7.7% 49.7%; 14.7%  100.0%
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Regresaria al Destino

Resumen Resultados

Concepto Monterrey CDMX Guadalajara R:agjign Cig;;:':s Oon::sto Total
Definitivamente si 14.9% 3.1% 0.4% 5.3% 36.5% 9.2% 69.4%
Probablemente si 7.0% 1.5% 0.7% 2.2% 12.3% 4.4% 28.0%
Probablemente no 0.2% 0.0% 0.0% 0.2% 0.2% 0.2% 0.9%
Definitivamente no 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
No Contesto 0.0% 0.2% 0.0% 0.0% 0.0% 0.9% 1.1%

Total 22.1% 4.8% 1.1% 7.7% 49.7%  14.7%  100.0%
Recomendaria el Destino

Concepto Monterrey CDMX Guadalajara R;agjign Cigctigadses Con|::sto Total
Definitivamente si 16.0% 3.1% 0.4% 5.5% 37.6% 10.5% 73.1%
Probablemente si 5.7% 1.3% 0.4% 2.2% 10.9% 3.1% 23.6%
Probablemente no 0.4% 0.2% 0.0% 0.0% 0.7% 0.2% 1.5%
Definitivamente no 0.0% 0.0% 0.2% 0.0% 0.4% 0.0% 0.7%
No Contesto 0.0% 0.2% 0.0% 0.0% 0.0% 0.9% 1.1%

Total 22.1% 4.8% 1.1% 7.7% 49.7%: 14.7°% 100.0%
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Resumen Resultados

Estado de Origen del Entrevistado

Concepto Monterrey CDMX Guadalajara R;agjzn Cif:;;adses ODnIt:Sto Total

Nuevo Ledn 20.6% 0.0% 0.0% 1.5% 6.8% 0.2% 29.1%
Coahuila 0.0% 0.0% 0.0% 0.0% 9.8% 0.2% 10.1%
San Luis Potosi 0.0% 0.0% 0.0% 0.0% 7.4% 0.0% 7.4%
Tamaulipas 0.0% 0.0% 0.0% 0.0% 5.3% 0.4% 5.7%
Estados Unidos 0.0% 0.0% 0.0% 0.0% 4.4% 0.2% 4.6%
Zacatecas 0.0% 0.0% 0.0% 1.8% 0.7% 0.0% 2.4%
Ciudad de México 0.0% 1.8% 0.0% 0.0% 0.2% 0.2% 2.2%
Querétaro 0.0% 0.0% 0.0% 1.8% 0.2% 0.0% 2.0%
Estado de México 0.0% 1.1% 0.0% 0.0% 0.4% 0.2% 1.8%
Veracruz 0.0% 0.0% 0.0% 0.0% 1.5% 0.2% 1.8%
Guanajuato 0.0% 0.0% 0.0% 1.1% 0.4% 0.0% 1.5%
Jalisco 0.0% 0.0% 0.9% 0.0% 0.4% 0.2% 1.5%
Sinaloa 0.0% 0.0% 0.0% 0.0% 1.1% 0.0% 1.1%
Durango 0.0% 0.0% 0.0% 0.0% 0.9% 0.0% 0.9%
Chihuahua 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Puebla 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Sonora 0.0% 0.0% 0.0% 0.0% 0.4% 0.2% 0.7%
Yucatan 0.0% 0.0% 0.0% 0.0% 0.7% 0.0% 0.7%
Baja California 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.4%
Hidalgo 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.4%
Aguascalientes 0.0% 0.0% 0.0% 0.2% 0.0% 0.0% 0.2%
Colima 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
Chiapas 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
Michoacan 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
Morelos 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
Nayarit 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
Canada 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
Espafia 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
Colombia 0.0% 0.0% 0.0% 0.0% 0.0% 0.2% 0.2%
Francia 0.0% 0.0% 0.0% 0.0% 0.2% 0.0% 0.2%
No contesto 1.5% 2.0% 0.2% 1.3% 5.0% 12.3% 22.3%

Total 22.1% 4.8% 1.1% 7.7% . 49.7% 14.7% 100.0%
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Resumen Resultados

Sexo del entrevistado

Concepto Monterrey CDMX Guadalajara R;agjzn Cig:lraadses mnI:sto Total
Mujer 11.4% 1.5% 0.7% 3.1% 19.7% 4.8% 41.1%
Hombre 9.4% 2.8% 0.4% 3.9% 24.1% 6.8% 47.5%
No contesto 1.3% 0.4% 0.0% 0.7% 5.9% 3.1% 11.4%
Total 22.1% 4.8% 1.1% 7.7% 49.7% 14.7%: 100.0%

Edad Promedio de los Entrevistados

Concepto Monterrey CDMX Guadalajara R;agjzn Cig;raadses Oonltwe)sto Total
De 18 a 24 afios 4.4% 0.7% 0.4% 1.1% 9.4% 1.5% 17.5%
De 25 a 31 afios 6.1% 0.4% 0.0% 2.2% 10.3% 3.3% 22.3%
De 32 a 38 afios 3.7% 0.7% 0.0% 2.0% 9.4% 2.4% 18.2%
De 39 a 45 afios 2.0% 0.4% 0.2% 0.2% 5.3% 0.4% 8.5%
De 46 a 51 afios 3.1% 0.7% 0.0% 1.3% 5.7% 2.0% 12.7%
De 52 a 59 afios 1.1% 0.9% 0.2% 0.2% 5.3% 2.4% 10.1%
Mas de 60 afios 1.1% 0.4% 0.0% 0.0% 1.1% 0.9% 3.5%
No Contesto 0.7% 0.7% 0.2% 0.7% 3.3% 1.8% 7.2%
Total 22.1% 4.8% 1.1% 7.7%  49.7% 14.7%: 100.0%

Ocupacion de los Entrevistados

Concepto Monterrey CDMX Guadalajara Rgiz’) n Cig:Iraadses Oonll:‘e)sto Total
Labores del Hogar 6.3% 1.1% 0.0% 2.8% 8.8% 2.6% 21.7%
Retirado / Jubilado 3.9% 0.2% 0.2% 1.1% 5.5% 1.8% 12.7%
Empleado Privado 1.5% 1.3% 0.2% 0.0% 8.1% 1.3% 12.5%
Empleado de Gobierno 2.2% 0.4% 0.2% 0.9% 6.8% 1.1% 11.6%
Estudiante 1.3% 0.4% 0.0% 0.9% 7.0% 1.8% 11.4%
Empresario 1.5% 0.7% 0.2% 0.4% 3.3% 0.9% 7.0%
Comerciante 1.5% 0.2% 0.2% 0.2% 3.1% 0.4% 5.7%
Un oficio (plomero, carpintero, etc.) 0.9% 0.0% 0.0% 0.7% 2.2% 0.0% 3.7%
Desempleado 0.2% 0.0% 0.0% 0.0% 1.8% 0.4% 2.4%
Por cuenta propia 0.4% 0.2% 0.0% 0.0% 0.2% 0.0% 0.9%
Otro 0.7% 0.0% 0.0% 0.0% 0.7% 0.0% 1.3%
No Contesto 1.5% 0.2% 0.0% 0.7% 2.4% 4.4% 9.2%
Total 22.1% 4.8% 1.1% 7.7%: 49.7% 14.7%: 100.0%
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